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ERIE locates a single, powerful, motor driven, sub- 





merged, turbine type pump at the storage tank to serve 
up to 8 dispensers. Result—only one pipe ditch to dig 





not 8--only one motor not 8—only one pumping unit 
not 8— only one air eliminator 
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performance. For com- 
plete details write for 
Bulletin No. 1382. 





WATER—No. | reason for pump “'shut-downs” 
meter repairs and loss of gasoline sales through 
poor product performance. Note here how 
_ 2 attgg Prag oF “ gasoline is pumped through Erie Dehydrator- 
Turbine Pumps, 2 Erie FF “S Filters to remove all water and particles of rust, 
Dehydrator-Filters and 8 & scale, etc., thus reducing maintenance costs 
Erie M-P Dispensers. and increasing gallonage sales through greater 
customer satisfaction 


Wain Office and Plant: ERIE, PA. 





KEEPS THE CRUDE 
MOVING ...TO SUPPLY MORE 
INDEPENDENT JOBBERS 


The new ALLIED-ASHLAND has now joined its sister ship, the 
AETNA-LOUISVILLE, which went into service last fall as the most 
powerful craft ever to push a tow on the Ohio-Mississippi river system. 
The ALLIED-ASHLAND can push as much as 200,000 barrels of 
crude oil in an eight-barge tow. It is added proof of Ashland progress 

. . another reason why independent distributors will find that the 
Ashland proposition offers more. Write for details. 


ASHLAND OIL & REFINING COMPANY 


Home Office: Ashland, Kentucky 


711 Park Bidg., Pittsburgh, Pa. 1402 Federal Reserve Bonk Bidg., Cincinnati, Ohio 
Standord Bidg., Cleveland, Ohio 3005 Dumesnil St., Lovisville, Ky. 

2500 Broadway, Evansville, ind. Rural Route No. 4, Paducah, Kentucky 

P. O. Box 210, Findlay, Ohio 5 East Main $t., Nashville, Tenn. $t. Elmo, Hlinois 
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Your best buy inVALVES 


Here are the valves that top them all for performance, ease of serv- Model 769. 


ice, long life. They won’t stick, won’t leak, won’t impede flow. 


Without disturbing piping, valve assembly may be removed easily 


for inspection. Thousands of these valves are in use in Tokheim prod- 
ucts and installations — proof of their quality— your assurance of 


highest value. Insist on Tokheim when you buy. Write for Catalog 17. 


VERTICAL CHECK VALVE 
Model 768 


General Products Division 


TOKHEIM Oll TANK AND PUMP CO. OKHEIM 


Factory Branch: 1309 Howard Street, San Francisco 3, California VALVES AND FITTINGS 
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AHEAD OF THE NEWS 





WHAT SIZE PRICE SIGN?—The question of price 
signs at service stations, their size and what they say, 
is coming in for increased attention among Midwest 
jobbers. Latest group to start wrestling with the 
problem is the Iowa Independent Oil Jobbers Assn. 
which is debating whether to sponsor legislation in 
the next general assembly to limit the size of curb 
signs, possibly to 100 square inches. What has hap- 
pened in Iowa is that many dealers post large boards 
on the curbs declaring “prices slashed’”’ and then list 
a price in large letters. In very small letters under- 
neath, the sign says “plus tax.” Actually, in many 
cases, there is no price cutting involved although the 
signs, unless read closely, so indicate. The North- 
west Petroleum Assn. will seek enactment of a bill to 
outlaw deceiving signs reading “3c less,” ‘4c less,” 
etc., the question being, 3c less than what? 


POLITICS—Watch for administration to heave “in- 
ternational oil cartel” millstone at Eisenhower's po- 
litical head before too long. Here’s the way those 
professing to have “inside dope’ on strategy say it 
will be done: Every effort will be made to point 
“finger of guilt” not only at oil companies, but also 
at large New York banks and prominent law firms 
doing international business. Many of these are in 
Ike’s camp and helped engineer his GOP nomination. 
Attempt will be made to show direct tie between. banks 
and law firms on one hand and “oil cartel” financing 
and counseling on other. Ike is slated to be right in 
middle. 
ee °e 


FARMER DISCOUNTS AGAIN—Although spotty, 
farmer discounts on gasoline are beginning to ap- 
pear again throughout a number of Midwest states. 
Refiners who say they are holding the line against 
this practice as long as possible, report discounts to 
farmers are as much as 1.5c, but mostly around Ic. 
Early summer refinery strikes almost entirely ended 
practice of giving these discounts that had been on 
increase since late last winter. 


TIDELANDS STRATEGY—tTexas state officials have 
met in Los Angeles with California officials to make 
preparations for a campaign to point up the “tide- 
lands question” during the forthcoming electioneer- 
ing. Object will be to defend the states’ rights posi- 
tion in this controversy, officials stated. A meeting 
of governors of other shoreline states, including 
Washington, Mississippi, Georgia, and Louisiana, to 
map out a program has been proposed. 


TAX TROUBLES—An increasing number of oil men 
are becoming involved in gasoline tax difficulties, 
according to the bulletin of the Northwest Petroleum 
Assn., which reports 39 convictions in Minnesota last 
year and 56 during the first seven months of 1952. 
Those convicted last year and 21 this year were 
charged with fraudulently altering gasoline sales 
tickets which were then submitted to the state for 
refund of the motor fuel tax. Thirty-five others this 
year failed to report tax collections on specia] fuels. 
The bulletin describes this record as “shocking” and 
urges that “we call a halt to this.” 


OWC AD SWITCH—The Oil Industry Information 
Committee may make a special advertising pitch to 
the farmer in 1953. He’s been getting the same ad 
fare as everyone else—in just a few farm journals— 
and OIIC’s ad planners figure a special farm program 
was called for since the farm market accounts for 
25% or more of petroleum products used in the U. S. 
Voting to make a fresh start next year, they can- 
celled out of farm publications for the latter part of 
this year, and organized an informal advisory group 
including members of API’s Committee on Agriculture 
and some company advertising managers with farm 
market savvy. Now a tentative plan has been worked 
out whereby OIIC ads could appear in a much larger 
number of farm journals for about the same amount 
of money as was budgeted for this year. And pro- 
posed ad copy tailored to the farmer’s interests already 
is in the works. 


NO TAX HIKE—Opponents of increasing Texas’ gaso- 
line tax have had a word of cheer from Gov. Allan 
Shivers, although indirectly. The Governor announced 
he does not think there is a chance the legislature 
next year will boost highway spending by $100,000,- 
000 a year, as Chairman E. H. Thornton, Jr., of the 
Highway Commission proposes. “I don’t disagree 
with the need—but I do not think the legislature is 
about to do it,” Gov. Shivers said. He added he 
does not believe the legislature will do away with 
the gasoline tax refund to farmers or reduce the di- 
version of road user taxes from the state highway de- 
partment to counties. Only three ways have been 
suggested for getting more money for the highway 
department—a higher gasoline tax, abolishing the re- 
fund, or retaining for the state the motor vehicle 
registration and gasoline taxes now allocated to coun- 
ties. 
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PETROLEUM CO. 
has specified 
Tri-Sure Closures 


Tiona oils and greases are shipped to practically 
every country in the world, and to many govern- 
ments. And wherever these products are delivered, 
they meet the most exacting specifications— because 
Tiona’s fine quality is protected in drums equipped 
with Tri-Sure* Closures. 


For over 20 years, the Tiona Petroleum Company 
has made Tri-Sure Closures an essential part of their 
marketing. The result is that Tiona, like other Tri- 
Sure users, has protected itself against losses from 
leakage, pilferage and contamination. 


Let the Tri-Sure flange, plug and seal give your 
products the unfailing protection that they are giving 
to leading shippers year after year. When you order 
drums, order safe deliveries—by specifying ‘““Tri- 
Sure Closures.”’ 


*The “Tri-Sure” Trademark is a mark of reliability backed by 30 years 

serving industry. It tells your customers that genuine Tri-Sure Flanges 

(inserted with genuine Tri-Sure dies), Plugs and Seals have been used. 
AMERICAN FLANGE & MANUFACTURING CO. INC. 
30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


Tri-Sure Products Limited, St. Catharines, Ontario, Canada CLOSURES 
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for smoother flow 
easier operation 
longer service life 


..» CRANE CLASS 600 


OIL AND GAS PIPE-LINE VALVES 


6 


You get many advantages with these conduit-type, 
double-seating Crane Pipe-Line Gates. For example, 
smooth, full flow with minimum restriction . . . no tur- 
bulence. Circular disc ports—in perfect alignment with 
seat openings—eliminate pockets. This Crane design 
feature helps assure tight closure. 
Grease packed body and bonnet assure easier valve 
operation... less maintenance. All working parts are 
lubricated to reduce friction and wear. 
And since Crane double-seating de- 
sign seals off seating faces from line 
flow, seat erosion is eliminated. 
For further information, see your 
Crane Representative or write for 
Circular AD-1864. No obligation. 


; 


, 
. (|S 
* - > ~t 
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Crane cast steel pipe-line gate valves on scraper trap in crude oil lines. 


Full-Way Valve. Working 
pressure: up to 1440 pounds 
oil or gas, at atmospheric 
temperature, depending on 
flange facing. Sizes: 2 to 30- 
inch. Flanged or Butt-Weld- 
ing Ends. 


COMPLETE GREASE SEALING 


Movable spring-loaded plates prevent grease enter- 
ing line flow while valve is being operated .. . also 
close “conduit” openings in disc agains? entrance of 
grease. 4 
In addition, plates wipe 
foreign matter and excess 
grease from dis¢ faces and 
assist in guiding the disc. 
Readily accessjble fitting 
in bonnet p@mits easy 
addition of grease when 





General Offices: 

836 S. Michigan Ave., Chicago 5, Ill. 

Branches and Wholesalers Serving 
oe All Industrial Areas 


VALVES + FITTINGS «+ PIPE 


PLUMBING + HEATING 
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Big Changes Ahead in Energy Picture 


But Demand for Oil Expected to Grow 


By Glenn M. Green, Jr. 


Some day Man 
might cultivate 
bacteria to produce petroleum. 

Fantastic? Could be, but they 
laughed not so long ago at people 
like Edison, Bell and the Wright 
brothers. 

The petroleum-from-bacteria idea 
crops up in the massive, five-volume 
report of the President’s Materials 
Policy Commission—the Paley Com- 
mission. 

In those thousands of words, there 
are numerous nuggets bearing on pe- 
troleum and its future ‘which have 
been generally overlooked. 

The petroleum-bacteria item ap- 
pears in the commission’s musings 
about the “renewing” of resources, 
which today are being consumed by 
mankind at a tremendous rate, and 
which nature will require geologic 
ages to recreate. 

“The action of bacteria on organic 
matter in sea water is accounted the 
most likely theory for the formation 
of petroleum,” the report points out. 
“Even though the bacteria may have 
needed 100 million years of their own 
time to produce a massive occur- 
rence, it probably does not become 
us to scoff at their efforts or the 
possibility that we would one day try 
to enhance them.” 

Coming a bit closer to present ca- 
pabilities, the commission speculates 
that the sun probably will replace 
most of today’s space heating en- 
ergy, including petroleum: 

“In semitropical climates like Flor- 
ida’s, there is now considerable ac- 
tivity looking toward the heating of 
hot water by the sun’s rays instead 
of by oil or gas; in more northern 
latitudes there are preliminary ex- 
periments with the storage of solar 
(sun) energy for space heating 
through the use of Glauber’s salt.” 

But, edging even closer to the pres- 
ent, the long-range thinkers believe 
that liquid fuels will be furnishing 
more than 40% of the U.S. primary 
energy supply in 1975, compared to 
some 35% of 1947’s much lower over- 
all requirements—a conclusion that 
weighs against the wholesale closing- 
down of wells and refineries yet. 

The commission took a disapprov- 
ing, tut tut attitude toward the char- 
acter of the petroleum marketer's 
good friend, the great American Mo- 
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torist. Slamming the “free-handed” 
attitude of Americans toward ma- 
terials and resources, it said: 


“We drive heavier automobiles 
than is necessary for more transpor- 
tation, and we adorn them with chro- 
mium because we like them that way. 
We blow thousands of tons of lead 
into the atmosphere each year from 
the high octane gas burned in our 
cars because we like quick pick-up 
on the road and enjoy beating the 
other driver at the stop light.” 

There definitely are more, smaller, 
European-type gasoline-saving cars 
on the road today than before the 
war, and service stations might yet 
have to face the fact of fewer gallons 
of gasoline going into the tank each 
time. 

But the commission pointed out 
that refineries can produce higher 
and higher octane fuel without tet- 
raethyl lead; improved engine de- 
sign — “turbulent-fuel-intake” and 
“squish” piston—can hike octane 
numbers; additions such as boron or 
silicon can reduce octane rating 
needed; and internal combustion en- 
gines may in the long run be replaced 
by others not requiring high octane 
fuel. 


The report bowed to the petroleum 
and chemical industries for their 
“outstanding triumphs” in the non- 
fuel utilization of hydro-carbons. It 
pointed out that aromatic chemicals, 
particularly toluene and the exylenes, 
“are being supplied in ample quan- 
tity by the petroleum industry and 
can undoubtedly be supplied in the 
much larger quantities which will 
be required” for the magic of plas- 
tics and other synthetic materials. 


The way appears to have been 
opened for a renewed drive against 
the tax privileges of co-operatives. 

The sounding board for such ac- 
tivity has been provided by the Joint 
Congressional Committee on Internal 
Revenue Taxation a group of tax ex- 
perts who advise both the Senate Fi- 
nance Committee and House Ways 
and Means Committee. The joint 
committee has issued a call for tax 
recommendations from everyone con- 
cerned, and it is not expected that 
tax equality advocates will let this 
opportunity go unheeded. 











DIRTY STATIONS 


ARE COSTING 
YOU MONEY 


Dirty service stations drive cus- 
tomers away. Dirty service sta- 
tions are less efficient and costlier 
to operate. Dirty stations are 
eye-sores and, as such, are bad 
public relations. 


There's an easy, practical way 
to keep your stations clean and 
efficient and this Spring is a good 
time to put it to use. 


We're talking about National 
Petroleum News’ Housekeeping 
Inspection Form . . . a pocket-size 
booklet with separate pages de- 
voted to each part of the service 
station layout: Signs and Lighting, 
Driveways and Lawns, Building 
Exterior, Pump Islands, Restrooms, 
Lubritorium, Sales Room and Per- 
sonnel. Each form provides for 
two complete inspections (1) 
BEFORE, in which you check what 
needs doing and, (2) AFTER, in 
which you check to see that it's 
been done. 


There is no secret formula in the 
Inspection Housekeeping Form. It 
merely provides an instrument for 
systematizing your cleaning pro- 
gram. It’s simple, thorough, ef- 
fective and inexpensive. 


These Forms are available for 
immediate shipment at very rea- 
sonable prices. We will be happy 
to send a sample copy for your 


study. 


Quantity rates are as follows: 


25 copies $ 5.50 
50 copies 10.00 
100 copies 18.00 
200 copies 32.00 
500 copies 70.00 
1000 copies 130.00 


{Ohie purchasers please odd 3% sales tox.) 
Prices for larger quantities on request. 
Mail your orders today to 


NATIONAL PETROLEUM NEWS 


1213 West Third Street 
Cleveland 13, Ohio 
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By “PLANTING” Plenty of Cans at All Strategic Spots in 
Your Station, You Sow the Seeds of Impulse Sales... 
and Reap a Handsome Harvest of Profits 


Mass displays pay off, in Service Stations as in Supermarkets. Make it easy for 
customers to buy . . . even without leaving their curs. Stack your wares 


out front! This modern trend in merchandising Automotive and 
Petroleum products clearly calls for the exclusive SHOWmanship 
» of Lithographed Cans by Crown. They sell faster! 


Srone's = One of America’s RCO) VN 
“workhorses”’ 

of the oil em Largest Can Manufacturers 

ness .. . Quarts, 


2-Gol. Cans, 5-Gal. Division of 


Pls with Por te Sout CROWN CORK & SEAL COMPANY 


PHILADELPHIA, CHICAGO, ORLANDO, NEW YORK, BALTIMORE, PITTSBURGH, ST. LOUIS, BOSTON 
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There’s No Better Way 


to sell BA‘ se 





What happens when a hood goes up 


It’s not always just a quart of oil that’s sold 
when a car hood is lifted at the service station. 
Eyes that read oil gauges spot the need for new 
spark plugs, fan belts and filters, too. That’s why, 
today, there are volume sales of automotive items 
at what once was merely the corner gas station. 

Wondered how to get your product into the 
best service stations of the nation? It’s done by 
convincing the oil companies and oil jobbers. 
You need the support of the whole organization, 
too, from top official down through headquarters 
and field divisions. You need the confidence of 
sales and merchandising crews which train service 
station personnel and know that successful TBA 
sales records depend upon quality merchandise. 








Put your product where lifted hoods can mean 
lifted sales curves for you. Tell your story from 
top to bottom of oil company and oil jobber 
organizations through National Petroleum News 

. the oil industry’s marketing magazine! 


Write for complimentory copy of NPN’s 1952 
edition of “TBA Directory and Buyers’ Guide”. 


Pad [33/4\ is the oil industry's designo- 

os tion for tires, botteries and 
accessories now being sold in planned 
programs directed by oil companies and 
oil jobbers, conducted through the no- 
tion's best service stations, promoted by 
National Petroleum News. 


National Petroleum New 














1213 West Third St., Cleveland 13, Ohio... Offices in New York, Philadelphia, Chicago, Heuston end Los Angeles 
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SUPPLY AND DEMAND 








Texas Crude Allowables at New High; 
Refiner Attacks Rise in Oil Imports 


Highest crude oil allowable in 
Texas history has been set for Sep- 
tember by the Texas Railroad Com- 
mission. Total allowable for the 
state is 3,225,415 b/d, up 261,201 
b/d from present figures. 


This unexpectedly large increase 
came following recommendations of 
refiners in most areas outside of West 
Texas at a statewide proration hear- 
ing held Aug. 19 in Austin. In West 
Texas, permitted production may ex- 
ceed pipe line capacity next month. 


Maston Nixon, Southern Minerals 
Corp. president, appealed for a 
sizeable increase in production, as- 
serting that Corpus Christi refiners— 
his company is one—are dependent 
on the Gulf Coast tanker market. 


“We need full quantities of oil,” 
Mr. Nixon asserted. “When we are 
not permitted to deliver on our con- 
tract requirements, we will have to 
go elsewhere for supplies. Corpus 
Christi does not have facilities for 
bringing in crude by tanker.” Com- 
panies like his, he added, face the 
possibility of “giving up markets we 
have been years developing” unless 
Texas production remains high. 


As chairman of the Import Policy 
Committee of the Independent Pe- 
troleum Assn. of America and as a 
member of IPAA’s Committee on 
Western Hemisphere Supply and De- 
mand, Mr. Nixon also charged that 
some company representatives at- 
tending the Texas hearings were 
asking for reduced allowables “when 
their home offices well know that 
tanker shipments were being in- 
creased.” 

He said that imports now average 
13% of U. S. refinery demand, “when 
we in Texas have been taking a 
licking.” 


The oil industry generally agreed 
in 1949 that foreign crude should be 
used to supplement, not supplant, 
domestic production, Mr. Nixon re- 
minded the commission. Until June 
21 of this year, he said, imports av- 
eraged a satisfactory balance of 
about 8% of U. S. refinery require- 
ments. He noted that crude imports 
for the first six months of this year 
averaged 519,000 b/d, up 12,000 b/d 
from the corresponding period of 
1951. By the week of Aug. 9, he as- 
serted, imports had climbed to 616,- 
000 b/d, up 97,000 b/d from the first- 
half average. Meanwhile, Texas was 
reducing its production sharply to 
work off stocks accumulated during 
the refinery strike in May. 

“That’s broken faith with the do- 
mestic industry and with this com- 
mission,” charged Mr. Nixon, who 
had warned for several months that 
imports would rise if Texas made 
cutbacks. 

IPAA’s survey of the Western 
Hemisphere supply situation is in- 
complete, Mr. Nixon said, but he pre- 
dicted that 2.5 million bbls. of U. S. 
oil producing capacity will be shut 
in if present trends continue. His 
prediction was based on increasing 
imports while developing Western 
Hemisphere production to output 
sought by the Petroleum Adminis- 
tration for Defense. 

Mr. Nixon said actually he does not 
believe U. S. wells could be cut back 
that much, but that “we are facing a 
serious trend” in the prospect that 
oil from the Middle East and Vene- 
zuela will usurp U. S. markets from 
Texas producers. 

Crude runs to stills at U. S. refin- 
eries reached an all-time high mark 
of 7,177,000 b/d in the week ended 
Aug. 16, with percent of rated refin- 


Summary of API Report on Refining Operations 
(U.S. totals—B. of M. basis) 


Week Ended 
Aug. 16 


Production 
Crude runs—daily avg. 
Foreign crude included 


Gasoline . 
Kerosine .. 
Distillate fuel oil . 
Residual fuel oil . 


Stocks 


Kerosine 
Distillate fuel oil . 


Finished & AT grag rae 115,979,000 
.... 29,721,000 
. 95,280,000 


Week Ended 
Aug. 9 


(figures in bbls.) 


7,177,000 

622,000 
Percent 5 spans ee 97.9 

ac: aut . 23,128,000 

.. 2,657,000 

. 10,342,000 

000 


116,930,000* 
28,808,000 
90,355,000* 
51,302,000 


* Revised due to error by reporting company. 





ery capacity operated climbing to 
within 1.5% of the 99.4% record 
established in the opening week of 
1948, according to API statistics (see 
summary table on this page). 

New record for crude runs is 69,000 
b/d higher than the previous peak 
of 7,108,000 b/d set in the week ended 
July 26. 

With the exception of residual fuel 
oil, gains were registered in output 
of all major products. 

Stocks of kerosine and distillate 
fuel oil rose 5,838,000 bbls. as against 
5,077,000 bbls. gain a week earlier. 
Residual fuel oil inventories also in- 
creased, while gasoline stocks de- 
clined. 

Crude oil and condensate produc- 
tion averaged 6,278,000 b/d in the 
week ended Aug. 16, up 12,150 b/d 
from the previous week. 


Deficiency in West Coast military 
oil supply, which averaged about 
35,000 b/d in the first six months of 
this year, will run 60,000 b/d during 
the remainder of 1952, Deputy PAD 
J. Ed Warren told a press conference 
in Los Angeles. 

This deficiency is being made up 
by other areas, mostly the Gulf 
Coast, he’ said. Growing military re- 
quirements have enlarged the West 
Coast deficiency, Mr. Warren said, 
noting that with more jet planes 
coming off production lines, jet fuel 
requirements are up 100% over last 
year. 

Mr. Warren said District 5 lacks 
100,000 b/d of crude production to 
meet military requirements. Between 
40,000 and 50,000 b/d has been made 
up by “uneconomic” imports—10,000 
b/d domestic and the remainder 
foreign, he said. The difference rep- 
resents the continuing deficiency. 

Despite the West Coast crude 
shortage, there is no over-all national 
shortage, Mr. Warren declared. 

Shell Oil of Canada will spend $10 
million to double capacity of its Shell- 
burn refinery at Vancouver, B. C., 
to 15,000 b/d. Construction of new 
additions will begin this fall, and~ 
completion is scheduled for late 1953, 
coinciding with completion of the 
Trans Mountain crude oil pipe line 
from Edmonton to Vancouver, in 
which Shell holds a substantial inter- 
est. 

The plant will shift from California 
to Alberta crude oil when the new 
pipe line goes into operation, Presi- 
dent W. M. V. Ash of Shell Canada 
said. 

Included in the expansion program 
are: fluid catalytic cracking unit, 
vacuum flasher, gas recovery plant, 
polymerization and treating units. 
Storage for refined products will be 
increased by 300,000 bbls. 
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our hat’s off to you 
MR. CITIES SERVICE DEALER 


Yes, Cities Service takes off its hat to its deal 
ers .. . for Cities Service Dealers have done a 
magnificent job of making friends and cus- 
tomers, and of keeping the Cities Service 
name in the high place it deserves. 

But more than just acknowledging a job 
well done, Cities Service backs up its dealers 
with: 


NEWSPAPER AND MAGAZINE ADVERTISING on a 
national and local scale... plus a Tremendous sched- 


ule of trade and farm publications. 


STATION POSTERS AND BILLBOARDS se/ling 


motoring America on the road and at the station. 


RADIO AND TELEVISION with the famous Band of 
America program on a national radio network, and 


local television and radio shows in selected areas. 


POINT-OF-SALE AND PROMOTION MATERIAL 
that sells the customer every product the Cities Serv- 


ice Dealer handles. 


HIGHEST QUALITY PRODUCTS that get and keep 
customers and guarantee Cities Service Dealers a 


healthy, highly-profitable business: 


And behind all this great selling help is 
friendly cooperation . . . always the rule when 
you're teamed with Cities Service. 


CITIES @ SERVICE 


QUALITY PETROLEUM PRODUCTS 
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Plate 824—Special All-Bronze 
Double Swing Joint. 
Sizes: 34 to 1% inches. 


Plate 983 — Single Master Swing Plate 984 — Double Master Swing 
Joint. Sizes 1¥2 to 3 inches. 


Joint. Sizes: 1/2 to 3 inches. 


Plate 823 — Special All-Bronze 


Pla 
Double Standard Swing Joint. 


Single Swing Joint. 
Sizes: 4% to 1% inches. 


Plate 889 — Straight Standard 
Swing Joint. Sizes 1% to 4 inches. 


te 814 Plate 813 — Single Standard Swing 
Joint. Sizes: 344 to 10 inches, 


PRODUCTS OF EXCELLENCE FOR AN EXACTING INDUSTRY 


Through the years since the infancy of the oil 
industry, the A. Y. McDonald Mfg. Co. has 
worked closely with the men in the field. We 
have learned their needs as those needs de- 
veloped. We have planned and produced to 
meet their requirements with experience and 
know-how as our guides. 


As an example: We are known throughout the 
oil industry as “The Home of the Swing Joint.” 
However, the superior product which we a 
duce today is the result of many years of de- 


HOME OF THE SWING JOINT. 


* BR ASS GOQO] 


velopment and diligence on the part of our 
engineers to provide you with the finest prod- 
uct possible. 

Illustrated is a portion of our complete line 
of Swing Joints... one to serve every purpose. 
Featured above is Plate 814, the Double Stand- 
ard Swing Joint. It features an iron body, 
bolted gland, and bronze ferrule. Sizes % to 
10 inches. Write for free information on our 
complete line. 


A. ¥. MSDONALD MEG. CO., Dubuque, Iowa 
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‘Cartel’ Report 


WASHINGTON—The government 
fired a three-shell salvo at the oil 
industry the past week, with loud re- 
verberations in the nation’s press. 

The blast intensified court battles 
shaping up over an alleged “interna- 
tional oil cartel.” It included the long- 
awaited release of the Federal Trade 
Commission's “Cartel” report. And it 
carried accusations that several U.S. 
oil companies operating abroad over- 
charged for selling Middle East oil to 
Marshall Plan countries. 


Here’s the way it happened: 

1. On Aug. 21, the Senate Small 
Business (Sparkman) Committee 
publicized a report to it from the 
Mutual Security Agency detailing the 
years-long dispute with certain com- 
panies over Middle East pricing. Both 
MSA and its predecessor, the Eco- 
nomic Cooperation Administration, 
were involved. 


It was a factual type of report, in 
the main, presenting, of course, the 
government’s side. But it was 
“pepped-up” somewhat by an accom- 
panying committee statement which 
placed the committee’s interpretation 
on the MSA document. The commit- 
tee statement said, for instance, that 
quantities of Middle East oil were 
“dumped in the United States” at 
prices far below European prices, al- 
though the MSA document did not 
contain word “dumped” in any ref- 
erence. 


2. On Aug. 22, newsmen were hand- 
ed a press release by the Department 
of Justice announcing that it had 
filed three civil suits in the U. S. Dis- 
trict Court of New York for recovery 
of more than $67,000,000 in “over- 
charges” alleged by MSA. 


The suits were filed against the 
Socony-Vacuum Oil Co., Standard Oil 
Co. (New Jersey), Standard Oil Co. 
of California and The Texas Co. and 
various subsidiary companies, 

3. To complete the rapid-fire ‘one- 
two-three” punch, the Sparkman Com- 
mittee, on Aug. 25, handed out print- 
ed copies of the Federal Trade Com- 
mission’s “international oil cartel’’ re- 
port. 

Deletions Made — This report had 
taken two years in completing, but 
had been withheld as “secret” on 
“foreign relations’ grounds until 
President Truman granted the re- 
quest by Senator Sparkman (D. 
Ala.), committee chairman and Dem- 
ocratic Vice Presidential nominee, for 
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Out; DJ Sues Oil Companies 


its release, presumably with deletion 
of any references that might adverse- 
ly affect U. S. foreign relations. 


The FTC document steered away 
from accusing the companies flatly 
of now being participating members 
of a “cartel,” but traced the develop- 
ment of the international oil industry 
since the 1920’s and freely used the 
word “cartel” in describing certain 
agreements and operations. 

These developments broke just a 
little more than a week before the 
scheduled Sept. 3 opening in Wash- 
ington of the Justice Department's 
heralded grand jury investigation of 
the “internatitnal oil cartel’’—a probe 
that is certain to lean heavily on both 
the FTC report and the MSA “over- 
charge” claims. 


What Cartel Report Says 


For weeks, the’ government has 
been getting headlines with the “se- 
cret” FTC “cartel” report, which re- 
views operations overseas of seven 
big oil companies: 


Standard Oil Co. (New Jersey), 
Standard Oil Co. of California, The 
Texas Co., Gulf Oil Corp., Socony- 
Vacuum Oil Co., Anglo-Iranian Oil 
Co., and Royal Dutch/Shell Oil Co. 

Following is a condensation of the 
main points made by FTC: 


Holdings 


In 1949, seven companies owned 
about 82% of all foreign crude re- 
serves and about 34% of all U. S. 
reserves, or 65% of the world’s esti- 
mated crude reserves. Outside the 
U. S., Russia and Mexico, the com- 
panies controlled about 92%. 


In 1950, seven companies controlled 
almost 57% of world refining ca- 
pacity—more than 77% excluding U. 
S. and USSR—and owned 85% of 
all catalytic cracking capacity out- 
side the U. S. and Russia. 


Companies own or control abcut 
two-thirds of the world’s privately- 
owned tanker fleet, totaling approxi- 
mately 50% of the world’s tanker 





Majors Deny Cartel; Politics Charged 


All major oil companies charged 
by the government with illegal opera- 
tions abroad have denied the accusa- 
tions. 

Socony-Vacuum has released a 
statement charging the government 
with making oil companies “whipping 
boys” during an election year. “Our 
company,” the statement begins, “be- 
ing a big, successful company, is a 
natural target for those who find it 
to their advantage to attack bigness, 
as some do every four years.” 

The statement adds that “we are 
accused of using a two-price system, 
by which the government was 
charged a higher price for crude oil 
than the price charged for identical 
oil shipped simultaneously from the 
same source to other markets. .. . 
This is alleged,(in press reports) to 
have been done between May 1949, 
and June, 1952. During all of this 
time, Socony-Vacuum has charged 
only one price for its Middle East 
crude oil.” 

Jersey Standard says it intends to 
“support” its record in international 
operations before the public here and 
abroad, as well as before the grand 
jury. The net effect of the FTC car- 


tel report, Jersey says, will be to un- 
dermine the integrity of Americans 
whose foreign investments are of 
great value to nations wherein they 
have been made, and to the economy 
and security of the U. S. 

“On even a quick review,” Jersey 
continues, “it is plain that many of 
the actions and events which are 
commented on in the FTC report 
have a significance entirely different 
from that implied by the report.” 


Gulf Oil Corp. has repeated several 
earlier denials that its overseas oper- 
ations are in any way illegal. 

The Texas Co. has denied all “car- 
tel” charges. 

Standard of California states: 

“We naturally expect to present a 
complete dissent of all charges made 
against this company and any of its 
affiliates, and we are confident that 
we can establish that our Middle East 
operations have been conducted in 
the best interests of the country and 
strictly according to law. We may 
add that we have kept the U. 8. gov- 
ernment fully advised of all signif- 
icant developments in these opera- 
tions.” 
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tonnage and own all important pipe 
lines outside the U. S. 


“While a detailed analysis cannot 
be given, due to the scarcity of statis. 
tical data, it would appear that the 
seven international oil companies are 
dominant forces in nearly all foreign 
markets. In any event, it does not 
appear necessary to develop any elab- 
orate statistical argument to support 
the conclusion that the seven interna- 
tional oil companies have a highly 
concentrated control over marketing. 


“Such control would seem to be 
inevitable for the simple reason that 
there are no other companies operat- 
ing in international markets capable 
of supplying petroleum products in 
substantial quantities. Upon the sec- 
ure basis of their control over pro- 
duction, refining and transportation, 
the seven international oil companies 
have built extensive marketing organ- 
izations reaching into consuming 
areas in all parts of the world. 

“The power of these major com- 
panies is so substantial as to be vir- 
tually unchallengeable, except, per- 
haps, in particular local marketing 
areas. 


Corporate Networks 


FTC termed these 
corporations: 


Middle East -—— Jersey Standard, 
Royal Dutch, Shell, Socony and 
Anglo-Iranian “are linked through 
their joint holding in Iraq Petroleum 
Co. and its nest of subsidiaries.” 
Gulf and Anglo-Iranian jointly own 
Kuwait Oil. Standard of California 
and Texas Co. have various joint re- 
lationships through California-Texas 
group and are tied to Jersey Stand- 
ard and Socony through Arabian- 
American Oil Co. and Trans-Arabian 
Pipe Line Co. 


Europe — California-Texas group 
links up Standard of California and 
The Texas Co. Anglo-Iranian, Royal 
Dutch/Shell, Socony and Jersey 
Standard jointly own Companhia 
Africana de Petroleo. Gulf and Jersey 
Standard are tied in through holding 
in United Petroleum Securities Corp. 


Latin America—One group of hold- 
ings brings Socony, Standard of 
California and The Texas Co. together, 
while another connects Jersey Stand- 
ard, Gulf and Royal Dutch/Shell. 


Far East—Combination exists be- 
tween Jersey Standard, Socony, The 
Texas Co., Standard of California and 
Royal Dutch/Shell through N. V. 
Nederlandsche Nieyw Guinee Petro- 
leum Maatschappij. California-Texas 
combine, Jersey Standard-Socony tie- 
up and Anglo-Iranian and Royal 
Dutch/Shell complex all operate in 
Far East. 

FTC says that seven companies 
conduct many “joint” operations in 


“clusters” of 


14 


U. S. and Canada, and the network 
extends to joint holdings with major 
domestic oil companies. 


Supply Contracts—Agreements 


FTC’s case rests largely on the as- 
sertion that crude oil supply con- 
tracts and production and marketing 
agreements are the basis on which 
seven international oil companies con- 
trol the world’s oil industry. It says 
that the use of crude supply con- 
tracts, aimed at production control, 
bound major oil interests together in 
Venezuela long before the Middle 
East developed, but were effectively 
applied in Middle East. 


“Two instruments of control utilized 
in the Middle East, joint ownership 
and crude oil supply contracts, have, 
in effect, served to complement each 
other in protecting the mutual in- 
terests of the international oil com- 
panies in the production and market- 
ing of world oil,” the report declares. 


Going back to the late 1930’s, FTC 
says that Venezuelan ssupply con- 
tracts brought together Gulf, Jersey 
Standard and Shell — with joint 
ownership of Mene Grande Oil Co.— 
when industry was worried about 
probable “over-capacity” development. 


“The interests .of Standard and 
Shell lay in ‘stabilizing’ and controll- 
ing Venezuelan production in relation 
to markets for petroleum and petro- 
leum products elsewhere in the 
world,” the report states. The 
various agreements facilitated the 
achievement of this goal, and the 
exchange of money and rights to oil 
was the instrument for fixing the 
interests of the parties. For cash, 
Gulf surrendered its management pre- 
rogatives and accepted a position as 
a junior partner in the Venezuelan 
industry. Standard (N.J.) and Shell 
consolidated their control over the 





Why Achnacarry? 
WASHINGTON—The Achna- 


carry Agreement mentioned 
prominently in FTC’s cartel re- 
port gets its name from Achna- 
carry, England, where _ the 
agreement was drafted. 

Walter C. Teagle, Standard 
Oil Co. (New Jersey), and Sir 
John Cadman, Anglo-Persian 
Oil Co., were guests of Sir 
Henri W. A. Deterding, Royal 
Dutch/Shell at Achnacarry 
Castle for grouse shooting when 
discussions took place. 

FTC’s report says the agree- 
ment outlined by these three 
men was adopted Sept. 17, 1928. 
It was also known as the “pool 
association” or the “as is agree- 
ment of 1928.” 














Venezuelan petroleum industry. Pro- 
duction quotas were fixed at about 
70% of Venezuelan capacity. Shell 
alone remained outside of this quota 
arrangement, but had knowledge of 
it and consented to it. 


“These contracts for the sale of oil, 
therefore, had unusual features that 
distinguish them from ordinary busi- 
ness transactions. The three parties 
to the contracts became in reality 
partners in a joint enterprise. The 
‘price’ paid by Jersey Standard and 
Shell for the oil they received was 
the cost of production of that oil. 
The ‘profit’ accruing to Gulf from the 
‘sale’ of oil was the fixed sum initial- 
ly paid, i.e., $100,000,000 less one-half 
of the book value of Meneg’s conces- 
sions and interests in Venezuela. The 
‘sale of oil’ features of these con- 
tracts thus appear as a sharing of oil 
among the three companies, while the 
contracts themselves appear to have 
been designed to further the regula- 
tion and control of the development 
of crude oil production in Venezuela.” 


Monopoly Charged — Getting down 
to the “cartel” charge, FTC goes 
back to the 1920’s to say: 


“At that time it became evident 
that the existing degree of control 
over production constituted an inade- 
quate basis for controlling price com- 
petition, even among the largest com- 
panies; for a price war broke out in 
Asia between two of the large inter- 
national interests and, thereafter, in 
1928, an international cartel agree- 
ment was formed among the principal 
international companies. 


“But this agreement left largely 
uncontrolled the activities of impor- 
tant independent interests that were 
not parties to the agreement. It was 
followed by other agreements de- 
signed, first, to forestall competi- 
tion more fully among the parties to 
the main agreement and, second, to 
extend the international group’s con- 
trol over the activities of independents 
through separate local marketing 
agreements formulated so far as pos- 
sible in accord with the principles and 
procedures agreed upon by the parties 
to the main agreement. These agree- 
ments covered the period from 1928 
to the outbreak of World War II. 
They were an integral part of the pat- 
tern of concentrated big-company con- 
trol over world oil resources and 
trade.” 


Gulf-Plus Pricing System 


FTC states that the 1928 ‘“Achna- 
carry Agreement” developed by Wal- 
ter C. Teagle of Jersey Standard, Sir 
Henri W. A. Deterding of Royal 
Dutch/Shell and Sir John Cadman of 
Anglo-Persian Oil Co., laid the basis 
for the Gulf-plus pricing system. 


The agency says the system was 
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aimed to give cartel members all cost 
savings resulting from exchange of 
oil supplies and to implement the 
Achnacarry Agreement principle: 
“That the value of basic products of 
uniform specifications are the same 
at all points of origin of shipment.” 

The report continues: 

“The Gulf-plus pricing system was 
a structure within which the framers 
of the Achnacarry Agreement could 
achieve and reserve to themselves 
substantial economies. Under Gulf- 
plus, prices in world markets were 
fixed at the level of prices at the 
United States Gulf, plus standard 
freight charges from the United 
States Gulf to consuming markets. So 
long as the United States, or even 
the United States and Caribbean 
areas, were the world’s principal 
sources of crude, it was to nobody’s 
advantage to undercut the Gulf-plus 
price in any foreign market, unless 
the undercutter was willing to risk a 
price war—a war which the dominant 
American companies, because of their 
size and location, would probably 
win.” 
However, FTC says, the situation 
changed between 1919 and 1928 be- 
cause of accelerated world crude pro- 
duction from an anticipated shortage 
condition to what the Achnacarry 
preamble anticipated as “tremendous 
overproduction.” This, says the com- 
mission, gave “unusual opportunity” 
to the Achnacarry framers under the 
Gulf-plus system. 


War Effects 


The Commission credits the British 
government with pressure culminating 
in the selection of the Persian Gulf 
also as a “basing point,” because 
Britain objected to “large amounts 
of phantom freight” in bunker fuel 
purchases at Gulf-plus prices. 

This resulted, the agency says, in 
a point of equalization between Per- 
sian Gulf products and U. 8S. Gulf 
products in the Mid-Mediterranean— 
with shipments from either producing 
area beyond that point requiring ab- 
sorption of freight. This, the report 
notes, became especially important to 
Middle East producers when World 
War Il’s end re-opened Western 
European markets. 

FTC recalls that between the term- 
ination of OPA controls in November, 
1946, and April, 1948 U.S. Gulf 
prices curved steeply upward, while 
the Persian Gulf base price for crude 
moved more slowly, finally stabilizing 
at $2.22 per bbl. about the end of 
1947. 

“This price, although lower, was 
tied to the United States Gulf price 
by a definite pricing formula under 
which the price of crude originating 
in both areas was equalized at the 
United Kingdom, thereby opening a 
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wider market for Persian Gulf oil 
without absorbing freight under the 
basing point formula,” FTC says. 
“The formula consisted of adding to 
the quoted base price for Venezuelan 
crude the USMC freight rate to the 
United Kingdom and deducting there- 
from the USMC freight rate from 
the Persian Gulf. This yielded the 
base price for crude at the Persian 
Gulf. 

“Thereafter, this formula, some- 
times using USMC rates and some- 
times using lower freight charges 
when open market charter rates fell 
below USMC rates, was systematical- 
ly used to link the Persian Gulf base 
price for crude to the higher base 
price prevailing at United States 
Gulf ports. This same formula was 
used in July, 1949, when, in recogni- 
tion of the fact that Persian Gulf 
crude was moving to the United 
States in quantity, the point of equal- 
ization was moved to New York.” 

ECA’s Role—When Economic Co- 
operation Administration entered the 
oil picture through its financing of 
European purchases, FTC asserts, it 
found that “basing point” system 
caused price discrimination between 
countries for which it was backing 
shipment. ECA then divided European 
markets into zones and ruled that it 
would pay no more for Persian Gulf 
products than the realized netback 
for Persian Gulf products computed 
by deducting USMC rate from Persian 
Gulf to zone from alternative de- 
livered price for Western Hemisphere 
oil to that specific zone. 


Report states that companies 
fought this vigorously, adding: 

“Throughout the period under re- 
view, the major international oil com- 
panies have clung tenaciously to the 
basing point method of pricing. Re- 
gardless of the fact that they mod- 
ified the single basing point system 
and made other concessions largely 
as the result of government pressures, 
the existing price structure is still 
highly profitable to the small num- 
ber of major international oil com- 
panies that dominate world produc- 
tion. 

“Under the resulting price struc- 
ture, American companies operating 
in the Middle East have made sub- 
stantial net profit on their combined 
producing, refining and marketing 
operations. The propriety of con- 
tinuing into the future this pricing 
system has been questioned by in- 
dustry spokesmen themselves.” 


Conservation Attacked 


The report states flatly: 

“While the prevention of waste in 
the use of oil as an exhaustible na- 
tural resource is a desirable economic 
objective, the facts surrounding the 
initiation of the conservation move- 
ment in the United States and the 


history of its subsequent operation 
are such as to strongly indicate that 
the prevention of waste is not the 
only motive behind the support of 
the movement by international oil in- 
terests. 

“Conservation was urged by the 
industry, not at the time when it 
feared the imminent exhaustion of 
domestic reserves, but during a sub- 
sequent period when the discovery of 
new fields had created an embarrass- 
ing surplus in the United States. 
Moreover, the detailed features of the 
proposed conservation plan and the 
subsequent restrictive effects of pro- 
ration as operated under state com- 
pacts fitted admirably into the world. 
wide ‘As Is’ Agreement of the 1930's 
by limiting United States flush pro- 
duction and thereby tending to en- 
hance and maintain published Gulf 
prices which were the base prices or 
values used in determining world 
prices. 

“Tt is true that the geographical 
location of flush production has 
shifted with the United States becom- 
ing an importing nation. Yet in the 
thinking of the industry, proration 
still is the means of balancing supply 
with demand in the United States in 
such a way as to maintain prices.” 

American Petroleum Institute 
comes under fire in the report as 
pushing the movement in 1928 for a 
world-wide conservation pattern based 
on U. S. standards. The report covers 
a March, 1929, meeting in Houston 
when, FTC says, the federal govern- 
ment disclaimed authority in field, 
then points out interstate oil com- 
pacts followed. Report adds: 

“The reason most frequently as- 
signed for the collapse of the Ex- 
port Petroleum Assn. (aimed at world- 
wide conservation, according to the 
report) was the inability of the 
American interests to agree on prices 
through unanimous action by the 
price committee.” 


‘As Is’ Agreement 


FTC says that efforts for world- 
wide proration formed the foundation 
for direct control of production in 
particular flush fields and marketing 
agreements and understandings in 
particular marketing areas as em- 
bodied in “Memorandum for European 
Markets” (1930)—so-called “As Is” 
Agreement which FTC says allotted 
quotas for each of products classed 
as part of internal trade of each 
country. It listed these “principles” 
of agreement: 

1. Participants accepted 1928 
volume of business and propor- 
tionate share of future consump- 
tion increases. 

2. Joint use of existing facil- 
ities. 


3. Holding additional facilities 
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down to level necessary for in- 
creased demand. 

4. Retention of advantage of 
geographical location on basis 
that “value of products of uni- 
form specifications are the same 
at all points of origin” area. 

5. Supplies would be taken 
from nearest producing area. 

6. Producers to shut-in excess 
production over consumption. 

7. Elimination of competitive 
measures or expenditures that 
would substantially increase costs 
and prices. 

FTC then concludes: 

“These principles were never form- 
ally abandoned.” 


Joint Directorates 


The report declares: 

“The fact that pipe line companies 
and companies concerned with" pat- 
ents and technological processes are 
common among the jointly owned 
companies is not without significance. 
Technology and transportation are 
strategic points in the oil industry 
for exerting the maximum of con- 
trol.” 

It says that boards of directors for 
jointly owned foreign corporations 
have opportunity for establishment 
of common oil policy throughout the 
world, adding this “makes it possible 
for a small group of individuals to 
exercise unusual influence on the in- 
dustry’s operations and behavior.” 
Report goes on: 

“The significance of this high de- 
gree of concentration for the cartel 
problem lies in the fact that concen- 
tration facilitates the development 
and observance of _ international 
agreements regarding areas and pro- 
duction policies. 

“Indeed, the concentration of an 
industry into a few hands may be 
regarded as the sine qua non of ef- 
fective cartel operations.” 


DJ Asks Damages 


One of DJ’s three civil suits filed 
Aug. 22 was against Socony-Vacuum 
Oil Co. and “its wholly owned sub- 


sidiary,” Socony-Vacuum Overseas 
Supply Co. asking “damages” of $14,- 
118,498. 

Second suit names Standard Oil Co. 
(New Jersey) and “its wholly-owned 
subsidiary,” Esso Export Corp. seek- 
ing $31,795,619. 

Third suit is against Standard Oil 
Co. of California and The Texas Co. 
and “their jointly-owned subsidia- 
ries”: Bahrein Petroleum Co., Ltd., 
a Canadian corporation; and Cali- 
fornia-Texas Oil Co. Ltd. Caltex 
Oceanic, Ltd., and Mid-East Crude 
Sales Co., “all Bahama Islands cor- 
porations,” asking $21,427,722. 

Suits are based. on straight FOB 
prices in the Middle East with no 
“basing point” or “phantom freight” 
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points involved although MSA, in re- 
cent reports, has stressed both these 
items and they play a part in Fed- 
eral Trade Commission “international 
oil cartel” report. 

Instead, suits are aimed at at- 
tempting to show that companies 
used different subsidiaries to separate 
Western Hemisphere and European 
sales so that no one company made 
comparative sales to both areas and 
thereby evaded Economic Co-opera- 
tion Administration and MSA regu- 
lations. 


The Charges—aAll three DJ com- 
plaints state in common in the first 
“count”: 

“(a) Said prices, at the time of 
purchase, were higher than the mar- 
ket price prevailing in the United 
States for similar Middle East crude 
oil after adjustment for differences 
in the cost of transportation to des- 
tination, quality and terms of pay- 
ment. 

“(b) Said prices, received from 
the agencies (BCA and MSA), were 
higher than those charged by the 
defendants in comparable export sales 
of similar Middle East crude oil made 
concurrently by defendants in their 
nongovernment shipments to import- 


ing companies in the Western Hem- 
isphere. 

“(c) Said prices, received from 
the agencies, were higher than the 
export market price prevailing at the 
time of purchase in comparable sales 
of similar Middle East crude oil made 
from the source country by the prin- 
cipal suppliers therein in their non- 
government shipments to importing 
companies in the Western Hem- 
isphere.” 

There are three “counts” in all in 
each of the complaints. DJ _ said 
“damages” asked represent “alleged 
overcharges through May 31, 1952”— 
date post-audit was completed. How- 
ever, the government asked for “such 
additional sums” as may be due after 
that date, “plus interest and costs 
and such other relief as it may deem 
just and appropriate.” 

McGranery Views—In an accom- 
panying statement, Attorney General 
McGranery declared: 

“In using a two-price system, by 
which the government was charged 
a higher price for crude oil than the 
price charged for identical oil shipped 
simultaneously from the same source 
to other markets, the defendants 
have violated the law.” 

Count one in three complaints also 





Defense Orders for the Oil Industry 


(Issued August 19-25 inclusive) 


This description of oil defense orders 
provides a weekly summary of government 
regulations that may effect NPN readers. We 
will appreciate our readers letting us know 
when they think that we have omitted a regu- 
lation. 


Complete copies of the official text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleve- 
land 13, Ohio, a publication which reproduces 
and mails out the orders on oil upon issuance. 
Minimum charge for single copies, $1.00, post- 
age paid. One year’s service, $100. Less than 
one year’s service, pro rata plus $5.00 for 
handling. 

CODE: NPA—National Production Author- 
ity; ESA—Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 
ODM—Office of Defense Mobilization; DPA— 
Defense Production Administration; DTA— 
Defense Transport Administration; WSB— 
Wage Stabilization Board; OPS—Office of 
Price Stabilization. 


List of Orders 


NPA—National Production Authority 

M-25, Amdt, 1, Cans. 

M-69, as amend., Sulfur. 

M-94, revoked, Sulfuric acid. 

M-6A, Sched. 2, Dir. 1, Revoked, Oil Coun- 
try Casing and Tubing. 

Rev. CMP Reg. 6, Dir. 7, Carbon conversion 
steel in construction, 

CMP Reg. 1, Dir. 19, Carbon conversion 
steel under CMP basic rules. 

NPA Reg. 3, as amend. 8/20/52, Priorities 
and allocations between Canada and U. 8. 

CMP Reg. 3, Dir. 4, as amend. 8/20/52, DO 
rated orders special preference status. 
SSB—Salary Stabilization Board 
GSSR 1, amended, 8/18/52, Genera] adjust- 
ments of salaries, etc. 
0 Stabilization 
Organizational Statement, amdt, 8/15/52, 
Field Office Locations, boundaries 

CPR 50, Amdt. 3, Petroleum ‘products in 
Virgin Islands. 

CPR 31, Amdt. 13, Imports (tin). 

CPR 67, Amat. 12, Reseller’s ceilings for 
machinery and manufactured goods. 

CPR 30, Amdt. 36 and 37, Machinery and 
manufactured goods. 


What Orders Do 
National Production Authority 


CAN MATERIALS—Amat, 1 to M-25. Ad- 
ditional secondaries of mill accumulation plate, 
unassorted temper tin plate and unmended 
menders are not subject to can material 
specifications and quantity limitations. 

SULFUR—M-69 as amended. Permissible 
sulfur inventories increased from 25 to 60 day 
supply; monthly use of sulfur restricted to 90% 
of 1950 monthly use allowing 5 months carry- 
over. 

SULFURIC ACID—Revocation of M-94. 
Distribution controls on sulfuric acid ended. 

OIL COUNTRY CASING AND TUBING— 
Revocation of Dir. 1, Sched. 2 to M-6A. Ad- 
ditiona! delivery restrictions removed. 

CARBON CONVERSION STEEL—Dir. 19 to 
CMP Reg. 1, and Dir. 7 to CMP Reg. 6— 
freed from allotment restrictions of the CMP. 

PRIORITY SYSTEMS OF U. 8S. AND CAN- 
ADA—NPA Reg. 3 as amended—made mutual- 
ly available to purchasers of both countries. 

MACHINE TOOLS, CONSTRUCTION EQUIP- 
MENT—Dir. 4 amended to CMP Reg. 3-—re- 
moved from Dir. 4 but still subject to other 
NPA orders. 


Salary Stabilization Board 


SALARY STABILIZATION — GSSR 1, 
amended, incorporates changes required by 
DPA amendments of 1952, combining in one 
regulation various salary stabilization regula- 
tions and adjustments. Supersedes GSSR 3 
as amended, and GSO 1, 2, 3, 5, 6 as 
amended, and 10. 


Office of Price Stabilization 


FIELD ORGANIZATIONS — OPS Organiza- 
tional statement, amended, amends sections 30 
and 33 of Article III. 

PETROLEUM PRODUCTS IN VIRGIN IS- 
LANDS—Amat. 3 to CPR 50, Increases retail 
ceilings for kerosine sold in Virgin Islands. 

IMPORTS OF TIN—Amdt. 13 to CPR 31— 
placed under CPR 31. 

MACHINERY AND MANUFACTURED 
GOooDsS—Amat. 36 to CPR 30 and Amdt. 12 
to CPR 67, clarify definition of manufacturer. 

MACHINERY MANUFACTURED 
GOooDS—Amdt. 37 to CPR 30, provides for 
option to disregard corporate identity when 
determining ceiling prices. 
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states that payments, beginning May 
3, 1949, were made at price of $1.88 
to $1.75 per bbl. FOB Persian Gulf; 
that the Socony group was paid $2.61 
to $2.25 FOB Eastern Mediterranean; 
that the Jersey group was paid $2.59 
to $2.25 FOB Eastern Mediterranean; 
and that the remaining companies 
were paid $2.41 FOB Eastern Hem- 
isphere. 

Second count of the complaints al- 
leges that the companies are guilty 
of “breach of agreement” because 
they “promised” to sell Middle East 
crude to financed countries at no 
higher price than to importing com- 
panies in other countries. Third 
count restates essentially the same 
allegations as first two counts. 

The government said it “demands 
a jury trial of the issues . . . raised 
in all three counts.” 

MSA Report—Key to the Justice 
Department’s three civil suits against 
oil companies operating abroad is a 
report by Mutual Security Agency 
alleging price overcharges for Middle 
East oil. 

Submitted to the Senate Small 
Business (Sparkman) Committee last 
week, the MSA report names Jersey 
Standard, Socony-Vacuum, Standard 
of California, The Texas Co. and Gulf 
Oil, although the latter is mentioned 


YOU GET 


briefly, and is not directly charged 
with “high” prices. 

MSA said that the price policy 
of Economic Co-operation Adminis- 
tration (predecessor of MSA), begin- 
ning in early 1948, required that oil 
purchases it financed for Marshall 
Plan countries should (1) not be 
higher than lowest competitive mar- 
ket price at source of supply or (2) 
not higher than prices regularly 
charged by supplier in comparable 
transactions with other customers. 


Agency said the companies pro- 
tested the second point “in view of 
the fact that they were charging 
different prices on comparable trans- 
actions to customers in different 
countries,” and ECA granted a “tem- 
porary waiver” because “of the ur- 
gency of the supply situation at the 
time” (September, 1948). 

The wrangle continued, the report 
states, and early in 1949, because of 
higher U.S. imports of Middle East 
crude, “a serious question, therefore, 
arose concerning the propriety of the 
prices charged on shipments to ECA 
destinations, since prices realized on 
such American sales appeared to be 
considerably lower.” 

The report gives details of Middle 
East pricing. 


Richfield ‘Frees’ Dealers, 


Seeks New Contracts 


LOS ANGELES Richfield Oil 
Corp. will seek to negotiate new 
agreements with its dealers within 
the next 10 or 12 days, the company 
reported Aug. 25. 

The company has completed mail- 
ing letters notifying its dealers of the 
verdict in “exclusive dealing’ case 
The letters advise the dealers they 
“are now free” to handle any petro- 
leum products or automotive acces- 
sories. 

No effort has been made to nego- 
tiate new contracts yet. 

Threatened legal dispute over Rich- 
field’s right to cancel its “leased out” 
agreements is still in abeyance. The 
government contends Richfield must 
cite a breach of agreement in cancel- 
ing a contract. Richfield maintains 
it has the right to cancel contracts 
so long as antitrust laws are not vio- 
lated. 

Richfield is seeking new arrange- 
ments with its dealers on the ground 
that it no longer enjoys the “ex- 
clusive dealing” advantages. There- 
fore, it wants to make up rent losses 
by obtaining ‘fair value rentals” for 
“L-O” stations, the company said 


ROTECTED SALES TERRITORY! 


P 
As a HI-V-I dealer, you won’t be running 


into competition on every corner. 


Your 


HI-V-I dealership is closed territory 


serviced by you alone! Write, wire or phone 
for information on a dealership in your 
part of the country. 


HI-V-1 IS NATIONALLY ADVERTISED! 
Farmers and motorists in the Midwest are 
familiar with HI-V-I motor oil, through the 
use of attention-compelling advertisements 
in leading Farm ye and Daily and 
Weekly newspapers. Listeners to the Radio 
hear about HI-V-I on timely Newscast pro- 
grams, sponsored by HI-V-I! 


RELIABLE SOURCE OF SUPPLY 
Strategic location of Warehouse stocks guar- 
antee every dealer speedier delivery on every 
order. Note: the central location of these 
Champlin Warehouses, expressly established 
for this service. 


Complete Warehouse Stocks 
of HI-V-1 are available at: 
Enid, Okla.; Oklahoma City, 
Okla.; Hutchinson, Kansas; 
Superior, Neb.; Omaha, Neb.; 
Grand Island, Neb.; Lincoln, 
Neb.; Mason City, lowa; 

Rapids, lowa; Denver, 
Colorado; Amarillo, Texas. 
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Senate Committee Launches Check-Up 
On 'Shrink-Out’ Complaints in West 


NPN News Bureau 

WASHINGTON — The Senate 
Small Business (Sparkman) Commit- 
tee believes it is “fully justified’ in 
making a “thorough” check of the 
“shrink-out” complaints of West 
Coast Independent oil distributors. 
Accordingly, the committee has sent 
out an investigator for a field inspec- 
tion and has sent a letter and ques- 
tionnaire to the major West Coast 
suppliers asking about petroleum 
stocks. 

The special investigator, William 
Amis, has just returned to Washing- 
ton from Los Angeles where he did 
some preliminary work and will leave 
again shortly to look into the situa- 
tion in Oregon, Washington state and 
other areas. 

A spokesman for the committee 
says: 

Probe. Needed — “The committee 
feels that this matter definitely must 
be investigated. On the basis of the 
complaints we have received, if for 
no other reason, there appears to be 
ample reason for a complete study. 
Obviously, something is out of line 
when people write us of how they are 


suddenly losing their life’s work. 
However, we definitely are not con- 
tending that anybody concerned is 
‘wrong.’ That is what we want to 
find out.” 

The committee apparently does not 
believe there is any real “shortage” 
of petroleum products on the West 
Coast, although it concedes that sup- 
plies are “tight.” 

The spokesman said that committee 
hearings on West Coast are “prob- 
able” early this fall and that facts 
now being developed will provide 
basis for them. 

Majors Queried—The letter and 
questionnaire sent to the major oil 
companies in the West asked about 
oil stocks and other details as follows: 


“1. The amount of crude oil ac- 
quired by your company from all 
sources including any amounts im- 
ported for use in refining petroleum 
products, for each month of the per- 
iod commencing January 1951 to and 
including the month of June 1952. 
Please state the quantity imported 
separately. 

“2. The total amount of crude oil 
carried as inventory, by months, at 
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the end of each month, for the fore- 
going period. 

“3. The total amount of motor gas- 
oline refined in each of the months, 
for the foregoing period. 

“4. The amount of gasoline received 
by your company from any source 
outside the states of California, Ore- 
gon, Washington, Nevada, and Ari- 
zona for sale and distribution within 
the above mentioned states, during 
each month of the foregoing period. 

“5. The total amount of motor gas- 
oline carried as inventory on the 
last day of each month, of each of the 
months for the foregoing period. 


“6. The names and addresses of 
any purchaser or consignee of motor 
gasoline with whom your company 
had a written or oral contract of sup- 
ply, which contract expired, was can- 
celled, or not renewed by your com- 
pany during the period commencing 
July 1, 1951 and ending June 30, 
1952, where the reason given the 
purchaser or consignee was an in- 
ability to supply. If you continued to 
supply any such purchaser or con- 
signee with any quantity of gasoline 
whatsoever after the contract with 
said purchaser or consignee expired, 
was cancelled, or not renewed, please 
so indicate. 


“7. The names and addresses of 
any purchaser or consignee of fuel 
oil with whom your company had a 
written or oral contract of supply, 
which contract expired, was cancelled, 
or not renewed by your company, dur- 
ing the period commencing July 1, 
1951 and ending June 30, 1952, where 
the reason given the purchaser or 
consignee was an inability to supply. 
If you continued to supply any such 
purchaser or consignee with any 
quantity of fuel oil whatsoever after 
the contract with said purchaser or 
consignee expired, was cancelled, or 
not renewed, please so indicate. 

“8. The names and addresses of any 
new accounts or customers purchas- 
ing or receiving from you for sale or 
resale in excess of 50,000 gallons of 
motor gasoline per month, to whom 
your company sold or consigned gas- 
oline, during the period commencing 
July 1, 1951 and ending June 30, 1952. 

“9. The names and addresses of per- 
sons in the states of California, Ore- 
gon, Washington, Nevada, and Ari- 
zona to whom you have not sold or 
consigned any motor gasoline, dur- 
ing the period commencing July 1, 
1951 and ending June 30, 1952, who 
requested your company to supply 
them with such gasoline during said 
period but whom you were unable to 
supply. by reason of a lack of supply.” 

Major Drops Accounts—Meanwhile 
tight supplies have compelled adjust- 
ment of “non-profitable and less-prof- 
itable business,” a representative of 
one West Coast major said Aug. 22. 

The cuts included some of the 
“special allowance” business main- 
tained for the sake of volume. 
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PAD Ready to Allot Large Amount 
Of Steel for Texas-to-East Line 


NPN News Bureau 
WASHINGTON — PAD pondered 
the upcoming supply and demand of 
line pipe last week and reached the 
decision it could allot a substantial 
portion of the materials needed by 
the U.S. Pipe Line Co. for its big- 
inch common carrier products pipe 
line from Beaumont, Tex., to New- 
ark, N. J. 


PAD will allot the company 211,000 
tons of the 319,500 tons it will need 
during the 12-month period begin- 
ning with the fourth quarter of this 
year. 


The company wants to get started 
with construction this fall and finish 
the 1,600-mile line next fall. Obvi- 
ously, it won’t be able to do so unless 
it gets additional pipe, but there is 
the possibility that PAD may be able 
later to supplement the first allot- 
ment. Or the company may be able 
to use some conversion pipe. 


The pipe line will have a 300,000 
b/d input at Beaumont and a 200,000 
b/d maximum receiving capacity at 
Newark. Ultimately, by addition of 
pumps, the line will be expanded to a 
450,000 b/d input capacity at Beau- 
mont and a 300,000 b/d output at 
Newark. 


It will be a 24-in. line from Beau- 
mont to Jackson, Tenn. (550 miles), 
and 22-in. from Jackson to Newark, 
(1,045 miles) with a 14-in. spur from 
Jackson to Paducah, Ky. 


On other material fronts this week, 
this was the situation: 


Initiative—-Deputy PAD J. Ed War- 
ren thinks the supply of initiative in 
the petroleum industry is especially 
good. Therefore, Mr. Warren looks 
for the industry’s activity to regain 
its pre-steel strike speed much sooner 
than was generally expected. 


Specifically, Mr. Warren looks for 
the well drilling to get back to its 
pre-strike rate within about 60 days. 
Earlier, PAD had said it probably 
would be some time in the first quar- 
ter of next year before well drilling 
could regain the pace it had before 
the critical shortage of oil country 
tubular goods aeedenal 


But, Mr. Warren, a self-styled op- 
timist, said he thinks drillers will be 
able to lick the problem sooner than 
that. He said he figured the drillers 
would be more interested in drilling 
wells than in rebuilding inventories 
and therefore would continue to 
stretch supplies as far as possible to 
keep rigs going. 


Tank Cars—The Defense Transport 
Administration has recommended to 
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Defense Production Administration 
that the railroad equipment manu- 
facturers get enough materials for 
1,500 tank cars in the first quarter 
of 1953. The quota for tne fourth 
quarter was 2,000. Generally, it is 
believed that the tank car situation 
this winter will be relatively good ex- 
cept there may be a pinch on pres- 
sure tanks if there is a major need 
for them to move certain aviation 
gasoline components to the West 
Coast. 


Allotments—The Defense Produc- 
tion Administration has decided to 
wait awhile—about a month—before 
deciding what to do about first quar- 
ter steel allotments. DPA hopes the 
supply-demand picture will begin to 
clear a bit so the agency can better 
forecast how much material will be 
left over for first quarter use after 
holdover fourth quarter materials or- 
ders are filled. 


DPA apparently is feeling a touch 
of the optimism that is cropping up 
elsewhere. That is, many who earlier 
had been extremely gloomy about the 


steel strike impact are now saying 
that industry may rebound quicker 
than had been expected. So DPA, 
which at one time was strongly con- 
sidering skipping first quarter allot- 
ments, may decide it will have some 
to distribute after all. 


PAD Precautions—When materials 
talk was gloomier, there was the 
rumor that DPA might realign its al- 
lotment picture to give a higher per- 
centage to some and less to others 
than it had in the past. Hearing 
this, PAD began marshalling its logic 
to emphasize to DPA the importance 
of the petroleum expansion program. 
When it became clear, however, that 
DPA wasn’t planning on giving spe- 
cial assistance to any program other 
than the direct military and the 
atomic energy programs, PAD was 
satisfied to let things ride as they 
were, for on the whole DPA has real- 
ized the importance of the petroleum 
program and has given it a fair shake 
on materials. Since that was all PAD 
wanted—a fair shake—it decided 
against any special effort to get a 
bigger percentage cut of materials. 


The way the matter stands now, 
PAD will continue to get about the 
same percentage it has received in 
the past. 
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Texas Marketers Plan Own Company 
To Finance TBA Selling on Credit 


By MARVIN REID 
NPN Staff Writer 


MINERAL WELLS, Tex.—A fi- 
nance company, to be owned by mem- 
bers and designed primarily to help 
petroleum marketers within the state 
finance sales of tires, batteries and 
accessories, will be set up soon by 
the Petroleum Marketers Assn. of 
Texas. The association has about 
1,000 members—roughly 90% con- 
signees and 10% jobbers. 


Approximately 300 members of the 
association, who gathered here Aug. 
18-19 for their third annual conven- 
tion, voted in favor of forming such 
a company. 


In addition, the association also 
passed the following resolutions: 


1. Asked that the tidelands be re- 
turned to the states, and requested 
that the Republican and Democratic 
presidential candidates issue “clear, 
definite and understandable” state- 
ments as to their beliefs on this ques- 
tion. 


2. Resolved to continue their ef- 
forts to secure passage of legislation 
at the next session of Congress to 
exempt wholesale petroleum market- 
ers from Wage and Hour provisions 
of Fair Labor Standards Act. 


3. Went on record opposing any 
federal control of employment prac- 
tices. 


4. Voted against any further taxa- 
tion of gasoline in Texas, but agreed 
state roads need improvements. 

Speakers at the two-day meeting 
included Frank W. Lovejoy, Socony- 
Vacuum; Warren C. Platt, editor of 
NATIONAL PETROLEUM NEWS; and R. 
M. Chan, Magnolia. 


The TBA Plan—While some mem- 
bers admitted that they are not too 
sure how successful the proposed TBA 
finance program will be, the majority 
said they are in favor of forming such 
a corporation, 


S. R. Parker, (Gulf), Lufkin, Tex., 
who headed a committee which 
studied the possibilities of such 4 
program, firmly believes it can be 
successful. He pointed out to fellow 
members that they must do something 
in the way of offering credit to TBA 
customers. 


He said the main piace where a fi- 
nancial program is needed is in small 
towns and rural areas, where other 


means of financing is limited. 

Therefore, at the beginning, the 
program will be given a “trial” in the 
northeastern part of the state, where 
small towns are numerous. 


If present plans work out, the 
corporation, which will be separate 
and apart from the association itself, 
will have capital stock of $200,000, 
and be chartered under the laws of 
Texas, 


Sale of stock will be offered to 
members under the direction of the 
board of directors of the corporation, 
but it is intended that all members 
have the opportunity to own an 
equal amount of stock. 


Dealers will probably act as credit 
managers under the plan. It will be 
up to them to say yes or no on the 
spot to customers seeking credit, and 
they also will be responsible to a 
certain extent if a particular credit 
account turns sour. 


To insure that dealers screen out 
bad risks, it is planned to hold back 
5% of each sale on a dealer for a 
period of one year, and this amount 
will be applied to any credit loss. 

Interest of 10% probably will be 
charged on loans, and some down 





Daniel Is President 


MINERAL WELLS, Tex. — 
C. D. Daniel, (Texaco), Green- 
ville, Tex., was elected presi- 
dent of the Petroleum Market- 
ers Assn. of Texas at the 
group’s third annual] convention 
here Aug. 18-19. 

Sam Weiss, (Gulf), Paris, was 
elected first vice president; 
Richard Hinkle, (Standard of 
Texas), Midland, second vice 
president; and Roy Henry, 
(Gulf), Hearne, secretary-treas- 
urer, 

Directors named were: 

Hoyle Hackney, (Standard of 
Texas), McGregor; H. L. Allen, 
(Conoco), Houston; L. L. Gallo- 
way, (Sinclair), Mercedes; W. 
P. Wright, (Gulf), Abilene; R. 
J. Richardson, (Texaco), Here- 
ford; F. W. Burton, (Gulf), 
Decatur; A. A. Adams, (Con- 
oco), Dallas; C. S. Boone, (Hum- 
ble), Refugio; and Jack Walker, 
(Texaco), Marshall. 











payment will be required, although 
the amount hasn’t been decided yet. 
Mr. Parker thinks there is a poten- 
tial of $1 million worth of business 
in the section of Texas where the 
plan will first be tried. 

Room for Improvement—Mr. Love- 
joy said jobbers and commissioned 
agents hold their futures in their 
hands, and added that they must con- 
stantly improve if they are to con- 
tinue to enjoy success. 

He said marketing departments of 
refining companies realize the impor- 
tance of distributors, with the ma- 
jority feeling that the local distrib- 
utor can use his good will to a great 
advantage in selling the company’s 
products. 

Co-operation Needed—Mr. Platt re- 
called the history of jobbers and dis- 
tributors in the industry, and pointed 
out that majority have been success- 
ful in their businesses. 

The marketing end of the industry 
is gradually coming into its own, Mr. 
Platt said, but added it is necessary 
for jobbers and their suppliers to get 
together and talk over their troubles 
at regular intervals. 

Triple Goal— According to Mr. 
Chan, the marketer now “stands four- 
square on his ability and initiative 
which is all any real American has 
ever demanded in the struggle to 
make his own way.” 


He listed three broad concepts 
which he said members of the indus- 
try should endeavor to follow at all 
times: 

1. Conduct business on a high level 
of competitive integrity. 

2. Participate in the affairs of the 
local community and improve public 
relations. 


3. Enlist in the struggle for good 
government. 

Wage-Hour Fight—In passing its 
resolution to continue pressing for 
legislation exempting marketers from 
Wage and Hour provisions, the asso- 
ciation said it does not believe the 
recent ruling of the Secretary of La- 
bor constitutes a Tull, complete and 
permanent exemption from provisions 
of the Act. 

“The recent ruling is fine for the 
present,” Ed Syers, association sec- 
retary, said. “But we want a law 
saying it’s not legal, because some- 
one else can come along later and 
rulé the opposite.” 

In its resolution asking that no 
further taxes be placed on gasoline, 
the association said it realized high- 
ways in the state need to be im- 
proved and expanded, but said such 
a@ program should be undertaken 
“only within the limits of the citizens 
to pay for it.” 
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Texas Marketers Still Know Value of Pennies 


They talked about saving pennies and then dollars— 
not millions or billions of dollars—down at the last ses- 
sion of the Texas Petroleum Marketers’ Association at 
Mineral Wells, Tex., the other morning. They also talked 
about hard work and how they had found a lot of young 
people who do it and how hard work caused even wee 
small enterprises to grow into comfortable size. 


It would have cheered every hard working truly 
forward-looking business man—great or small—to have 
listened to the discussion. Such an individual would have 
pinched himself and figured he was in a dream and not 
in this welfare, share-the-wealth country. He would have 
said it could not be in heretofore Democratic Texas, 
unless he had heard some of the raillery of previous ses- 
sions about how Texans have for 20 years promised to 
vote against the New and various other deals but never 
have, and the laughter of the crowd at the cracks against 
the “deals.” Even the writer got a good laugh when 
his feet tangled with the wire and cut off his micro- 
phone and he remarked that Texans did not want to listen 
to a.good Republican who had come all the way from 
the North. He was not sure whether he was being kidded 
when later many individuals assured him they and Texas 
were going to vote at least against Truman. The writer 
said he had heard that for years but he would take 
another look at the returns the day after election and 
if it was true send them a posey. 


These were “small business men” who were meeting 
there. They were marketers of petroleum and its prod- 
ucts, jobbers, commission agents and consignees of vari- 
ous kinds. There were several hundred at that session 
out of a membership of almost 1,000 in the association. 
They constituted the largest segment of the outlets of 
major companies mostly but also of many Independent 
refiners. They individually represented small gallonage 
upwards of 50,000 to 100,000 and 200,000 gals. a month 
of gasoline and were from outside the several large 
cities. They are the result of Texas covering so much 
area and having relatively few centers of highly con- 
gested gallonage. As the major oil companies down 
there were started by local producers, they gave no heed 
to marketing in the early days and kept as far away 
from the details of it as possible so they used commis- 
sioned agents and consignees when they could not find a 
man with money enough to set himself up as a jobber— 
and such were few. Consequently Texas today probably 
has more of these marketing operations than any other 
area in the country. 


So these men, in their meeting at Mineral Wells 
the other week, got down to talking about their 
own money, not the company’s money, nor money of 
some outside stockholders nor government money 
even though they had in the past at least voted New 
Deal. It was money they had all skimped and saved 
from hard work and they had healthy respect for it. 


They had the usual complaints of all marketers against 
their suppliers—-of not enough margin, of the majors 
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cutting past them for large commercial and other good 
gallonage accounts, of the majors making full cargo 
truck dumps at their customers’ larger stations. There 
was even talk about possible legislation to “correct these 
abuses.” But when they came to two panel discussions 
led by their own members on better operations for 
more profit the bunch certainly went to town, with en- 
thusiasm and even much healthy joyousness, because 
they had all come up the hard way, from all kinds of 
lowly hard jobs and knew what a dollar meant. 

No one regretted his hard start and no one regretted 
having to work hard today though they all seemed to 
have reached a point where they were not wasting away 
from too much work. In fact, they are doing fairly to 
pretty well, thank you, to which their cars and clothes 
gave good testimony. 

The catch to it seemed to be they had not succumbed to 
over-living their good incomes but had lived and worked 
right along with their neighbors. Also a very large part 
of them had developed other small businesses. One con- 
signee estimated 80% had other businesses but he was 
corrected to 60%. One’s guess from lack of further 
“correction” was that the 80% figure might be nearer 
right. At all events the association is now surveying 
to find that fact along with other facts about how these 
marketers get along. 


This having two or more businesses in the same 
town or small area is logical and efficient for these 
men are skilled in management even though they 
may never have attended a business university man- 
agement course, but many of them are college 
graduates. They have not tried to spread over too 
much area or too much detail, just enough to keep 
their eye on all the necessary detail of each business. 
And they have been energetic and of good business 
sense, men with a natural knack for making good 
bargains. 


They evidently all have been borrowers at the small 
banks and still are, but borrowing at a small town bank 
for a specific purpose where the banker keeps a weather 
eye on both the borrower and his new business and knows 
something about both is a lot different from borrowing 
great sums—millions—from a busy city banker who 
has some handy experts to watch the balance sheet and 
none of whom may ever even see the borrower's estab- 
lishment. 

Clyde Austin consignee for Gulf at Kenedy, Tex., 
and chairman of a panel on retail outlets, drawled in 
good humour about a young man he had known for some 
years for whom he had endorsed a $5,000 note at the 
bank for him to stock a filling station of Austin’s. Austin 
said he guessed that endorsing notes was not considered 
good business but he knew the young fellow and knew 
that he would work, as he has and that he would pay off, 
as he has. That works fine in a small town but it might 
not be so good in New York. 

S. R. Parker, Gulf agent at Lufkin, chairman of a 
profits panel, told about saving 44c on every thousand 
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galions of gasoline delivered by better planning of his 
small truck, a saving he ran up by some co-related im- 
provements to several thousand dollars a month. 

T. C. Lacey, Texaco consignee at Nacogdoches and 
panel speaker, skimped and bought a large truck and by 
skillful planning of his longer hauls saved money—in 
pennies. He found that having a compartment on that 
truck no less than 300 gals. had a great psychological 
influence on both his customers and his own people be- 
cause now they never think of selling less than 300 gals. 
for a delivery, even though he has a small truck with 
smaller compartments for town work. 


These men did not talk about their “other” businesses 
at the meeting, but they all seemed to have them. How- 
ever Clyde Austin, he who believes in endorsing notes 
when you have a young man who will work, volunteered 
the recommendation that every marketer should have 
other businesses, especially he should own some service 
stations, real estate, buildings and equipment and every- 
thing, as he thought they constituted good “old age 
pensions.” 


Individuals with their own money can well branch 
out into other lines of business within reasonable dis- 
tance of their homes so they can easily keep a sharp 
eye on detail. This is better than putting in more and un- 
needed service stations and bulk plants as is so often 
the case. The major companies in Texas, when they finally 
got going good in marketing there years ago, way over- 
did building of bulk plants and service stations. They 
overlooked the desirability of estimating future gallon- 
age and forgot that most Texas towns stay small or, 
until only the past few years, do not grow at all because 
of the vast terrain needed for cattle ranches. The writer 
once heard an irate top executive of a big Texas major, 


on discovering some useless price cutting, say to his 
people: “Listen, I have told you fellows in the marketing 
department a number of times what to do with the 
damn thing, to shut down half of it and I do not care 
which half, and then come to me after six months and 
I will tell you what to do with the other half.” 

And that is what that company and several others 
finally did, cut their distribution facilities down to the 
number and investment that the centers of small gallon- 
age could carry. The major’s Independent marketing 
men, in turn, now go buy a feed, or grocery, or farm 
implement or even a drug store for extra dollar volume 
and to occupy their good management skills. 

So with Washington throwing billions around and 
cities millions and with so many people saying “Oh the 
company pays for it anyway,” the visitor thoroughly en- 
joyed hearing this discussion from prosperous and grow- 
ing business men proudly arguing about saving pennies 
even though it was in the luxury of a first class hotel 
with air conditioning and the arguers had come in Cadil- 
lacs, Mercuries, Buicks and other good cars. They had 
worked hard for the pennies that paid for these com- 
forts so they knew and enjoyed the real value of them. 

Also, they all solemnly assured the visitor that they 
are not going to vote for the man at Washington who 
speaks in terms of not less than a paltry billion. 





Editorials are written to stimulate discussion. 
NATIONAL PETROLEUM NEWS always welcomes 
comments on its editorials. 

Please write Warren C. Platt, Editor, 1213 
West 3rd St., Cleveland 13, Ohio. 














NPC Puts Shoulder Behind Payroll Savings Drive 


Stevenson Gives Nod to 
Federal Tidelands Control 


Mr. Swensrud 


The National Petroleum Council 
has pledged its support to a Payroll 
Savings Plan campaign among the 
nation’s oil workers. The drive sched- 
uled for September, will be under the 
chairmanship of Sidney A. Swensrud, 
Gulf Oil president. 

Plans for the sale of Defense Bonds 
through payroll savings were revealed 
last month in an address by Secre- 


tary Snyder before the National Pe- 
troleum Council in Washington. In 
1949 NPC endorsed a similar plan 
for the industry which resulted in the 
present enrollment of 125,000 oil 
workers to the extent of $20 million 
annually. The present drive will 
strive to increase the enrollment 
to at least one quarter million oil em- 
ployes. 

Walter Hallanan, Plymouth Oil 
president and NPC chairman, has 
written identical letters to the top 
executives of all the larger oil com- 
panies in the country enlisting their 
full support. Mr. Swensrud has writ- 
ten similar letters, and Frank Porter, 
API president, has pledged his sup- 
port. 

Although 25% of major oil com- 
pany employes are already signed 
up in the Defense Bond plan, the 
percentage of smaller companies is 
low. Suggestions on how the drive 
can be conducted within a company 
of any size and promotional material 
including posters, envelope stuffers, 
and application cards, are available 
without charge from the Savings 
Bond Division, U. S. Treasury De- 
partment, Suite 700, Washington 
Building, Washington, D. C., or from 
the state directors of the Treasury 
Department. 


SPRINGFIELD, ILL.—A _state- 
ment issued by Gov. Adlai E. Steven- 
son, Democratic presidential nominee, 
following a conference with Gov. Al- 
lan Shivers of Texas, has put the can- 
didate on record as agreeing with 
President Truman on the “tidelands” 
question, 

Mr. Stevenson recalled his earlier 
public statements in Houston and 
Dallas “that the base from which I 
must necessarily start is the Supreme 
Court decision holding that the para- 
mount interest in oil discovered be- 
neath the submerged lands is vested 
in all the people of the United 
States,” adding: 

“I accept and abide by this ruling 
in common with all Supreme Court 
decisions. 

“The present question, therefore is 
one of wise national policy in the dis- 
position of national assets, and it does 
not seem wise to me to set in motion 
a practice of blanket cession of these 
or any other national assets to the 
individual states. I agree, therefore 
with the President’s veto. 

Gov. Shivers, said after his talk 
with Gov. Stevenson that he would 
report the nominee’s views to the 
people of Texas and abide by their 
wishes. 
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Jobbers Bringing Woes to Themselves 
By Giving Discounts on Farm Dumps 


By Leonard Castle, Midwest Editor 


Some jobbers 
in many parts of 
the Midwest within the past month 
have resumed the pernicious practice 
of giving discounts to farmers for 
dumps of 100 gals. and upward. If 
continued, this is certain to lead 
quickly to a breakdown in consumer 
tank wagon prices and a demoralized 
farm market that will cause intense 
suffering among all jobbers market- 
ing in rural areas. 

This is one bad practice the job- 
bers cannot blame on their major 
competitors. They are the ones who 
are granting the discounts, and, if 
the majors are forced to meet such 
price competition, the jobbers have 
no one to blame but themselves. 

A breakdown in consumer tank 
wagon prices was spreading rapidly 
last spring with many jobbers mak- 
ing dumps of 100-150 gals. at a dis- 
count of 1.5c per gal. The discount 
previously was granted for deliveries 
of 1,000 gals. or more. But when the 
refinery strike hit on April 30, the 
threatened tight supply of gasoline 
caused the special discounts to van- 
ish over night. 

Resumption of the practice in mid- 
summer caused such concern among 
Iowa jobbers that it was a princi- 
pal item of discussion at a regular 
board meeting Aug. 22 of the Iowa 
Independent Oil Jobbers Assn. 

J. A, Dennis, association secretary, 
told NATIONAL PETROLEUM NEWS 
that the amount of the discounts 
varies by localities. Some jobbers are 
giving 1c off for deliveries of 500 gals. 
Others are lopping off 1.5c for 250 
gal. dumps. Still others are giving 
le off for cash, or if the bill is paid 
within 30 days. Reports from other 
parts of the Midwest indicate dis- 
counts of 1c-1.5c for 100 gals. or more 
are spreading rapidly. 


“The tragic part of the whole busi- 
ness is that the average jobber can 
barely afford to make farm deliveries 
at the normal consumer tank wagon 
price,” Mr. Dennis said. “Too many 
of them don’t stop to figure out how 
much it costs them to send a truck 
with a salaried driver many miles 
into the country to deliver 100, 200 or 
300 gals. of gasoline. If they bother- 
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ed to work it out on a cost basis, they 
would soon realize they need the full 
tank wagon price if they are going 
to be able to purchase new tanks, 
trucks, meters, etc. that are neces- 
sary for them to stay in business and 
meet competition.” 

Mr. Dennis emphasized the fact 
that jobbers, not majors, are the ones 
who started the farm discount prac- 
tice. 


“In nearly every case I have run 
down to a fine point I have found 
that it was the Independent jobber 
who created this practice,” Mr. Den- 
nis said. “This was followed by the 
major supplier getting a ticket or 
affidavit, then posting that price in 
the community where the discount 
was given, regardless of the amount, 
if it was over 100 gals. 

“In my opinion, this is one of the 
worst practices either a jobber or a 
major ever got involved in. Last 
fall, I held meetings all over the 
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state, warning our fellow jobbers of 
this evil, telling them if they didn’t 
stop it they would have an unprofit- 
able market; but after that they went 
‘hog wild’ this spring. 

“I wish our jobbers could be made 
to realize that in the oil business you 
can’t form a policy of your own 
without also forming a policy for 
your competitor.” 

+ * * 


In a bulletin to his members, Mr. 
Dennis pointed out that posting of 
prices at bulk plants is required by 
law in Iowa. He wrote: 

“We are still getting calls on bad 
marketing practices. I wonder if the 
time will ever come when the mar- 
keting end of the industry will ad- 
here to posting (which is a state law). 
I sometimes think the day may come 
when I shall ask the state authori- 
ties to religiously enforce the post- 
ing law. 

“I can think of only one good rea- 
son for jobbers not posting at their 
bulk plants, and that is when they 
are giving dump discounts secretly 
and don’t want to show it in their 
posting. If you are not posting, you 
are evading the state law and are 
subject to a fine. Maybe that’s the 
answer—impost a few fines and then 
perhaps you will take heed. This is 
more serious than you think.” 


New England OHI's Training School 
Pays Off in Better Burner Service 


By Raymond E. Bijorkback, Eastern Editor 


Announcement 

that Sept. 8 will 

mark the opening of the Oil Heat 

Institute of New England’s eighth 

annual training course for burner 

service men and installers comes as 

a reminder that here is a trade as- 

sociation enterprise of which any sec- 
tion of the country could be proud. 

Not a few New England oil heat 
operators report return calls for ser- 
vice practically eliminated as a direct 
result of the training their men have 
received in the OHI of New England 
school. 

Service men and installers don’t 
just take one of these 10-lecture 
courses, and let it go at that. Some 
already enrolled for the upcoming 
course have taken all seven previous 
ones, and a larger number have taken 
four or five. 

There’s more than one reason for 
this. Not only do the men become 


upgraded and get more money— 
which the bors can afford because 
those return calls (for which he can’t 
charge) are eliminated. They also 
have a big voice in determining the 
subjects in which they are to be 
schooled. 

This latter is one of the keys to 
the success of the undertaking. As 
Fred Beckwith, secretary-treasurer 
of the New England OHI puts it, “A 
lecture is no good to a man putting 
in three hours at night for it if he’s 
there under protest.” 

So, while a committee of practical 
oil heat operators laid out the sub- 
jects for the course in the beginning, 
each year’s graduates will have made 
their recommendations for changes. 
And the following year’s course will 
be correspondingly different in cer- 
tain respects. 

For example, the graduates of five 
years ago said they wished they'd 
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gotten training in controls. Classes 
every year since then have received 
instruction in controls, and this year 
the school is going deeper into the 
subject. 

The toughest problem, though, in 
getting the school going right, lay 
with the top men, as lecturers, whom 
only equipment manufacturers could 
provide. Those fellows wanted to 
sell more than anything else. 


This problem, too, has been licked. 
Today’s lecturers go into the weak 
points of their firm’s equipment, as 
well as the good ones. And still the 
manufacturers vie with each other 
to get their men in as lecturers. 

There’s still another feature of this 
school which shouldn’t be overlooked 
by any oil heat operators considering 
organizing one. Standard practice is 
to invite fire department chiefs to 
send inspectors to the classes as 
guests of the institute. It results in 
excellent public relations. 

Twenty to 25 fire department men 
will be attending this year’s classes. 
The Hartford, Conn., class last year 
was housed in a hotel; this year it 
will be accommodated in the fire de- 
partment headquarters assembly hall. 
At New Haven, Conn., instruction 
will be in the fire college assembly 
hall. 


Maine’s fire insurance commis- 
sioner has designated a deputy fire 
marshal as a student this year, and 
Massachusetts’ fire marshal has 
nominated several men from his of- 
fice as students. The Boston fire de- 
partment usually has three men in 
the Boston class. 


The 10 lecture-instruction lessons 
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are given in each of 15 cities and 
towns, and are scheduled by areas 
of five localities each for the con- 
venience of the lecturers. Lessons 
for the first group of cities this year, 
beginning Sept. 8, will be concluded 
Nov. 21. For the second group, 
they'll start Jan. 5 and end March 
20; and for the third, start March 
30 and end June 12. 


Subjects to be covered are oil burn- 
er primary controls, thermostats— 
limit controls—accessory controls, 
control application and electronic con- 
trol systems, combustion and com- 
bustion chambers, servicing Williams 
low pressure burners, _ servicing 
Winkler low pressure burners, ser- 
vicing Timken Wall Flame burners, 
combustion testing equipment and its 
use, warm air duct design and in- 
stallation simplified, servicing Gen- 
eral Electric heating equipment. 


The OHI of New England has 
found it especially advisable to have 
a full-time employe as director of 
education. Anyone else, however in- 
terested in the school, is bound to 
have too many other demands on his 
time, it is felt. 


At the same time, the New Eng- 
land group has kept the price of the 
course low—$25 for each man enroll- 
ing, with a 20% discount to employes 
of members. 

The school has been turning out an 
average of about 500 graduates a 
year, enrollment usually running be- 
tween 500 and 600. This year about 
800 are expected to be enrolled— 
there’s that much interest today in 
the problem of properly trained man- 
power. 


Oil Men Co-operate with Educators 
To Promote Better Understanding 


By Frank Breese, Pacific Coast Editor 


Standard Oil of 

California  offi- 

cials talk very freely about their bus- 

iness at the annual two-week semi- 

nar for a group of university pro- 

fessors. Object of the program, 

which was inaugurated last year, is 

to promote a better understanding 
between education and business. 


As a feature, each guest prepares a 
report on a phase of the company 
based on information obtained dur- 
ing the visit. These reports form 
the basis for a discussion about the 
departmental operations in which top 
management participates. 


Last year a report on the mar- 
keting department was prepared by 
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David E. Faville, professor of mar- 
keting, Stanford University. With 
the ensuing discussion, it constitutes 
a comprehensive study of the mar- 
keting operation. A compilation of 
all reports and transcripts of the dis- 
cussions has been completed. 

Dr. Faville’s report examined the 
separate roles of the dealer stations 
and the company-operated stations. 

At the company-operated stations, 
service receives heavy emphasis as a 
device to maintain sales volume, Dr. 
Faville said in his report. The com- 
pany avoids sales quotas, believing 
they would result in undesirable pres- 
sure on customers, he noted. 


One of the guests, Howard S. Kal- 


tenborn, professor of industrial re- 
lations, University of California, re- 
marked, “I am interested in the re- 
lationship between Dealer Sales and 
Standard Stations, Inc. (subsidiary 
which operates company stations). 
As I look at it, there must be a cer- 
tain amount of competition between 
these two.” 


E. D. Thompson, general manager, 
dealer sales, explained, “It is the re- 
sponsibility of my department to de- 
velop all new stations and prescribe 
the type of operation. We have two 
different objectives. Standard Sta- 
tions generally are placed on key 
locations where large volume is avail- 
able, transient motorists, etc. Our 
type (dealer station) is a community 
operation. Unless a community is 
very large, those stations become 
Chevron Stations. The key locations 
are generally occupied by Standard 
Stations, Inc. 


“There is a formula—you can’t 
write it down on paper, but we ar- 
rive at it by judgment and in that 
way we collaborate with Russell 
Schmidt (operations manager, Stand- 
ard Stations, Inc.). There are some 
arguments, but we generally arrive 
at a satisfactory arrangement.” 


Harold R. McFeeters, merchandis- 
ing manager, Standard Stations, Inc., 
commented, “I would say there is 
quite a reasonable amount of compe- 
tition. We try to keep it healthy.” 

Dr. Faville, who read the report, 
said, “It would seem that Chevron 
(dealer) stations have a terrific ad- 
vantage in that the man is his own 
operator and not limited on hours of 
work.” 


H. R. Cuyler, marketing official, 
commented, “I have had years in 
retail and found that in salaried sta- 
tions these boys are controlled by 
policies and procedures, and an in- 
dividual violating the policies is not 
considered a good employe, and ac- 
tion is taken. 


“Such is not the case with the in- 
dependent dealer, who can do certain 
things not spelled out in the price 
book, service procedure or policy 
manual. The dealers themselves, not 
being bound by policies of the home 
office, can do a better job in many 
cases of taking care of their custo- 
mers.” 


In his report, Dr. Faville stated, 
“Diversion of unprofitable stations to 
dealer use is a responsibility of (the 
operations) department.” 


Regarding personnel, the report 
said turnover was a major problem, 
running 3 to 4% a month under nor- 
mal conditions and 8 to 10% at that 
time (1951). (In the past month, 
Standard has established all company- 
operated stations on a 5-day, 40-hour 
work week which is expected to help 
reduce turnover and raise the qual- 
ity of applicants). 
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OPS May Extend Herlong to Relieve 
Price Squeezes on Oil Wholesalers 


NPN News Bureau 
WASHINGTON—Office of Price 


Stabilization is considering a further 
extension of benefits under the Her- 
long Amendment to the Defense Pro- 
duction Act to the petroleum indus- 
try. 


This disclosure follows two recent 
policy-setting actions: Order author- 
izing areawide fuel oil margins in- 
creases for jobbers (Amend. 7 to CPR 
17), and an earlier order (SR 7 to 
CPR 17) relating to liquefied petro- 
leum gas resellers. 


The effect of those two orders, plus 
whatever relief is granted to other 
fields, such as gasoline and lubricat- 
ing oils, is to reverse the “ironclad” 
OPS official attitude of last fall to 
bar application of Herlong to petro- 
leum wholesale transactions. At that 
time, it was decided to let producers 
and refiners have the benefits of the 
Capehart Amendment, but to deny 
Herlong to wholesale marketing. 


Herlong provides that, after July 
31, 1951, no action should be taken 
to deny to wholesalers and retailers 
of materials their customary mark- 
ups over the cost of materials dur- 
ing the May 24 to June 24, 1950, 
period, or nearest representative pe- 
riod. 

Although the fuel oil and LP-gas 
actions were not, technically, straight 
Herlong actions, they amount to the 
same thing, according to OPS of- 
ficials. The fuel oil order goes much 
further, they point out, by broadening 
relief to take care of all net earning 
reductions. 


Gasoline Problem—OPS officials see 
no particular difficulty about apply- 
ing the same general policy to lubri- 
cating oils. However, gasoline pre- 
sents an entirely different and much 
more difficult question, they add. 


They point out there is a substan- 
tial number of easily identifiable In- 
dependent resellers in fuel oil, LP- 
gas and lubricating oils but, in gaso- 
line, the bulk of operations involves 
major integrated companies selling to 
service stations at tank wagon. 


“It is one thing when you have a 
bona fide Independent jobber—or 
wholesaler—being billed a _ specific, 
easily-recognized amount for a prod- 
uct and selling it to a retailer or con- 
sumer for another established price,” 
an official explained. 


“But when it is a book transaction 
carried on by a major integrated com. 
pany, and no two companies have the 
same accounting method, it is an en- 
tirely different matter. Sometimes 
two companies have bulk plants in 
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the same area, but enter the book 
price on laid-down price and through- 
put that are different, although end 
price is the same.” 


Officials say they have asked in- 
dustry representatives informally for 
a solution, but so far have not re- 
ceived a workable suggestion. 


Problem is being considered now, 
however, and a preliminary draft is 


Yes, this Veeder-Root Gasoline 
Pump Computer speaks the lan- 
guages of 144 countries! It’s the 
modern protection provided to 
drivers by gasoline pump manufac- 
turers, gasoline refiners and their 
service-station outlets... to 

make sure they get full meas- 

ure in the tank, and the right 
change in their pocket. And 
what’s more, it underscores 

the fact that “Veeder-Root 
Counts Everything on Earth” 

... electrically, mechanically 

or manually ... with standard 

and special devices of every 
conceivable type. 


expected to be presented to OPS pol- 
icy officials within next few weeks. 
Fuel Oil Hikes — National Petro- 
leum Assn. has advised its members 
that OPS will grant special rulings 
covering local situations when re- 
quested on the matter of East Coast 
heating oil price increases for inland 
refiners and other inland suppliers. 
OPS already has notified various 
organizations by letter that such in- 
land suppliers dealing in “fringe” 
market areas competitively with East 
Coast supply points are eligible, in 
most cases, for the 0.65c per gal. in- 
crease. That reversed previous OPS 
position, the association noted. 
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How to Apply for Heating Oil Margin Relief 


From here on, it is primarily up 
to the fuel oil jobber himself as to 
whether the Office of Price Stabili- 
zation Will grant margins increases 
for his area. 


General Counsel Otis Ellis, Na- 
tional Oil Jobbers Council, put it this 
way: 

“The question of whether or not 
a given area receives a price increase 
on fuel oils will be determined by 
the action of the affected jobbers and 
distributors. This office has done all 
that it can do.” 


This week OPS sent to all its local 
offices copies of OPS Public Form 
151—“Petroleum Marketers Survey” 
—as authorized in Amendment 7 to 
Ceiling Price Regulation 17, the basic 
order dealing with wholesale petro- 
leum prices. 


What Survey Will Show—Purpose 
of the form, briefly, is to enable OPS 
to determine whether the net earn- 
ings of jobbers of light heating oils 
within a given area were lower ir 
the June 1, 1951, to May 31, 1952, 
period than in the June 1, 1949, to 
May 31, 1950, (pre-Korea) period, 
due to rising costs while price ceil- 
ings remained virtually fixed. 


Full and complete responsibility— 
subject only to’an audit in Wa-h- 
ington in order to in-ure uniformity— 
for determining the necessity for, and 
the amount of, increases within a 
g-ven area has been vested in the lo- 
cal OPS offices. 


Both OPS and NOJC advise the 
jobber to mail his form directly to 
h's district office. He may request 
and receive aid from his jobber asco- 
ciation in completing the form, but 
it is thought more decirable that such 
a sociations not have a hand in com- 
piling and collecting the completed 
returns. 


District offices are not required 
to conduct a survey if they feel they 
have sufficient data on hand to sub- 
stantiate an increase. However, it is 
unlikely that cuch an increase will be 
granted without a survey. 


At any rate, jobbers are advised 
to contact their district offices and 
apply for a ceiling adjustment. 


The OPS Plan—Here’s the planned 
method of placing increases into ef- 
fect where needed: 


1. District or regional OPS of- 
fices will determine the geo- 
graphical limits of a “common 
marketing area” which is recog- 
nized by industry. 


2. The completed question- 
naires for this area will be com- 
piled at the local office, with a 
determination. made, first, that 
a “representative” number of 
the Independent jobbers in the 
area have filed the statements. 


Lack of sufficient number of re- 
turns may prevent any OPS price 
action. 

3. The combined “net earnings” 
figure for each of the two pe- 
riods, and the difference, if any, 
between them will be computed. 

4. Amount of increase in that 
specific area necessary to restore 
pre-Korean earnings then will be 
figured and the local OPS office 
will draft an order granting it. 

5. This order will be sent into 
the Washington OPS national 
office for “pre-audit’”—a condi- 
tion imposed by governmental 
regulations. The Washington of- 
fice will check to see that the lo- 


cal offices have followed the cri- 

teria it laid down. 

6. If the locally-drafted order 
meets the standards, it will then 
be published in the Federal Reg- 
ister and become effective. 

Action Before Winter—OPS hopes 
to put the increases into effect be- 
fore the beginning of the heating sea- 
son, and the national office does not 
believe it will find it necessary to 
overrule the local offices unless there 
is a noticeable departure from the 
criteria established in Amendment 7 
to CPR 17. 

However, a lagging response from 
jobbers and distributors could delay 
any price action until well into fall. 





office. 





Use This Official OPS Questionnaire 


The reproduction of OPS Public Form 151 printed on the 
next four pages is a valid form. It may be clipped out, filled in and 
filed with local OPS offices, and will be recognized as having the 
same status 1s the government’s printed form. 


The forms are for use by all Independent fuel oil jobbers, 
distributors and peddlers. Major companies are not eligible to 
participate in the survey, although they will be entitled to price 
increases that might be granted. 


Many of the state jobber associations are reproducing the 
forms, and they may be obtained from any OPS district or regional 





Socony Makes Its Own Peace 
With Striking Detroit Union 


NPN News Bureau 
DETROIT—“Informal settlement” 
of charges by Socony-Vacuum Oil 
Co. of unfair labor practices in re- 
cent refinery strikes on part of Oil 
Workers International Union (CIO), 
was disclosed Aug. 21 by Joseph Kul- 
kis, National Labor Relations Board 
examiner, here. 

Mr. Kulkis told NPN that this type 
of settlement is reached where there 
is no court procedure. 

In present instance, he said the 
board’s finding in the favor of Socony 
requires the union to post promin- 
ently and for a period of 60 days 
notices that members will not resort 
to unfair tactics again. While there 
is no public record in such settle- 
ments, Mr. Kulkis pointed out that 
if the union breaks faith, future vio- 
lations will be handled formally 
through Circuit Court of Appeals. 

The Board’s findings were against 
OWIU-CIO Locals 387 (Detroit) and 
456 (Trenton), and have no bearing 
on Socony’s suit against Local 210 


(East Chicago) where the company 


filed for damages estimated at $100,- 
000 per day during the period plant 
was down. 

Socony’s East Chicago workers, at 
the time of the strike, were bound 
by a no-strike clause in a contract 
still in force. Workers, however, re- 
fused to cross picket lines set up by 
Trenton plant employes, who in turn 
refused to cross picket line estab- 
lished by employes from Socony’s De- 
troit plant, 


Motor Vehicle Registration 
To Reach 53 Million in '52 


WASHINGTON — Bureau of Pub- 
lic Roads has estimated that U. S. 
motor vehicle registration will reach 
a record total of 53,363,000 by the end 
of the year, an increase of 2.79% 
over 1951. 

The bureau pointed out, however, 
that the rate of increase is expected 
to decline “appreciably” for the sec- 
ond consecutive year compared with 
the rate of rise in other postwar 
years, Previous annual gains have 
been from 8% to 10%. 

Bureau said California will prob- 
ably be the first state to have more 
than five million registrations. 
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OPS PUBLIC FORM NO. 151 (852) UNITED STATES GOVERNMENT BUDGET BUREAU NO. 94R920 
OFFICE OF PRICE STABILIZATION APPROVAL EXPIRES APRIL 30, 1924 


PETROLEUM MARKETERS SURVEY The individual company information reparted on 


PURSUANT TO CPR 17 AMENDMENT 7 Sees tectaecenen Seeman, tacos adie teaen 
eccess to individual compeny informetion ere 
bject to penalties for uneuthorized disclosure. 


This form may be reproduced without change. 














OPS CONTROL CODE 




















REASONS FOR THIS REQUEST FOR INFORMATION 


This request for information is sent to you by your OPS District Office on the assumption that you sell light heating oils 
to consumers. The survey initiated for collecting these data is being conducted at the specific request of industry representa- 
tives (including some of your fellow dealers) in your marketing area. Procedures for such data collection are authorized by 
Amendment 7 to OPS Ceiling Price Regulation 17. 


Its purpose is to determine whether present earnings on sales of light heating oils in your marketing area are below those 
of two years ago. All known independent dealers in the marketing area have received copies of this form; if any other such 
seller has not received a copy, he may request forms from the OPS District Office. Unless OPSreceives completed forms from 
a sufficient number of dealers, it cannot act to consider the upward revision of present ceilings in your marketing area. There- 
fore, you are requested to return this form, completed according to instructions, to your nearest OPS District Office. The re- 
quest for data was drawn up in consultation with representatives of your industry. It represents what they regardas the most 
convenient means of reporting the facts required by OPS to make a judgment as to earnings. The original copy of the form is 
to be returned to the OPS District Office; the second copy is for your use if you wish to retain it. 


In your area, only independent dealers are included in this survey. Any upward adjustments in ceiling prices, however, 
will apply to all sellers of heating oils to consumers. 








Read instructions carefully on the last page. 
IF YOU ARE ANY OF THE FOLLOWING, CHECK APPROPRIATE BOX, FURNISH YOUR NAME, ADDRESS, INDICATE TYPE OF OPERATION, TYPE OF ZATION. COMPLETE 
THE CERTIFICATION AND RETURN THIS FORM TO YOUR NEAREST OPS OFFICE. IF YOU DO NOT CHECK ONE OF THESE BOXES, COMPLETE THE FORM AND RETURN TO YOUR 
NEAREST OPS OFFICE 
Cc] AN INTERGRATED SUPPLIER (An intergrated supplier is one which is wholly-owned by « product and/or refiner) SELLING LIGHT HEATING OILS TO 
CONSUMER 


AN INDEPENDENT SUPPLIER NOW SELLING LIGHT HEATING OILS TO CONSUMERS BUT WITH NO BUSINESS RECORDS FOR THE PERIOD JUNE 1, 1949 TO MAY 31. 1950 
(If you are a successor to any supplier you must use his records if available) 


C] A NON- SELLER OF HEATING OILS TO CONSUMERS. 








NAME OF OPERATOR ADDRESS (No. and Street) (City, Zone, State) 





TYPE OF OPERATION TYPE OF ORGANIZATION 


oO BULK PLANT C] OTHER ( Specify) CJ CORPORATION C] PARTNERSHIP C7 PROPRIETORSHIP 


GPO—0—OIrs 144 
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OPS PUBLIC FORM NO. 151 (8-52) (PAGE 2) 








Complete this Section as nearly as possible according to your records. See instructions. Report to nearest 
gallon and dollar(Omit all fractions, Report items 2 to 33 in dollars. Enter zero (0) when there is no entry. 








SPECIAL INQUIRY — State your present ceiling prices and the gallons that were sold during the period June 1, 195] to 
May 31, 1952 or other current period used in this form for the heating oils shown below. 


PRODUCT CEILING PRICE GALLONS SOLD 
Kerosene or No. 1 Fuel Oil 
No. 2 Fuel Oil 
Range Oil 
Furnace Oil 


Stove Oil 


OPERATING STATEMENT 
JUNE 1, 1949 TO MAY 31, 1950 JUNE 1, 1951 TO MAY 31, 1952 


LIGHT FUELS LIGHT FUELS 
AT TANK ALL OTHER TOTAL AT TANK ALL OTHER TOTAL 
PRODUCTS | OPERATION PRODUCTS OPERATION 


= = b) an id) (f) (9) 


ae 











SALES 
1. Quantity - TOTAL (In gallons) XXXX XXXX 





(A) Consumers (In gallons) XXXX XXXX 





(B) Resellers (In gallons) XXXX XXXX 





2. Amount - TOTAL 





(A) Consumer 





(B) Resellers 


COST OF GOODS SOLD 
3. Opening inventory 








4. Purchases - Total cost 





5S. TOTAL OF 3 AND 4 





6 Less: Closing inventory 
7. Cost of goods sold (Item 5 
minus item 6) 








between items 2 


~~ EXPENSES 


OPERATION OF YARD 
9, Wages and salaries 


8 GROSS PROFIT (Difference 
OP; 








10. Repairs and maintenance 





11. Depreciation 





12. Insurance and taxes (Ex- 
¢ luding income taxes ) 





13, Other 





4. TOTAL YARD EXPENSES 
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DELIVERY AND OTHER DIRECT 
EXPENSES 


15. Wages and salaries 





16. Maintenance - Trucks 





17. Depreciation 





18. Insurance, taxes, (Excluding income 
taxes) and licenses 





19. Other 
20. TOTAL DELIVERY AND 
OTHER DIRECT EXPENSES 


SALES EXPENSES 
21. Salaries and commissions 











22. Promotion, advertising and other 





23. TOTAL SALES EXPENSES 





ADMINISTRATIVE AND GENERAL 
EXPENSES 


24. Executive Salaries 





25. Office salaries 





26. see a benefits and 





27. Other 





28. TOTAL ADMINISTRATIVE 
AND GENERAL EXPENSES 





29. TOTAL OPERATING EXPENSES 





30. NET PROFIT OR (LOSS) 
ON SALES 





31. BURNER SERVICE - NET 
PROFIT (LOSS) 


32. NET OPERATING PROFIT 
OR (LOSS) 


PERCENTAGE CALCULATIONS 
33. SALES 











34. COST OF GOODS SOLD 





35. TOTAL OPERATING EXPENSES 


34. NET OPERATING PROFIT 
OR (Loss) 


97. 'F THERE WERE ANY INCREASES OR DECREASES IN WAGES, EMPLOYEE BENEFITS, OR OTHER EXPENSES DIRECTLY RELATED TO LABOR COSTS, DURING OR 
SINCE YOUR FISCAL YEAR ENDING IN 1952, ATTACH A SEPARATE STATEMENT SHOWING WHAT YOUR EXPENSES FOR HANDLING LIGHT FUEL OILS (Shown in 
coluan (¢)) WOULD HAVE BEEN IF YOUR CURRENT RATES HAD BEEN IN EFFECT THROUGHOUT YOUR FISCAL YEAR ENDING IN 1952. THIS STATEMENT 
SHOULD INCLUDE, IN ADDITION TO THIS ESTIMATE, THE RATES USED TO COMPUTE DATA IN COLUMNS (E), (F) AND (G), THE MOST RECENT WAGE RATES 
AND THE DATE APPROVED BY THE WAGE STABILIZATION BOARD. 





























38. ATTACHMENTS - A. List for the two reporting periods quantities (where applicable ) and dollar value of sales by major classifications 
of your products and services other than for light heating oils. 
B. List for light heating oils the number of gallons and cost of (a) inventories at the beginning and end of each report- 
ing period and of(b) purchases during each period. Show this broken down by typeso! products (kerosene, No. Tiond 
No. 2 fuel oils, furnace oil, stove oil and range oil). 





I certify that the information given in this form is true NOTICE - A willfully false statement is a criminal offense. 
and correct to the best of my knowledge and belief. 


SIGNATURE OF OWNER OR AUTHORIZED AGENT DATE 
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INSTRUCTIONS FOR OPS PUBLIC FORM NO. 151 


All questions in reference to presentation of data should be 
referred to your OPS District or Regional Office. 


SUBSTITUTION OF ANOTHER FISCAL YEAR.If yourrecords are 
not maintained on a June 1, 1949 to May 31, 1950 and June 1, 1951 
to May 31, 1952 basis, you may substitute data based on the 
fiscal year July 1, 1949 to June 30, 1950 and July 1, 1951 to June 
30, 1952. The change in period dates should be noted on the form 


by substituting these dates for those appearing on top of columns 
(b) to (g). 


Substitution of Certain Data 


Those marketers unable to supply detailed data as called forin 
items 913, 15-19, 21-22, 24-27 should supply group totals as 
called for in items 14, 20, 23 and 28 together with detail of these 
totals as carried on their records. 


ITEMS 1 AND 2 — SALES Report the gallonage and amount of 
your sales at the tank wagon level of light oils, that is, kerosene, 
No. 1 and No, 2 fuel oils, furnace oil, stove oil, and range oil, to 
resellers, consumers, and total for each period in items 1 (A), 
1 (B), 2 (A) and 2 (B). If you conduct a retail business only, 
your deliveries of light fuels should be reported as sales to con- 
sumers. Report the amount of other product sales under all other 
products (columns (c) and (f)). Under this column you would in- 
clude such other petroleum products as gasolines, lubricants, 
light oils to industrial consumers at other than tank wagon level, 
No. 4, 5 and 6 fuel oils, solid fuels, building supplies, TBA 
items, road and drive-way supplies and equipment, and such other 
items as go to make up your total business. Do not include in 
this column your oil burner service activities, as the net gain or 
loss incurred in this service should be reported in item 31. 
In the columns (d) and (g) “‘total operations,”’ report the com- 
bined total for light fuels and all other products or business 
activities. 


ITEMS 3 TO 7—COST OF GOODS SOLD Show in the columns 
provided therefor the value of your opening and closing inven- 
tories, cost of purchases f.o.b. your plant and gross operating 
profit. If you conduct a direct retail operation only, the chances 
are you purchase supplies as you sell them. This being the case, 
you would have only the one figure to report and that is the cost 
of your purchases “‘under the rack.” 


ITEM 8=@GROSS PROFIT Your gross profit is the difference be- 
tween the total amount of your sales (item 2) and cost of goods 
sold (item 7). If item 7 is greater, it should be entered as a 
minus figure. 


EXPENSES 


Careful segregation of expenses should be made between 
light fuels and all other products or business activities. If cer 
tain items apply to your entire business and have not beenallo- 
cated on any other basis, they should be distributed on the basis 
of relative sales values. In any event, you must show your net 
operating profit on light fuels and other activities. Identical 
bases of allocation must be followed in both periods or a satis- 
factory explanation furnished of any change. 


For the most part, you will find the various expense items 
listed to be self-explanatory. However, certain elements may re- 
quire some additional comments. 


ITEM 9-TO 14—OPERATION OF YARD If you conduct an inte- 
grated business such as purchasing supplies from a primary 
terminal supplier and maintain terminal and bulk plant facilities, 
you will have expenses to report for operation of these facilities, 
which are in addition to your regular truck delivery services. 


ITEMS 15 TO 20“DELIVERY AND OTHER DIRECT EXPENSES 
The expenses incurred by you in making deliveries of light fuels 
to consumers should be reported under this caption. Expenses 


of your other activities should be reported in the column provided 
for all other products. 


ITEM 21 TO 23—SALES EXPENSES Your selling expenses should 
be reported under this caption. If it is impractical for you to 
segregate selling expenses from other expense items such as 
office and officers’ salaries, they should be reported according 
to your own accounting classification. Report under the proper 
caption all promotional advertising incurred by your organiza- 
tion in its selling campaigns. 


ITEMS 24 TO 28—ADMINISTRATIVE AND GENERAL EXPENSES 
All expenses of an administrative and overhead nature should be 
reported under this caption. No doubt, for certain items applicable 
to your entire business, it will be necessary to employ an arbitrary 
basis of allocation. The proportion of dollar income for total light 
fuel sales (in dollars) to all sales (in dollars) is recommended as an 
arbitrary basis of allocation where none is normally employed. 


ITEM 29—TOTAL OPERATING EXPENSE The amount to be 
entered on this line is the combined total of items 14, 20, 23 and 
28. 


ITEM 30—NET PROFIT OR (LOSS) ON SALES The amount to be 
entered on this line is the difference between the gross profit 
(item 8) and total operating expense (item 29). 


ITEM 31—O/L BURNER SERVICE Most distributors of light 
heating oils conduct a service department to take care of their 
customers’ furnaces and storage facilities. As the methods and 
charges vary with localities and kind of service rendered, only 
the net profit you incurred in this department should be reported. 


ITEM 32—NET OPERATING PROFIT OR LOSS Your net profit 
or loss is determined after adjusting the net operating profit on 
sales by the profit or loss incurred in burner service department. 


ITEMS 33 to 36—-PERCENTAGE CALCULATIONS Calculate the 
percentage of cost of sales, total expenses and net operating 
profit as determined for your business in each fiscal period. 


To get the percentage in items 34, 35 and 36, divide (a) 
your cost of goods sold (item 7), (b) total operating expenses 
(item 28) and (c) net operating profit (or loss) (item 32) by item 2. 
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OIC Clicks at Grass Roots 


Special to NPN 
A group of oil men in Berks Coun- 


ty, Pa. have proved what co-operation 
and hard work can accomplish in 
putting oil’s story across to the public. 


Since the beginning of the year, 
this OIIC committee of 53 oil jobbers, 
dealers and major marketing men 
has been responsible for 400 oil-pub- 
lic relations activities. In fact, the 
film showings have been so heavy 
that the services of seven men are 
required just to handle the bookings 
(resulting in the group referring to 
itself as the “Hollywood Booking 
Agency.”) 

All Pull Together—Heading this 
OIC committee as chairman for 
Berks County is Harvey F. Reming- 
ton, Jr., president of Remington Oil 
Co., Reading Pa. “As an oil jobber,” 
says Mr. Remington, “I would like 
to say that my experience with the 
oil industry public relations program 
has proved to me that it is possible 
for oil men from all walks of this 
industry to get together and to work 
together for the common good. With 
but very few exceptions, I have re- 
ceived as county chairman of this 
group the utmost in co-operation 
from all our local marketing person- 
nel as well as jobbers, distributors 
and dealers.” 


L. W. Slaughter of Atlantic Refin- 
ing, and area chairman of five coun- 
ties, including Berks County, believes 
that “Harvey Remington and his 
committee have found the secret to 
a grassroots public relations program. 
Not only do they work hard, but 
they get a great deal of individual 
enjoyment out of it. They have 
learned that a big job is only a lot 
of little jobs put together.” 


L. L. “Hap” Schliecher, an Ameri- 
can Oil dealer in West Reading, and 
a committee member, has promoted 
more than 40 OLIC events himself, 
including film showings, speeches and 
high school activities. In recognition 
of his efforts, one of the local high 
schools recently wrote Mr. Schleicher 
that his talks before high school stud- 
ents were a “valuable educational ex- 
perience.” 


The OIIC school program will be 
introduced in Berks County this fall. 
Emmett Simpson of Sun Oil is in 
charge and will head a 20-man school 
committee. 


Oil Progress Week has a top rat- 
ing on the committee’s agenda, and 
plans are under way for a dinner in 
Reading, at which an attendance of 
500 is expected. Ralph Haller, presi- 
dent of Automotive Service, Inc. is 
in charge of Oil Progress Week ac- 
tivities, which will include radio pro- 
grams, plant tours and exhibits. 

At present there are seven jobbers, 
nine dealers, 36 major marketing men 
and one allied company representa- 
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tive enrolled in the committee. Mr. 
Remington and his vice chairman, 
N. E. Kiefer of Esso, hope to bring 
the total membership to 75 before 
the year’s end. 


Driver Fitness Law 
Opposed by Union 
NPN News Bureau 
CHICAGO—AFL Teamsters Union, 
Local 705, came out flatly last week 
against the enforcement of a driver 
fitness provision clause in a new city 


ordinance adopted earlier this year 
when gasoline trucks were restricted 
to limited routings. 


While the oil industry has volun- 
teered co-operation in enforcing the 
river fitness examinations, Daniel 
Carmell, union attorney, told the com. 
mittee hearing that teamsters are op- 
posed on the grounds that the ordi- 
nance duplicates state requirements. 
He saw enforcement also as a tool to 
fire drivers in grievance cases. 


Driver fitness clause excludes any 
operator coming under Interstate 
Commerce Commission regulations. 
Nearly all double bottom drivers and 
large majority of semi-trailer drivers 
here are governed by ICC regulations, 
an industry source said. 





» YOU CAN CUT COSTS... 


This new, low cost unit provides a 
fast, practical method o — 
drums at petroleum bulk plants an 
terminals—eliminating the need for 
returning drums to the refinery for 
every refill. To every industry using 
drums which can be cleaned by petro- 
leum-based solvents, it offers a route 
to large-scale savings. One oil com- 
pany expects savings of $12,500 a 
year after installing a drum rinser 
and barrel filling equipment in a bulk 
. plant handling 2500 barrels annually. 
Every inch of the interior surface 
of a drum is scoured in less than a 
minute...sand and similar substances 


WITH THIS NEW, 


SELF-CONTAINED 


are removed without draining. No 
piping of air lines is needed—just one 
electrical connection. 

WRITE TODAY for prices and 
literature. 


Gilbert & Barker Mfg. Company 
West Springfield, Mass. + Toronto, Can. 
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OIL MARKETS 





3. P. Mosher, Jr., Market Editor, NPN and 


._P. Platt’s OILGRAM 
Other OILGRAM News Bureaus: Cleveland (13) 1213 West 3rd 8t., 


17-5901 ©* Washington (4), 1046 National Press B 


Price 
CHerry 1-767: 
NAtional 3477 « Houston (2), 320 


Service, 50 West 
2 © Chicago (5 s 


Demand for Gasoline Strong in All Districts 


There were no general price developments in the na- 
tion’s oil markets during the past week, and most re- 
finers and marketers were primarily concerned with 
meeting their current gasoline requirements and pre- 
paring for the fall and winter distillate fuel oil heat- 
ing load. 

A ready market for prompt gasoline existed in all 
districts, and prices were said to be “as strong as ever,” 
particularly for prompt material. In view of the con- 
tinuing surplus of heavy fuel oils, a number of refiners 
still were operating at less than capacity. Other refiners 
with multiple installations have made efforts to main- 
tain high operations at the Gulf Coast, but have cut 
back at other, less efficient plants, notably in the Carib- 
bean area. 

An indication of the extent of the gasoline demand was 
in reports of unfilled requirements in the Gulf cargo 
market for 70-72 oct. leaded material for export. In 
addition, some trade sources said that it was likely that 
a buyer of prompt low octane gasoline could secure his 
needs only by purchasing an equal quantity of heavy 
fuel. 

In the Midwest, an “unrelenting” demand for gasoline 
was indicated at all terminal points along the Great 
Lakes Pipe Line, and bids of as much as “0.75c per 
gal. over GLPL rates” were said to be general. These 
higher bids, however, brought out no new offerings, ac- 
cording to reports. 

In the East, there was virtually no open market 
trading in gasoline and most marketers said they found 
no offerings available in wholesale terminal districts. 

Tight market was reported for natural gasoline in the 
Mid-Continent and the usual fall rise in prices was under 
way. Prices for Grade 26-70 rose total of 0.625c gal. dur- 
ing the week, with sales and quotations reported late 
in the week at 6.375c, FOB Group 3, and 5.875c, FOB 
Breckenridge. Most manufacturers said they were un- 
able to offer in the open market due to scarcity of prod- 
uct and heavy contract commitments. 


In retail gasoline markets, the situation worsened at 
Wheeling, W. Va., while reports to NPN indicated the 
Denver price war had virtually ended and the see-saw 
price war at Flint, Mich., again was on the mend. See 
p. 33 for details. 


The supply situation for distillate fuel oils presented 
the varied reports of material “almost unobtainable” at 
the Gulf in cargo quantities and at the same time “hard 
to sell” at New York Harbor and other eastern ter- 
minal districts. Tight supplies of No. 2 fuel at the 
Gulf have resulted in part from the substantial pur- 
chases of gas oils that have been arranged for export 
in the third quarter, and unfilled requirements from north- 
ern Europe still in the market. 

On the other hand, suppliers at New York and points 
in New England said that orders for distillate fuel oils, 
both from their regular customers and from spot buyers, 
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were slow. Some sources said that the lack of orders 
still was an “aftermath” of the large volume of fills that 
took place just prior to the Office of Price Stabilization’s 
general increase in ceilings early in July. However, 
others declared that resellers were waiting for the first 
fall orders to skim off their tanks, and also to supply 
them with the cash needed to make additional commit- 
ments. 


At New York Harbor, a “gap” between bids and 
quoted prices for barge lots of kerosine and No. 2 fuel 
—as much as 0.25c—was reported. For No. 2 fuel, 
buyers that were in the market for spot lots generally 
limited their bids to 9.4c per gal. Most suppliers quoted 
9.65c. 


According to some New York Harbor sources, re- 
opening of the New York State Barge Canal, which has 
been closed for repairs, will tend to firm up prices for 
No. 2 fuel. 


In the Midwest, light and heavy fuel business con- 
tinued in the doldrums, most sources said. Northern 
buyers still were in the market for winter supply ar- 
rangements on No. 2 fuel, but the demand for prompt 
shipments continued light. 


Concerning heavy fuel, a number of Mid-Continent 
refiners said that they saw little hope of improved mar- 
kets before winter. On the other hand, sources in Chi- 
cago declared that heavy fuel was “on the way toward 
getting well.” 


For Group 3 basis shipment, No. 6 fuel still was 
available at prices ranging down to $0.70 and $0.75 per 
bbl. for resale, according to reports. 

One factor that has caused buyers of all types of 
fuel oils to exercise caution undoubtedly has been the re- 
cent high rate of refinery crude runs. In the week ended 
Aug. 16, crude runs to stills averaged in excess of seven 
million bbls. (API basis) and inventories of kerosine and 
distillate fuel oils combined jumped nearly six million 
bbls. Peak crude oil allowables also are scheduled for 
Texas in September. With crude plentiful, and with re- 
finery runs high, some buyers reasoned that there would 
be distillates sufficient for everybody. 

Recent declines in liquefied petroleum gas spot prices 
in the Mid-Continent have halted, according to most re- 
ports (see p. 35). 

Other specialty products, however, generally con- 
tinued in a dull period. Except for petrolatums, most re- 
finers in the Western Penna. district reported slow 
sales of both lubricating oils in bulk and scale wax in 
tank car lots. From the Mid-Continent there were con- 
tinued reports of “discounts” on solvent refined lubri- 
cating oils to stimulate purchases. Generally, lube oil 
sources said tkat export demands for most oils con- 
tinued quiet. Northern European demand for scale wax 
was “nil,” according to one refiner. 


Foreign price developments included reductions in 
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Summary of Daily Gasoline Prices (Aug. 19 through Aug. 25) 
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heavy fuel marine prices at points in Puerto Rico, Mexi- 
co, and Chile. 

A reduction of 29c to $2.10 per bbl. in its posted price 
for ex terminal deliveries of bunker “C” fuel at San Juan, 
P.R., effective Aug. 15, was reported by Esso Standard 
. Oil Co. (Puerto Rico). 

Petroleos Mexicanos reported reduction of 20c to $1.65 
in its terminal price for heavy fuel at Tampico, Vera 
Cruz, and Minatitlan, effective Aug. 21. 

At Valparaiso and Antofagasta, Esso Standard Oil Co. 
(Chile) SAC reduced its price for bunker “C” fuel 8c to 
$6.18 per bbl. (inclusive of duty), effective Aug. 23. 

Highlights of retail gasoline market developments 
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follow. Prices are exclusive of state and federal taxes, 
the amount of which is indicated in parentheses: 

Wheeling, W. Va. (7c)—Retail gasoline postings 
dropped to 16.9c, for a new low in the current “disturb- 
ance” here after a brief climb back toward “normal.”’ 
Center of the Wheeling war is a 10-mile stretch along 
Route 40 outside the city, although sources said re- 
duced prices also were appearing in Wheeling proper. 
In suburban Elm Grove, the station that was cited as 
instigator of the battle with an original posting of 20.5c 
(see Aug. 20 NPN, P. 51) reportedly dropped to 14.9c 
for regular-grade the past week. 

Denver (8c)—-Only three private brand stations at end 
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of the past week were posting prices under what trade 
sources here consider “normal market” for the city. 
Major brand stations raised their prices back to 20c, 
while majority of private brand outlets were posting 
18.4c. Three private brands were at 17.9c. 

Flint, Mich. (6.5c)—Majority of both private and ma- 
jor brand service stations now are retailing regular- 
grade gacoline at 17.4c, up 3c gal. in most cases, al- 
though a few private brands are at 15.4c. Sun Oil’s ad- 
vance on Aug. 21 of 2c to 11.8c to dealers for its single 
grade of gasoline was latest of similar increases during 
past week by several other large companies. Standard 
of Indiana boosted its dealer price for Red Crown (regu- 
lar) 2c to 11.8c on Aug. 19. 


GULF COAST 
Gasoline, Light Fuels Remain Tight 


Tight position on gasoline and distillate fuels con- 
tinued at the Gulf the past week while heavy fuel was 
readily available and in large lots. Prices for cargo lots 
were reported unchanged by most suppliers and quota- 
tions reflected the status of each product—firm for light 
products, weak for heavy fuel. 

A large volume of unfilled requirements for prompt 
gasoline still hung over the market. There was per- 
sistent inquiry from both domestic and foreign buyers, 
the latter including a northern European requirement for 
70-72 oct. leaded material. Most inquiries for late Au- 
gust or September lifting uncovered no new offerings, 
and, trade sources said, October appeared to be the 
closest position for available material. Reports from 
some quarters, however, indicated that the gasoline sup- 
ply position will remain tight even through October. 

Buy orders for No. 2 fuel from domestic sources in 
lots ranging from one to five cargoes were disclosed 
early in the week, and several inquiries were reported for 
kerosine. There were also new export inquiries for 
Diesel and gas oils. On the other hand, several refiners 
who have been buyers to supplement their own produc- 
tion said the past week that they are no longer on the 
buying side. 

Rising inventories, together with prospect of con- 
tinued high level of crude runs as evidenced by the new 
peak in Texas allowable crude production for September, 
have caused some buyers to be cautious in making new 
commitments. One major refiner declared that he no 
longer was a buyer of gasoline or No. 2 fuel, adding 
that he also is “comfortable” on kerosine as well. One 
eargo of kerosine was reported offered for fall lifting, 
but seller was asking for another product in exchange. 

At least 18 cargoes of heavy fuel were available for 
prompt lifting the past week, with prices quoted rang- 
ing upward from $1.50 per bbl. Buyers, however, showed 
little interest regardless of price. 


ATLANTIC COAST 


Distillate Sales Slow in Most Districts 


A traditional fall jam-up of distillate fuel supplies ap- 
peared to be in the making at East Coast points the 
third week in August. At most points, suppliers reported 
extremely slow sales of kerosine and No. 2 fuel. On the 
other hand, gasoline was closely held and in strong de- 
mand. Reports of price shading on heavy fuel abated 
somewhat. 

East Coast terminal operators and refiners, many of 
whom have tried without success to secure “supplemen- 
tal” quantities of distillate fuel oil in the Gulf cargo 
market, reported extremely slow barge and tank car 
sales of the same products. At New York and New Eng- 
land points, not only have suppliers indicated that spot 
demand for No. 2 appeared slack, but many declared that 


even their regular customers were taking heating oils 
in limited quantities. 

With large demands for light fuel oils in the offing, 
trade sources saw the need to turn over primary sup- 
plies of light fuel oils as rapidly as possible in order 
to have room for incoming shipments. 

At New York, bids of spot buyers generally were held 
down to 9.4c for No. 2 fuel, and this price was 0.25c 
lower than generally quoted by suppliers. While most 
suppliers posted 10.65c for barge lots of kerorine at New 
York, small offerings were beginnirg to appear at 10.5c, 
it was said. Concerning the ability of distillate prices 
to withstand the fall build-up in inventories, sources 
generally said that “the next 30 days are important.” 

Heavy fuel was pientiful, and some suppliers were of- 
fering for shipment over the winter, a reversal of their 
former attitude toward new business for extended pe- 
riods. Firmer spot rates for tanker voyages from the 
Gulf have done much to dry up cargo-lot offerings at 
“discounts,” it was said, although some “off-price” ma- 
terial still was available, including low-sulfur. On the 
other hand, one large seller of low-sulfur said he had 
refused to cut his prices on spot quantities, to meet the 
reported “discounts.” 


WESTERN PENNA. 
Lube Oils Continue in Doldrums 


Little change in supply status of most products was 
reported by Western Penna. refiners in the week ended 
Aug. 23. Demand for gasoline was strong and pickup 
in fyel oil shipments was indicated. But not since the 
early 1930’s has lubricating oil business been so slow as 
it has been to date in August, according to reports of 
refiners and other trade sources generally. Quotations 
for most products were unchanged, however. 

Only one grade of lubricating oil—630 flash cylinder 
stock—was hard to obtain the past week, trade sources 
said. Other grades of cylinder oil, bright stock and neu- 
tral oil were readily available. 

Bright stock, 25 pour test, was held by most refiners 
at 30c, although some refiners still asked up to 33c. 
While low quotations for Pennsylvania-grade oils as yet 
have not reflected recent declines in Mid-Continent lubri- 
cating oil stocks, some trade sources compared current 
availability of 25 pour bright stock at 30c compared 
with sales three months ago at 33c. 

Neutral oils were freely available. Low quotation 
reported for 25 pour 200 vis. oil was unchanged at 28c, 
and while no quotations below 26c for 150 vis. oil were 
confirmed, material was said to be obtainable in quan- 
tity at “about 24c.” 

Two refiners reported “considerable” pickup in sales 
of blended oils in packages, while another declared that 
his bulk tank car customers had cut down their August 
orders for base stocks by one car each. 

Demand for gasoline was strong, and several refiners 
said both their July and August sales to date had been 
considerably higher than in June. 

While some refiners reported sizeable reductions in 
their light fuel inventories, others said that many of 
their large No. 2-gas oil accounts had been slow to place 
orders. 

White crude scale wax was plentiful at 4c in tank 
cars, the field, and slack export demand continued to 
retard sales. 





Crude Oil Prices 
No changes were reported in crude oil prices 
during the week ended Aug. 23. For complete 
crude price schedules see p. 43-44 of this issue. 
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NPN Gasoline Index 


Cents Per Gal. 
Dealer T.W. Tank Car 
15.36 11.65 
Sn SD - 0'6 swap o0s6aend bee 15.36 11.65 
LAE fa onde SbdGid seam e ak 15.20 11.67 

Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals; Okla., Midwest, W. Penna., Calif.. N. Y¥. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast. 











MID-CONTINENT 
‘Gas’ Demar.d Goed; Other Preducts Slow 


Refiners in the Mid-Continent continued to pump their 
gasoline production into Great Lakes Pipe Line system 
the past week, in attempt to take care of “excellent” 
demand at northern terminals, but otherwise, northern 
buyers were not too interested in any product for prompt 
shipment. 

Burning oil inquiries continue to increase, and refiners 
say buyers now are really “thinking” distillates, but in 
most cases they want Nos. 1, 2 and 3 for delivery during 
winter months. On the other hand, refiners in some cases 
feel these oils should be moving now, and are more gen- 
erous in offering out material, especially No. 1. Com- 
menting on slow movement of distillates at present, one 
refiner said his customers are taking about same amount 
of distillates out of pipe line now that they withdrew last 
May and June. 

Refiners are still trying to catch up on gasoline pro- 
duction lost during oil strikes, trade sources said, and 
material is still tight at pipe line terminals. There is some 
evidence, however, of demand tapering off, with sales now 
generally being made at 0.5c “over published prices” at 
terminals, whereas week ago most sales were at $.625c 
“over the market.” Cycled gasoline continues available 
at about 0.5c to 0.625c “under published prices” to resell- 
ers in Oklahoma. 

Residual fuel showed some improvement in Kansas 
during week, according to refiners in that area. One said 
all his sales now are being made at “around $1.00.” In 
Oklahoma, most refiners were trying to hold material 
for $0.80 and up, for resale but resellers reported offerings 
to them as low as $0.70. One marketer reported purchase 
of several cars at $0.75, Group 3 basis, for resale. Another 
said he turned down one lot offered at $0.70. 

Scarcity of dirty tank cars continued to restrict heavy 
fuel trading in some cases, refiners said. 


MIDWESTERN (Chicago-E. St. Louis Area) 


Residuals Improve; Gasoline Tight 


Heavy fuel still was available in the Midwest last week 
to resellers at “discounts” of as much as 15c (from re- 
finers’ quotations) but for the most part the lower- 
priced offerings were shrinking in volume. Refiners said 
there was no change in tight supply situation in garo- 
line at pipe line terminals and no abatement in demand. 
Light fuels were generally quiet; however, some refiners 
said jobbers were beginning to place orders for prompt 
shipment. Refiners’ prices were unchanged. 

Purchase of 50,000 bbls. of No. 6 fuel for forward 
shipment featured trading reports. Buyers said mate- 
rial was for resale with price “10c off Wall Street Journal 
quotations, date of shipment.” Other purchases of No. 6 
for resale were a quantity at $0.75 and a “light” No. 6 
at $0.85. Quotations reported by refiners for No. 6 to 
the trade ranged from $0.90 to $1. 

While demand for gasoline in tank cars remained 
slow, refiners said pipe line terminals were short of prod- 
uct and bids of “0.75c over” pipe line rate were more 
general. 
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CHICAGO DISTRICT 


River Terminals Filled with Light Fuels 


With one exception, Chicago District's Independent 
river terminals were well filled with light fuels last week 
and most terminal operators said they were all set for 
the heating season as far as continuing = .pply is con- 
cerned. In spite of their full storage positio s and substan- 
tial stocks at local refineries, light fuel prices were steady. 

Gasoline remained tight and there were a number of 
buyers ready to take large amounts to fill their contract 
commitments. An offer of approximately 25,000 bbls. of 
regular-grade gasoline at 12.55c and about 10,000 bbls. 
of premium-grade at 13.55c, FOB Chicago district, was 
disclosed. Quotations reported for regular gasoline ranged 
from 12.1 to 12.75c and for premium from 12.85 to 13.75c. 

Several trade sources said the residual market still 
was weak. At the same time, suppliers reported their 
tanks no longer were slopping over with product, and 
prices were “fairly” steady. 


CENTRAL MICHIGAN 
Gasoline Tight; Other Products Slow 


Relative market positions of all products were un- 
changed in Central Michigan last week. While gasoline 
still was tight, refiners were not in market as buyers 
even though they were close to shipping from daily pro- 
duction. Refiners’ prices were unchanged for all products. 

Little improvement in movement of light fuels to job- 
ber storage was indicated. 

Big inventories of heavy fuel remained untouched in 
refinery storage, and prices to spot buyers continued 
weak. Several trade sources said No. 6 fuel could be 
bought in “boatload quantities” (30,000 bbls.) at “about 
5c,” FOB Central Michigan. Refiners’ quotations for No. 
6 to the trade ranged from 6.75 to 8.25c. 


Oil Price Index Unchanged 


WASHINGTON — Bureau of Labor Statistics’ whole- 
sale oil price index was unchanged for week ended Aug. 
19 from preceding week, Current index (also representing 
week ended Aug. 12) is shown below in comparison with 
corresponding week a year ago (1947-49 equals 100): 


Aug. 19, 
1952 
Crue GRE BUOGMEES 2. ccccccescocdccsssovcocsics’ MBS 
DUD one passccescosece 109.0 
Refined petroleum ....... 
Gasoline 
Kerosine 
Distillate fuels 
BOOTIE GUND. winder coccenivosisbhesdesderareveos 
RAND ED noc kccc de scccn cd acd vbdddds évede 
Wateral GRSCUMS 22. ccccccccnseevccsesvevsiveus 


Mid-Continent LP-Gas Markets Steadier 


Recent decline in spot prices for liquefied petroleum 
gases has halted, according to Mid-Continent sources 
Aug. 20, but all products other than isobutane still are in 
ample supply. 

Prices of principal producers are reported unchanged 
—4c for propane, 4.5c for butane-propane mix, and 5c for 
butane, Group 3. One producer, however, said he made re- 
cent quotation of 3c for propane, in buyer’s cars, but buy- 
er was unable to accept because of lack of transporta- 
tion. 

Sale of 20 cars of propane at 2.75c, Group 3, was dis- 
closed. 

In the East, propane now is said to be in tight supply 
owing to production difficulties at a number of plants. 
One plant in New York Harbor and one in Philadelphia 
reportedly are down for repairs and a second in Phila- 
delphia is only partly operating. 
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Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT AUG. 25 


Prices herewith are reproduced from Platt’s OILGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where § sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 
for crude oil and its products lawfully produced and transported; re- 
ported as received by OJILGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


WESTERN PENNA, 
Bradford-Warren: 


90 Oct. Prem, ... 


GASOLINE 


OKLA., Group 3 (Okla, shpt.) 


(3)11.5-11.875 
(4)10.5-10.875 Ol City: 
90 Oct. Prem. .. 


86 Oct. Reg. 


. Reg. 


60 Oct. M & below 9.625~10.125 


OKLA., Group 3 (Northern shpt.) os — —" 
88 Oct. Prem, ..........+. (5)11.375-11.75 
82 Oct, Reg. (5) 10.375-10.625 
60 Oct. M & below ....... 9.5-9.875 


CENTRAL MICHIGAN 


distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OJILGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN—OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


For complete price service delivered daily from nearest OJILGRAM 
publishing office, New York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annual 
Subscription rate in U. 8S.: $150 per year, payable in advance. 


Bright Stocks 


145-155 vis. at 210°, 540-550 fi. No. 8 col. 

13.75-14 ike took sacs 32.5 
12.75(2) 31.5 

(2)30-33 


13.75-13.9 
12.75-12.9(2) 


13.9(2) 
12.9(2) 


(FOB Central Michigan refineries) 


90 Oct. 
MIDWESTERN (Group 3 basis) 86 Oct. 
88 Oct, Prem .......ee+e0> (3)11.375-11.75 84 Oct. 
R2 Oct. Reg. (4)10.375-10.5 82 Oct. 
60 Oct. M & below 9.75(2) 


OHIO—Quotations of 8.0. Ohio for delivery to 


Ohio points: 
86 Oct. Reg. 


N. TEX. (Texas & New Mex, shpt.) 


93 . \ 13.2-13.25(2) 
90 . ls eee ecce 12.75(2) 
88 . . (2)12-12.75 
86 . eeecees 12 

84 ° . ee 10.75-11.7 

82 . x 10.75—11.25 
80 t. Re specs 10.75-11.25 
60 ° 9.75-10.8 


CALIFORNIA 


Los Angeles dist. : 
90 Oct, Prem. 


San Fran, dist.: 
90 Oct. Prem. .... 


12.5 
12.5-12.75 


12(2) San Joaquin Valley dist.: 
1 


90 Oct. Prem, ...... 
80 Oct. Reg. .......-- 


2 
10.75~11.25 
b « 10.75-11 
eg. 10.75-11 
& 


’M & below 10.25-10.5 


TEX. (Truck transport lots) 


Oct, Prem. 12 : 
11.75-12.75 WESTERN PENNA 


(2)11,.75-12 
. 11.75 


> -10.75-11.25 

(2)10.75-11 
EE dec cut ds chee ae 
Oct. M & below .......  9.875-10.5 
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CENT. W. TEX. (Truck transport lots) 


88 Oct. Prem, .. . 12 
82 Oct. Reg. eee 10.75 
60 Oct, M & below 


ARK. (For shipment to Ark, & La.) 

88 Oct, Prem. .....seeeees 11.75 
86 Oct. Prem, .. eses 
10.75 
9.625 


KANSAS (For Kansas destinations only) 


POM, «.-cccesesees 


tee wldses 11.6-12.375 


80 Oct, Reg. .....-.- 


80 Oct, Reg. ....e-cees0- 14.25-14.5 


LUBRICATING OILS Neutral 


Viscous Neutrais—No. 3 col, Vis. at 70° F. 200 
Vis, (180 at 100°) 420-425 fi. 
0 p.t. .. 


MIDCONTINENT LUBES 


FOB Tulsa basis, for domestic shipment only. 
Bright Stocks, vis. at 210° Neutrals, vis. at 
100°, 0-10 p.p. 


(2)13.5-14.25 
13.5-13.75(2) 
(2) 12.5-13.125 
12.25-12.75 


Neutral Oils—Conventional 


Pale Oils 
60-85 vis. 
14.0 86-110 vis. 

150 vis, 
180 vis. 
200 vis. 
250 vis. 
280 vis. 

13.3-16.5 300 vis. 


eeee 12-14(2) 


Bright Stock—Conventional 


200 vis. D: 
10-25 p.p. 
150-160 vis. D: 
0-10 p.p. 
10-25 p.p. 

120 vis. D: 


16.25-17 


16.25-17 


tie.) 14.25+14.5 


Bright Stock—Solvent 


150-160 vis. 0-10 p.p., 95 v.1. 
vent (95 v.i.) 


33.5-34(2) 


170-180 vis, 
200-210 vis. 


(2)21-22 
(2)22-23.5(2) 
(2)24-24.5 


Prices are for sales made, or offers reliabiy 
reported, to jobbers & compounders only. 


Cylinder Stocks 
600 s.r., olive green .... 


4 
SB8S BBSE 
Roan woaoa 


LUBRICATING OILS 


for 
Tank Car 
Buyers 


UNIFORM 
HIGH QUALITY 


DEEP ROCK OIL CORPORATION 
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GULF COAST—sSolvent Refined 

From Mid- -Continent grade crude. 

ship at Gulf for export. 

Bright stock—Vis. at 210° 
150-160 vis., 


bes. 
Prices FOB 


test, 95 v. 4 32-34 
Neutral -seeeilllistces at 100°; 95 v.i1.; 6-10 p.t. 
100 vis. 

200 vis. 
300 vis. 
500 vis. 


SOUTH TEXAS LUBES 


(Vis. at 100° F, FOB 8. Tex., refineries for 
domestic and/or export shipment. ) 
PALE OILS: 


(3)12-12.5(3) 
(3)13-13.5(3) 
14(6) 
15(6) 
16(6) 
(3)17-17.5(2) 
(3)18-19(3) 


(2)12-12.5(3) 

(3)13-13.5(3) 
14(6) 
15(6) 


16(6) 
(3)17-17.5(3) 
(3)18-19(3) 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to bilend- 
ers on freight basis shown below. Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 


FOB GROUP 3 
Grade 26-70 . 


FOB BRECKENRIDGE 
Grade 26-70 .. 


x6.375( Quotation) 


x5.875 (Quotation) 


LPG PRICES 


(Of refiners, FOR refineries, in cents per gal., 
tank cars or transport trucks) 

Commerical Industrial 
District Propane Propane 
N. Y. Harbor ... 8(2) 8(2) 
Philadelphia .... 8(3) 
Baltimore ....... eeee coos 
Hastings ........ 


INDUSTRIAL 


FUEL OIL 


SPECIALISTS 


WATER TRUCK 


PHOENIX on pear OR ATION 


Hajial 


Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT AUG. 25 


KEROSINE, GAS & FUEL OILS 


OKLA., Group 3 (Okla. shpt.) 


41-43 w.w. 

42-44 ww. - 

eg oil . cece 
8 & above D. 1. ’ Diesel eee 

No. 1 fuel ..... ae 

No. 2 fuel -25-8.5 

25~-7.875(2) 
(2)$0.90—1.20 


OKLA., Group 3 (Northern shpt.) 


41-43 w.w, (4)8.75-9(2) 
42-44 w.w. (5)8.75-9(4) 
Range oil .. wee 8.75(2) 
58 & above D.I. Diesel” see 

No. 1 fuel 

No, 2 fuel 

No, 3 fuel 

No, 6 fuel .... 


. 7.25-7.875(2) 
(2)$0.90-1.15 


MIDWESTERN (Group 3 basis) 


41-43 w.w. (2)8. 75-9 


(4)8.75-9 


58 & above D.I. Diesel ... 
No, 1 fuel ve cee 
No. 2 fuel 7.25-8.125 

No, 6 fuel ; (2)$0.90-1.00(2) 


(4)8.5-8.75(2) 
8-8.75 


N. TEX. (Texas & New Mex, shpt.) 


41-43 w.w. (2)8.75-9.5(2) 
42-44 w.w. 9 

58 & above D.I. Diesel ... 
No, 2 fuel 

No. 6 fuel 


8.5-9.25 
8.25-8.5 
(2)$1.00--1.65 


W. TEX. (Texas & New Mex. shpt.) 


41-43 w.w. 8.75 


42-44 w.w. .. one éueses 9.25-10.25 
58 & above D1. ” Diesel see 
8.75-0.25(2) 


$0.4 90- . 75 


41-43 w.w. aes 9~-9.25(2) 
42-44 w.w. ees cece 9(3) 
58 & above D.I. Diesel . 8.25-9.25 
No, 1 fuel 9.125 
No, 2 fuel 


No. 6 fuel ...... $1.15-1.85 


CENT. W. TEX. (Truck transport lots) 


58 & above D.I, Diesel cee 
U.G.I, gas oil .... 


$1.40--1.50 


KANSAS (For Kansas destinations only) 


42-44 w.w. (2)9-9.875 
52 & below D.I. Diesel ... 9-9.3 
58 & above D.I. Diesel ... 

fuel 


$1.50-1.575 
(2)$1.10-1.40 


ARK. (For shipment to Ark. & La.) 


42-44 w.w. 

Tractor fuel eve 
fuel 52 & below. eee 
fuel 58 & above ... 
fuel 


(2)11-11.3 


(2)10.5~10.55 
10.5-10.55 
36-40 pe POE ccscees. 10 


Ou City: 


Kerosine (2)11-11.65 
10.5-11.15 
10.25-10.9 

10.25 


36-40 gravity fuel ........ 10.25 


Pittsburgh: 


Kerosine 11.4-11.65 
WWO. 1 BOG nos ccccccccce 11.35 
No, 2 fuel ae 10.65(2) 
No, 3 fuel ecee 
36-40 gravity fuel ......- 10.65 


CENTRAL MICHIGAN 


(FOB Central Michigan refineries.) 

Range oil 11.55-12.2 
46-49 w.w. kero. 11.55-12.4 
P.W. distillate 11.4-12 

No, 2 fuel (2) 10.75—11.05(2) 
No, 3 fuel 10.5-11(2) 
U.G.1, gas oll (2)8.5-9.7 

No, 5 fuel deed odve 7-8.5(2) 
No. 6 fuel 


6.75-8.25 


OHIO—Quotations of 8.0. Ohio for delivery te 
Ohio points: 


el 
Diesel (Light & Med.) .... 


OALIFORNIA 


San Joaquin Valley: 
40-43 w.w. ... 
Heavy fuel (PS 400) 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 


San Francisco: 


40-43 wW.w. ... sevee 
Heavy fuel (Ps 400) Cé0eee 
Light fuel (PS 300) 
Diesel fuel (PS 200) 
Stove dist. (PS 100) 


Los Angeles: 


40-43 w.w. 

Heavy fuel (PS 400) 

Light fuel (PS 300) 

Diesel fuel (PS 200) ...... 
Stove dist. (PS 100) 


(2)12-12.5 
$1.75-2.00 
$2. 15-2.20(4) 
8.25~11.4 





New York 





Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION 


Boston 





REPUBLIC OIL REFINING CO. 


Refiners of 
and Petroleum 
Marketers Products 


Main Offices: Refinery, 
Pittsburgh, Pa. Texas City, Texas 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT AUG. 25 


CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 

a 4 — transport lots FOB refineries, 
ne terminals and inl 

. aw inland waterway barge 
Motor Gasoline 
90 Oct. Prem, .......... 
88 Oct. Prem. ...... 
CO Ge Oe, ic ccwcccs 
82 Oct, Reg. 


Light Fuel Oils 


12.85-13.75 
(3)12.1-12.75 


(2)10.9-11.25(2) 
(2)9.9-10.375 


No. 5, low sulfur ....... 
No, 5, high sculfur ...... 
No, 6, low sulfur ....... 
No, 6, high sulfur 


6.8 
6.8-7.15 
(2)5.9-6.175 
(2)5.7-6.05 


WESTERN PENNA, (T.C., in Bulk) 
White Crude Scale: 

122-124 A.M.D. ...ccccsecs 
124-126 A.m.p. . 


SEABOARD 


Melting points are AMP, 3° higher than 
. Prices are for carload lots, Domestic 
prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 


are FAS; scale in bags or bbis., fully refined 
in bags or cartons, 


Crude Scale N.Y. Domestic N.Y. Export 
124-126 white 5.6(2) 5.6(2) 


(344.25 
(3)4-4.25 


eee wees 


* 7-8.15(3) 
7-8.15(3) 


-1-8.25 
7.1-8.25(2) 
7.25-8.4 
7.6-8.75 
7.8-9(2) 
11.2 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 

Stoddard solvent .......... 11.375(3) 
11.875(2) 
11.875(4) 
10.87514) 


Lacquer diluent .. ° 
diluent ..........+.-(2)13.125-13.625 


WESTERN PENNA, 
Ou City: 


Stoddard solvent ......... “4 


Pittsburgh: 
Stoddard solvent ......... 15(3) 


OHIO—Quotations of 8.0. Ohio for delivery to 
Ohio points: 

V.M.&P. Naphtha ............+.. 
Mineral spirits & stoddard 
Rubber solvent .........ccecseess 


17.0 
16.0 
14.875 


E, TEXAS (Truck Trnspt. lots) 


Stoddard solvent ......... 11.25 


CENT. W. TEX, (Truck Trnspt, lots) 


Stoddard solvent .......-. 10.5 


KANSAS (For Kans. Dest’n, only) 


Stoddard solvent ......++.. 11.8 


ATLANTIC COAST 
V.M.aP. 
Naphtha 
New York 
Harbor ..... 17(4) 
Philadelphia . .(3)16.5-17 
Boston ....... 17.5(4) 


eee 


Prices are of refiners, 


FOB their terminais. Ships’ 


District 

N. Y. Harbor 
do barges . 

Albany ..... 

Baltimore 


Charleston .. 
Corpus Christi 
Houston .... 
do barges . 
Jacksonville . 
Miami ...... 
Mobile ...... 
New Haven . 
New Orleans. 
do barges . 
Norfolk .... 
Pensacola ... 
Philadelphia . 
do barges . 
Pt. Everglades 
Portland .... 
Providence .. 
Savannah ... 
Tampa ..... 
Wilmington, 
NM. C. ce 


92 Oct. 
Prem. Gasoline 
13.85-15 
13.75-14.9 
14.2-15.2(3) 
12.9-15(2) 


14.95-15.7 
13.3-14.475 
12.5-13.5 
12.25-13.3 
12.25-13.3 
13.6(4) 
13.4(3) 
15(3) 

12.6 


12.6 

12 9-14.6 
13.4 

15. 15-15.2 
15.05 
13.63) 
15.05-15.3(3) 
14.95-15.2(3) 
13.6(3) 
13.4(3) 


13.05-14.55(2) 


Gas House 


No. 2 Fuei* 


N. Y. Harb. 
do barges . 
Albany ..... 
Baltimore .. 
do barges . 


Houston 


9.75(19) 
9.65(18) 
10.05(12) 
9.85(11) 
9.75(6) 
8.4 
9.95(16) 
9.9(5) 


8.625-9 
do barges .(2)8-8.5 


Jacksonville . 
Miami ....+.+ 
Mobile .....- 
New Haven . 
New Orleans. 
do barges . 
Norfolk ..... 
Pensacola ... 
Philadelphia 


Providence .. 

Savannah ... 

Tampa ..... 

Wilmington, 
N. C, 


Pt. Everglades 
Portland ... 
Providence .. 
Tampa ..... 
Wilmington, 


10.4(8) 
0 


10.5 
9.5(2) 
9.95(10) 
8.5-8.7(3) 


7 

-75(6) 

5 
9.85(10) 
9.75(9) 
10.5(4) 
10.05(9) 
9.95(9) 
10.45(7) 
10.25(5) 


9.9(7) 


2.182) 
2.11-2.12(3) 
2.03(5) 
1.9015) 


ATLANTIC & GULF COASTS 


bunkers prices are exclusive of lighterage. 


90 Oct. 85 Oct. 83 Oct. 
Prem. Gasoline Reg. Gasoline Reg. Gasoline 
13.85-14.35 one ecee 
13.75-14.25 ' le ecee 
14.2-15.2 (3)12.7-13.7(5) 12.7-13.7(2) 
12.9-13.25 11.9-13.5 11.9-13.5 
12.8-13 11.8-12 eae 
cece ecoe 11.1 
cove eces af e487 
.95-15.2(2 13.7(7) 12.7-13. 
is” os 12.3-12.475 12.3-12.45 
12.5 11.5 
12.25-13.3 (2)11.25-11.3 
(2)12-12.25 11.25-11.3 
13.3-13.6(2) 12.6(7) 
13.6 12.6 
12.4(2) 


11.5 
11.25-11.5 
11.25-11.5 
12.3-12.6 


12.4 
13.5(2) 
11.25-11.3 
11.2-11.25 
11.9-12.6 


13.6 
15.05-15.3 
14.95-15.2 
13.3(2) 
13.3-13.4 


13.05-13.2 


13.7 
12.3-12.6 
12.3-12.4 


12.05-12.55 


ou 
No. 5 Fuel 
(0-10 p.t.) 
(10) $3.06-3.56 
(11)3.03-3.46 
3.75 


3.06(3) 
3.03(3) 


Gas Oil* 
9.85 


10.45 
9.95 
a3 
10.35 


10.45(4) 
10.25(5) 
3.38 
10.35(6) 
2.35 
3.195 3 

va 8.7-9.1(2) 
10.15¢4) 
9.5 
10.25(8) 


3.01 
(3)3.08-3.10 


3.05 
2.76(2) 


No. 6 Fuel 
Max. 1% 


Sulfur 
$2.20-2.25(3) 


2.28 
2:30 


(3)1.60-1,85(2) 

1.97(6) 
1.95(2) 
1.65 
2.12 
1.60(3) anne ‘nie 
2.05(4) me sees 
2.10 nese 
2.10(8) 2.25(5) 

2.27 


eeee 


Diesel 
Ne. 5 Fuel Shere Plants* Ships’ Bunkers 
(15-60 p.t.) (50 cet., 55 d.i.) (45 cet., 45 d.i.) 
(8)10.15-10.25 


FOB their refineries & tanker terminals and of tanker terminal operators, 


Kerosine 
No, 1 Fuel* 
10.75(19) 
10.65(19) 
11.05(9) 
10.85(10) 
10.75(5) 

9.7 


10.95(16) 
(3)10.7-10.9(2) 
9.25-10.25 
9-9.25 
11.4(11) 


10.7510) 
11.515) 
11.05(9) 
10.95(9) 
11.45(7) 
11.15(8) 


(3)10.7-10.9(4) 


Light Diesel 


$4.24(4) 


4.24(4) 

3.49 
4.27-4.28(2) 
4.18(2) 
3.49(6) 
4/431(5) 
4.473(2) 


3.49(3) 
4.19-4.24(2) 
4.24(4) 
4.473(3) 
4.28 
4.452(5) 
4.368 (5) 
4.18(3) 


1.87(5) 


(*) At Atlantic Coast refineries and terminals, and at Albany and Tampa, prices of some sellers to 
bulk commercial consumers are 0.15c higher than prices shown above. 
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Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT AUG. 25 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. S, Guif, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators, The figure in parentheses after each 
price indicates the number of companies Quoting that price. 

Aviation Gasoline (MIL-F-5572) 

Grade 115/145 .. eccccecs ecccecccecssocccosce 19.98 

Grade 100/130 .. ccccccccss 26-36. 

Grade 91/96 .. - 15.75 
Motor Gasoline 

92 Oct. Premium ....... ° 12(2)-12.25(2) 

90 Oct. Premium « 11.75-12-12.25 

BS Dot, MOGMOF -.ccccicccccvccpensccccccscccess S2C3<80.58-81.8) 

83 Oct. Regular 10.75-11(2)-11.25 

79 Oct. 10.5—11(2) 

70-72 Oct. M Leaded 10-10 .25-10.75 
Kerosine & Light Fuels 

41-43 w.w. kerosine 9(3)-9.25 

No, 2 Fuel 8(5)-8.25(2) 


43-47 Diesel index 2: 
48-G2 Diewel imdex .....cccsccccccccsccsccccces §.125-8.26-8.375-8.5 
GO-G7 Diewel tndem 2... cece cccccccccccveccecce 8.25-8.375-8.5-8.625 
Heavy fucis—Cargoes 
ee OU ee AAS 5500 cbdcaddeesstntecee wee $2.35(2)-$2.50 
Bunker C Fuel $1.50(5)-$1.75-$1.775-$1 .85(2) 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbl. differential 
degree of gravity = for gravities below and above those shown.) 

rice 


Type of 
, FOB Point 
Ras Tanura, Saudi Arabia 
Umm Said, Qatar 
Sidon, Lebanon 
Tripoli, Lebanon 
Fao, Iraq 


VENEZUELAN CRUDE PRICES 


Prices are of Creole Petroleum Corp., effective July 24, 1952 except where otherwise noted, for 
sale and/or purchase of cargo-lot quantities FOB deepwater terminals at ports named, and are sub- 
ject to crude availability and company’s requirements; 2c per bbl. differential per degree of gravity 
applies for gravities below and above those shown, except for Lagunillas Heavy for which price 
shown applies regardless of gravity. Price applicable for each cargo is that in effect at time vessel 
tenders for loading. For purchases made in fields, prices shown are basis for such purchases with 
deductions being made for terminaling and pipe line services in accordance with published tariffs. 


Price 

Crude Gravity API $/Barrel 

Bachaquero coe 14.0-14.9 1.61 yn 
Tia Juana Heavy or Amuay 
Lagunillas Heavy ......... ee or Amuay 
La Rosa or Amuay 
Tia Juana Medium or Amuay 
Tia Juana 102 L.P. ........ or Amuay 
Tia Juana Light or Amuay 


or Amuay 
Tucupido 
Puerto La Cruz 
Puerto La Cruz 
Puerto La Cruz 
Caripito 
. Caripito 
. Capure (field) 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barge or truck transport lots; aviation gasoline, meet specifica’ 
MIL-F-5572, unless otherwise noted.) — 
Grade ee Grade 91/96 


District Grade 80 
Bow Yorks, I. BZ. ccc ccccccscccceccccces 17.6-18. 15 .6-16.2 
Boston, Mass. ....... oceccccccsee 6.7 15.95 
Portiand, Me. 

Philadelphia 


os 


. 


San Joaquin 

Oficina 

Jusepin 

Quirinquire coe 

Temblador - 20.0-20.9 
Pedernales 20.0-20.9 


pono ne nono po no 99 pono Ne 
BEASZRBRESSSE 


i 
aa 
oO 


New Orleans, La. (Baton Rouge) Sen ‘i 
Houston, Tex. 


90 Oct, Premium .. 

. Regular .... 
Kerosine ee ecee eves 
Diesel Fuels ....... ee seeeee 11.9503) ee 10.35-10.95 


11.45(4) 


8.5(a) 
8.1(a) 
(a) Delivered Cleve! 


PETROLATUMS 


WESTERN PENNA. 

(Bbis., carloads; tank car, 1 to 1.5¢ less.) 
Snow white ...........++++ (2)6.875-7.375 
Soft white (3)6.625-7.375 
LEP WROD occ ce cccdcucccce 
Cream white 
Soft yellow 
Light ambe jae’ 
cc ctbccccceséecese §6G60G.0E-Eee 


PACIFIC COAST 


(In Ships’ Bunkers, Diesel Fuel Bunker © Fuel 
or Deep Tank Lots) (P.S. 200) (P.S. 408) 
San Pedro, Calif. §3.44(5) $1.70¢5) 
San Francisco .. 3.6514) $1.75(4) 
Portland, Ore. .. 3.86(4) $2.00(4) 
Seattle, Wash... 3.86(4) $2.00(4) 


MEXICAN BUNKER PRICES 


U. 8. DOLLARS PER BBL. OF 159 LITERS 
Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 
Tampico ......... «$1.65 $3.75 
Veracruz ...... : 
Minatitlan 


Guaymas 
Manzanillo 
Salina Cruz 








29 YEARS OF RELIABLE 
OIL PRICE REPORTING 


This, in just a few words, is the story of 
Platt’s OILGRAM Price Service. 
Since 1923, it has been recognized 
throughout the industry as the foremost 
daily oil price reporting agency. It hos 
constantly been the major source of oil 
price information, and with good reason. 
. . « « OILGRAM has the largest staff of 
oil price experts employed by any oll 
price reporting agency. 

. « « OILGRAM is the most complete 
price report available to the oil man. 
. « « « OILGRAM has the complete con- 
fidence of its subscribers. More than 
ninety out of every one hundred oil men 
who once subscribe renew their swbscrip- 
tions year after year. 
If you are dependent upon daily oil prices 
in your marketing operation, yow should 
be an OILGRAM Price Service subscriber. 
We invite you to accept ao week's Trial 
Subscription with our compliments. There 
is no obligation on your part whatsoever. 
A letter of request on your company 
letterhead is all that is required. 
Write today to: 


Platt’s OILGRAM Price Service 
1213 W. 3rd St., Cleveland 13, Ohio 
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Customer tanks J — Conadion Licensee: EMPIRE BRASS MFG. CO, LTD, Toronto, Ontario tank installations 
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Maine to South Carolina 
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OIL PRICE SECTION 





Tank Wagon Prices 


Prices for gasoline do not include taxes; they do, een, pang 
inspection fees as shown in next column. Gasoline tazes, 
separate column, include — o® federal, and state tazes; also city one 


effect Aug. 25, 1952, as posted by principal marketing companies at 
their headquarters offices, but subject to later correction. 
Inspection fees per gal., included in both ¢ and } i 
unless otherwise specified, are as follows: 

Ala, 1/40c on gasoline; Ark. 1/20c; Fla, 1/8c; Ill. 





prices, 
3/100c; Ind. 


county taxes as é 








foot ts, if any, are shown in footnotes. ‘Faeve prises & 


Atlantic 
White Flash 
(Regular Grade) Kero.& 
Gasoline 


No. 1 

Dir. Cons. Fuel 

T.W. T.W. Taxes T.W. 

Allentown, Pa.. 15.3 15.3 
Altoona oe 


ATLANTIC 
REFINING 


_ 
a] 


“** 


> 


Greensburg ... . 15. 6 
Harrisburg .... j 
Philadelphia 
Pittsburgh 
Reading 
Seranton ...... 
Wilkes Barre . 
Williamsport .. 
ae 
Wilmington, 
Del. .. 
Bridgpt., 
Hartford 
New Haven ... 
Boston, Mass, . 
Fall River .... 
Springfield 
Worcester 
Prov., R. I. .. 
Camden, N. J.. 
Newark 
Albany, N. Y.. 
Binghamton ... 
Buffalo 
Elmira 
Rochester 
Syracuse 
Watertown ... 
Baltimore, Md. 
Richmond, Va.. 
Charlotte, N. C. 
Jacksonville, 


= 


8, AIAAaN. 
oscoo 


a. | 
+ o- 


14.8 
15.1 
14.8 
14.9 
14.9 
15.6 
15.1 
14.9 
14.6 
14.6 
14.7 
15.8 
15.5 
15.8 
15.5 
15.4 
16.6 
14.5 
14.5 
15.4 


‘Conn. 
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Mineral Spirits V.M.&P. 
T.W. T.W. 
Philadelphia, Pa, .... 16.5 18.0 
Pittsburgh .........+. 20.0 21.0 


Heavy Fuel Oils—T.W. 
No. 5 No. 6 
Philadelphia, Pa. : 6.07 
Notes: 

Kerosine—Thru Penna, & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. Camden—Add ic for deliveries of 
100-299 gals., 2c for less than 100 gals. 

Mineral Spirits prices also apply to Stod- 
dard Solvent. 


CONT'L (N. B. Prices are Continental's 
tankwagon prices. Current selling 
OIL prices may vary from those shown 
because of local conditions.) 
Conoco Demand 
N-tane (3rd Gaso- Kero- 
(regular) Grade) line sine 
Tank W: 


Denver, Colo, 
Grand Junc. 
Pueblo 


oo 
co 


Cheyenne 
Billings, 

Butte 

Great Falls 
Helena 

Salt Lake U. " 
Twin Falls, Ida. 
Albuquer., N.M.. 
Roswell ..... 
Santa Fe 
Muskogee, Okla.. 
Oklahoma City .. 
Tulsa 1 


bed @ Py . . . 
BuwewoHKeaAcoonsane 

(90 00 00 &© G0 G0 G0 =3 G0 00 GP G0 Ge GO Ge GO 

unnounmsosoooooooo 


Taxes: 

Gasoline tax column fncludes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, ic; 
Cheyenne, ic; Casper, ic. 

Discounts: 

Salt Lake City and Twin Falls gasolin 
and kerosine prices apply for deliveries of fans 
than 200 gals.; 200-399 gals., deduct 0.5c; 
400 gals. and over, deduct ic. 

Notes: 
T.W. prices are to consumers and dealers. 


Kerosine tank wagon pee 
also do not netude tazes; Ro A es tazes where levied are indicated in 


CHEVRON 


1A (Regular) Av. 80/87 Gaso- 
STANDARD 3.1 T line 


San Fran., Cal. ... 
Los Angeles ...... 
Fresno 
Phoenix, Ariz. 
Reno, Nev. ...... 
Portland, Ore, 
Seattle, Wash, 
Spokane 
Tacoma eve 
Boise, Idaho ...... 
Salt Lake, U. 
Honolulu, T.H. ... 
Fairbanks, Alaska . 
Juneau 
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San Fran., Cal. 
Los Angeles ... 
Fresno 


Reno, Nev. 
Portland, Ore. 
Seattle, Wash. 
Spokane 
Tacoma 


Salt Lake, U. 
Honolulu, T. H. .. 
Fairbanks, Alaska 
Juneau 


oo bo bo er eK eo N ON WO 
m3 © bo br & 1 or. b8 


Taxes: 


Boise—8c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 2.5¢ state. 
Salt Lake—7c gas tax applies to motor 
only; avgas taxes are 2c federal, 4c 


Honolulu--8.5¢ gas tax applies to motor fuel 
only; avgas taxes are federal, 4c terri- 
torial. Standard Diesel/furnace oil price is 
ex ic territorial liquid fuels tax. Ail T.T. 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers, 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.; 
0.5¢c for 200-399 gals., except for deliveries to 
Marine trade in a (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5c for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.0c gal. higher than Chevron (Regular) for 
quantity delivered, except at Salt Lake which 
is 1.5¢ gal. higher. For less than 40 gals. de- 
liveries, add 4.5c to 400-gals.-and-over 
price, except at Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals. (Shoreside). Add to Chevron Aviation 
80/87 quantity delivered prices, 2.0c for 91/98, 
5.0c for 100/130, and 8.0c for 115/145. 

Kerosine—T.T. prices, except at Salt Lake 
City, apply to a. < of 40-199 gals. For 
other deliveries: less 40 gals,, add 4c; 
200-399 deduct : 7 400 gals. & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
Salt Lake City posted tank truck price is for 
minimum 40 gal. deliveries. 

Standard Diesel/Furnace Oi] & Standard 
Stove Oil—T.T. prices are for deliveries of 400 

For other deliveries: 40-199 
gals., add 0.5c; less 
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are to all classes of dealers and 


2/25c; Kans. 1/100c; La. 1/32c; Minn, 5/200c; Mo, 1/25c; Neb. 2/100¢; 
Nev. 1/20c; N. C. 1/4c; N. D. 1/20c; Okla, '2/25¢; 8. C, 1/8; 8. D. 
1/40c; Tenn, 2/5c; and Wisc. 3/100c 

Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; Mich. 1/5c. 


ESSO 
STANDARD 


Atlantic City, N. J. 
Newark 

Baltimore, 
Cumberland 
Washington, D. C.. 
Danville, Va. e 
Petersburg 

Norfolk 

Richmond 

Roanoke 
Charleston, 
Fairmont 
Parkersburg 
Wheeling 
Charlotte, N. C. 
Hickory 

Mt. Airy 

Raleigh 

Salisbury 
Charleston, 8: C. . 
Columbia 
Spartanburg aes 
New Orleans, La. . 
Baton Rouge 
Alexandria 

Lake Charles ..... 
Shreveport ....... 
New Iberia 
Knoxville, Tenn. 
Memphis 
Chattanooga 
Nashville 

Little Rock, Ark. . 


Esso Gasoline 
(Regular Grade) 
Gasoline 

Dir. 


Kero- 


fT 
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Naphthas-T.W. & Steel Bbis. 
Min. Spirits V.M.&P. 

Newark, N. J. 

3,600 gals. & over... d 18.5 

Steel bbis. 23. 24.5 
Baltimore, Md. 

3,600 gals. & over... ° oeee 

Steel bbis. < . 
Washington, D, C. 


3,600 gals. & over. " 
Steel bbis, .. 


Atlantic City, N.J. 
Newark, N. J. ... 13.§ $3. "584 $2. "656 
Baltimore, Md. .. § . 3.52 2.59 
Washington, . & : : :: 68 2.54 
Norfolk, Va, weoe eeee 
Danville 

Petersburg ....... 

Richmond 

Roanoke . 

Charlotte, 

Hickory 

Raleigh ° 

Charleston, 8., C.. .. 

Columbia 

Spartanburg . 12.4 

Taxes: Louisiana kerosine prices ao not in- 
clude ic state tax. 

Notes: 

Kerosine No. 1 — Atlantic City prices are 
for deliveries of 300 gals. or more; add lc for 
100-299 gals. 2c for less than 100 gals. 

No. 6—Washington price is for min, delivery 
of 1,050 gals.; for min. delivery of 2,500 gals. 
price is $2.48 per bbl. 


(Prices are per imperial gal.; to 


IMPERIAL arrive at price per U. 8. gal., 


OIL subtract 1/6th.) 
Esso 


2 


St. John’s, Nfld. .. 
Halifax, N. 8. .... 
st. John, N. B. . 
Charlottetown, P.E. cA 
Montreal, P. Q. ... 
Toronto, RRS 
Hamilton, Ont. .... 
Winnipeg, Man. ... 
Brandon, Man. 
Regina, Sask. ‘ 
Saskatoon, Sask. .. 
Calgary, Alta. .... 
Edmonton, Alta. .. 
Vancouver, B.C. . 
(*) Price is for Esso Extra (Premium). 
Taxes: Gasoline taxes are provincial taxes 
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Oil PRICE SECTION 





Tank Wagon Prices (Continued) 
SOCONY VACUUM 
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New York City: 
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Plattsburg ....... ae 
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Boston, Mass. 
Concord. N. H. 
Lancaster 
Manchester ‘ sees T ee esee 
Portsmouth ‘ ¢ . ee 14.4 
Providence, R, I, . ‘ ’ le 13.7 
Burlington, Vt. .... ° ee econ ° 14.6 
Rutland 7. 
Tank Wagon 
Mineral Spirits 
V.M.&P. Naphtha ee 
Taxes: N.Y.C. prices do not include 3% city 
Discounts: 
Mobil Kerosine—Mt. Vernon T.W. tess 0.5c¢ for deliveries of 300 gals. or more. 
Mobilfuel Diesel—All points, 0.5¢ for T.W. deliveries of 800 gals. or more. 


ns Mobilheat—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more. 


_ ee 
+ eee 


. 


55 
10.95 > 
12.25 12.2% 
12.9 


Od dt ed a oh 


Rochester 
2u.0 


20.5 18.5 21. 
sales tax applicable to price of gasoline (ex tax). 


CKnw ee waaae 


we: 
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ee rasan. 


WH OK SH HORS 


9.95 . 
35 «11.35 ; 
. 11.9 14.6 
Hartford 
19.0 
20.5 


Syracuse V.M.&P. price i= in steel barrels. Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals 
Mobil Kerosine and Mobilheat tank car prices are to bulk plant operators; tank car prices to commercial consumers are 0.15¢ higher 
Mobilfuel Diesel tank car prices are to commercial consumers; tank car prices to bulk plant operators are 0.15c less, 


Effective dates: x Aug. 1; xt Aug. 8 


OHIO STANDARD 


Sohio X-Tane Gasoline 


Aviation Gas.-Cons. T.W. (Regular-Grade) Naphthas & Selventse—Cons, T.W. 
Sohie Con- ° 


D.C. V.M.&P. 


; 
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Canton 

Cincinnati 

Cleveland 

Columbus 
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Mansfield 
Marion 
Portsmouth 
Toledo 
Youngstown 
Zanesville a 7 19. ° 19. 20. 21. 21.5 
mer 3 Hangar operators can purch' aviation gasoline less 4c per gal. State Road Tax by sup; 
-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
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Kerosine, Nos, 1 & 2—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gas. or more; less than 100 gals., 0.5c higher. Prices at 


other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5¢ 


higher. 
Naphthas—To contract consumers off t.w, prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 2500 to 4999 gals., 1c; 
5000 or more gals., 1.5c, Lucas County: less than 50 gals., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted. 8.5. prices are at company-operated stations. 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of 
Indiana bulk plants where the company’s prices are publicly posted, 
rade) 





Furnace 0i|——_——_- 
100 gals. 100-174 175-999 1,000 gals., 
& over gals gals. & over 


Des Moines, Ia.. 
St. Louis, Mo... 
Wichita, Kans. . 
Omaha, Neb. .. 


4.0 


DMATIAIADBAAVBAH 
Scooooooouse 


17.6 
Fuel Olls—T.W.—Chicago, Ill. 





oo Dallas, Tex. 
150 gals, & over..... ‘ Seve Fort Worth 
150-399 gals. seee 

400 gals. & over.... 


1-749 gals. 
750 gals. & over .... 


Taxes: St. Louis, Mo., gasoline taxincludesic ~~ 

city tax. Des Moines, Ia., kerosine and furnace San Antonio .... 

oil prices do not include 4c state tax. State Port Arthur .... 14.0 d 12.80 

sales, occupation, consumer & use taxes to be Notes:—Dealer t.w. prices apply also to all 

added where applicable. 1 of s with minimum delivery of 
* “Temporary’’ price. 50 gals. 
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PARARAMAADAD 
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AUGUST 27, 1952 


Kentucky 
Standard 


Covington, Ky. ........ 
Lexington 

Louisville 

Paducah ... 

Jackson, 

Vicksburg 

Birmingham, Ala. ..... 
Mobile 

Montgomery 


covocvoce 


oo oe 
cocosesooooooooosooo 
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SON OA CROADAANAS 


Gasoline tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, ic 
county; Montgomery, 1c city & ic county; Pen- 
sacola, lc city. Other taxes not included in 
prices: Georgia, kerosine, ic; Montgomery, 
kerosine 1c; Mississippi, kerosine 0.5c. 


Notes: 


Consumer t.w. prices are same as net dealet 
prices, 
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DISPLAYED: Advertisements set in special type or with border— 


$13.50 per column 


inch. 
UNDISPLAYED: “For Sale’, ‘Wanted to Buy” 
Misce! 


“Business 
tions set in type this size wi 
charge $7.50 per insertion. 


ortunities,”’ 


out border—30 cents a wend. Minimum 





CLASSIFIED 


a Wanted” 
classifica- 


“Positions Wanted’’—15 cents a word. Minimum chargé S per insertion. 
Box number counts 2 words. Copy must reach us by Wednesday 
preceding date of issue. 


All classified advertisements are payable in advance. 


No agency commission or cash discounts on classified advertisements. 





For Sale 


FOR SALE: Mr. Oil Jobber quote very low 
prices on Type S. Methan! anti-freeze, Drums 
and very attractive cans. Write Box 689, 
Petroleum News. 


SURPLUS NEW TANKS 
16—10,000 GAL, 8 FT. & 10 FT. DIA, 
9—15,000 GAL, 10’6” X 23'5” 
12—20,000 GAL. 10’6” X 31’ 

LESTAN CORP., ROSEMONT, PA. 


TRAILERS—GUARANTEED: 2—3000 gallon 
Butlers, 4—3500 gallon Heils, 5—4000 gallon 
Freuhaufs, 2—5000 gallon Freuhaufs, 2—5400 
gallon Standard Steels, 3—5600 gallon Heils, 
5—5750 gallon Staidards and Trailmobiles, 3— 
6750 gallon Trailmobiles, Prices, pictures, 
specifications on request. Write, wire, phone 
Hiland 1385. Bruce E. Hackett Co., ‘621 W. 
58th St., Kansas City, Missouri. 


BULK PLANT FOR SALE in Sedalia, Mis- 
souri, 2 25,000 gallon and 3 18,000 gallon 
vertical tanks. Other customary plant equip- 
ment, Write P, 0. Box 166, Sp 
souri 


NATIONALLY KNOWN TANK TRAILER 
manufacturer specializing in petroleum, bu- 
tane and chemical tank trailers has attractive 
openings for several well established dealers 
throughout the United States, Canada and 
Mexico. Address inquiries to: P. 0. Box 886, 
Kansas City 41, Missouri, Include all infor- 
mation about your company in first letter. 
All communications strictly confidential. 





COMPLETE PETROLEUM TRANS- 
PORT consisting of: 
1947 5000 gallon three compartment 
Butler tandem trailer completely re- 
bushed, 1000/22 tires. 
GMC ACRX753 gas tractor completely 
overhauled, run only to tune engine, 
1000/22 tires. 
Kenan Transport Company 
Box 1847 , NM, OC. 











1949 MODEL 6400 CHEVROLET Tank Truck. 
702 gallons 4 compartments 3 barrel back 
steak. Smith Meter, power take off—Hose 
reel 75’ 1” hose. Truck has 28,000 miles— 
clean and in excellent mechanical condition. 
Tires very good. Asking price $2500.00. .Con- 
tact or write Union Oil Products P.O. Box 388, 
NAPA, California. 





1947 CHEVROLET TRACTOR 


With United trailer, 2,000 gallon—4 

compartment tank, complete with pump, 

hose and reel, safety valves, etc. re- 

sentiv used for gasoline deliveries. 

$1,500. 

Allied Oil Co., Inc. 1630 8. Sist St., 
Philadelphia 43, Pa. 








STORAGE AND DRUMMING 


Petroleum and other liquid products for 
domestic and off-shore shipments. Tank 
ear, tank truck loading facilities with 
direct line to shipside, 


P.O. Box 746 Oakiand 4, Calif. 











1—5400 gal. 4 
1—5000 gal. 4 
3—5000 gal. 2 
1—4880 gal. 4 
1—4800 gal. 4 compt. 
1—4600 gal. 2 
1—4380 gal. 3 
1—4370 gal. 4 
1—4155 gal. 3 
1—3884 m4 + 
1—3850 g 


compt. Ferrell, 





te MART 3 


THE BEST IN 


USED TANK TRAILERS 


Every Unit Guaranteed 
1—6320 w.g. propane & anhydrous ammonia, 1951 Frazier $9400.00 
1—5700 3 compt. Butler excellent $4000.00 
2—5600 3 compt. 1950 Frazier Tandem axle $3850.00 
compt. Fruehauf tandem $3500.00 
compt 1947 Tandem axle, Frazier, $2500.00 
compt. sbh Frazier, 1949, $3000.00 each 
compt. 1941 tandem axle, Columbian, $2500.00 
1950 tandem axle Frazier, $3500.00 
1939 $2000.00 
compt. 1939 Butler $1050.00 
compt. 1938 tandem axle Columbian, $2500.00 
compt. Frazier, 1947 S.A. & 1948 GMC 450 $3500.00 
compt. Butler $1250.00 
6 compartment, 1943 single axle Brown $700.00 


F & F REALTY & INVESTMENT, INC. 


SEE THEM AT 221 N. KANSAS ST. 
WRITE TO POST OFFICE BOX 431 
PHONE FOR INFORMATION 2-5526 


SPRINGFIELD, MISSOURI 


We Deliver 


SOUTH THE 








For Sale 


1-5,000 GALLON, 3 compartment Fruehauf 
Semi-Tandem Tank trailer. Good tires, vacuum 
brakes. Also 1—2 compartment, 2,000 gallon 
tank trailer. Inquire P. 0. Box 856, Danville, 
Illinois, Prairie States Oil & Grease Company. 





STEEL STORAGE TANKS 
Railroad tank car tanks 6,500 
to 12,000 gal. cap. . Coiled 
and non-coiled. They're heav- 
ier, safer, cheaper. 

Also complete tank cars 
8,000 and 10,000 gal. cap. 
Your inquiries solicited ~ 
Marshall Railway Equipment Corp. 

50 Church St., New York 7, WN. Y. 





Phone: COrtlandt 7-8090 





BULK PLANT, IN MISSISSIPPI, Independent 
Distributor, Sell or Lease, Unlimited Possibili- 
ties, ill health is the reason for this advt. if 
interested write, Grace N. Smokier, 116 Item 
Avenue, Mobile Alabama. 
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ESTABLISHED gasoline or heating, Will buy 
small, invest larger with option for majority, 
or lease. Experienced. Deal open from now till 
Spring. Confidential. Box 691. 


For Sale 


GENERAL MANAGER: Company operated 
independent multi-pump stations in mid-west 
area. Familiar with construction, operation 
and personnel handling at retai] level. Ex- 
cellent potential for aggressve man under 40 
years of age. Reply with resume of back- 
ground with particular reference to above 
qualifications. Replies confidential if desired. 
Box 690, 


Position Open 


SALES MANAGER fully acquainted with pe- 
troleum industry on national scale wanted by 
established service station equipment manufac- 
turer located in midwest. Submit resume of 
experience, earnings requirements. Your pres- 
ent position protected. All replies confidential. 
Box 694. 


Young man with B.S. Degree, 2 yrs. with 
Major Oil, as sales trainee and sales corres- 
pondent, desires position as motor products 
salesman or equivalent. Experienced in mer- 
chandising, advertising and marketing. Will 
travel, resumé given. Box 693. 


YOUNG MAN now with major Oi] Company 
wants to stop travelling and settle. Wants to 
manage distributorship on a basis ——s for 

purchase of a working interest. Write Box 692 


for details and references. 
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Prices in $ per bbi. of 42 U. 8. gals. at the well, except Canadian crude prices as noted. 


CRUDE OIL PRICES 





Mid-Continent, Texas, New Mexico, Louisiana, Arkansas, Rocky Mountain and Other Fields 
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OKLAHOMA 

Schedule A: Carter, Continental, Gulf, 

nolia, Phillips, Shell, Sinclair, Stanolind O. P., 
Texas Co.; Pure for all fields except Keyes. 

Schedule D: Pure (12-12-49) for Keyes Field. 
KANSAS 

A: Carter, Continental, 

Ye Shell, Sinclair, Stanolind 


Gulf, Phil- 
°. P. , 


TEXAS 
North-North Central 
Schedule A: Continental, Gulf, Magnolia, 
clair, Stanolind, Texas Co. 
East Cen! 


Schedule B: Humble, Sinclair. 


West Central 
Humble. 


8in- 


Schedule A: 
Panhandle 

Schedule A: Gulf, Humble, Magnolia, Phillips, 

Texas Co. 


East Texas 

$2.65 Fiat Price: Atlantic, Gulf, Humble, Mag- 
nolia, Phillips, Shell, Sinclair, Stanolind, Tex- 
as Co. 

West Texas (Sweet) 
Schedule A: Atlantic, Gulf, Humble, Magnolia, 
Phillips, Shell, Sinclair, Texas Co. 

West Texas (Intermediate) 
Schedule D: Atlantic, Guit, Humble, Magnolia, 
Pan American 8-10-51, Phillips, Shell, Sinclair, 
Stanolind, Texas Co. 

West Texas (Sour) 
Schedule C: Atlantic, Gulf, Humble, Magnolia, 
Phillips, Shell, Sinclair, Stanolind, Texas Co. 


West Texas 


(Seurry County Area) 
Schedule A: Guif, Magnolia, Pan American, 
Stanolind, Sun, —. Co. 


Coast 
(Low Cold Test) 
Schedule F (24-30 gravity): Humble 7-8-49, 
Stanolind 0.G. & Texas Co. 7-12-49, Sun 7-13- 
49, Continental, Sinclair & Stanolind O. 
7-14-49. 
Gulf Coast 
(Hastings & Others) 
F (20-40 gravity): Atlantic, Gulf 
7-11-49, Humble, Pan American, Republic, 
Sinclair, Sun, Stanolind 0.G., Texas Co. 


« & 
Schedule G: Gulf, Humble, Magnolia, Pan 
a Phillips 2-1-51, Sinclair, Sun, Texas 


(Refugio & Others) 
Schedule H: Atlantic, Humble, Republic, Sin- 
clair, Phillips, i 


Coast 
Gees ce Heavy & Others) 

I (4-29 >: Humble 7-8-49, 
Magnolia 7-11-49, Sinclair 7-14-49, Texas Co. 
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ble, Magnolia, Pan 


American, Republic; 
7-13-49. 


Gulf Coast 
(Kelsey & Others) 
Schedule J: Humble, Sun. 
Texas Miscellaneous 


Agua Dulce (Republic) 

Aransas (Atlantic)—2c above 

Bazette (Humble) 

Benavides & E. (Republic) 

Boynton (Humble) 

Cayuga crude (Pan Am, 1-1- 50) | eee 

Cayuga cond. (Pan Am, 3-1-48) 

Chapel Hill, Below 50 (Gulf, Sinclair).. 

Chapel Hill, 50 & Above (Gulf, Sinclair). 
h 


Clark (Humble) 

Clay Creek (Sun) 

Cleveland & N. (Shell, 1- 1-49) 

Conroe (Humble, Sun, Texaco) 

Darst Creek (Humble, Magnolia, Texaco) 
Earl Lee (Pan Am, 4-1-52) 

Forest Hil) (Pan Am, 4-1-52) 

Gist, 35 & above (Atlantic, 5-1-50) .... 
Gist, below 35 (Atlantic, 8§-23- wae 
Hawkins (Humble, 4-25-49) . 

Hilbig (Humble) 

Imogene (Humble) ... 

Lentz (Humble) .... ° 

Livingston (Shell, 5-1-48) es 

Longhorn & E. (Republic) ... 

Long Lake (Sinclair) 

Luling-Branyon, low gravity (Magnolia). 
Luling-Branyon, high gravity (Magnolia) 
Lytton Springs (Magnolia) 

Manford (Humble) ° 

Manzie] (Pan Am, 1-1-50) ......... 
Mariposa (Humble) 

Merigale-Paul (Pan-Am, 1-1-50) ... 
Midway Lake (Pan Am, 4-1-52) ... 
MeCoy (Shell, 5-1-48) 

North Vidor (Magnolia) . 

Opelika (Magnolia) .... 


Pickton (Gulf) eveecs 
Pine Mills (Pan Am, o 1- “62) oe 
Pita (Humble) ......... ° 

Pittsburg (Gulf) ° 
Quitman, Eagle Ford & Sub Clarksville 


) 
Sand Fiat —— Pure, 4-25-49). . 


Satsuma (Stanol O.P., 
Segno (Gulf, 6-1-48) ..... 
Southland (Republic) ..... 
Sweden (Republic) 

Talco (Humble, 4-25-49) ........... 
Tenney Creek (Humble) .... 

Tomball (Humble, Magnolia 


4-1-50) ...... 





Charlotte (Humble) wees eerececses Sched 


I (20-40 gravity): Continental, Hum- 


2.57 
2.57 


Pearsall (Humble) ic below eeece .Schedule N 
- Schedule A 
Schedule K 
.- Schedule B 
- Schedule A 


a 


Willamar (Pan American, 8-1-50) 
Yates (Gulf, Humble, Shell) 
rski (Humble) 


New Mexico (Sour) 
Schedule C: Atlantic, Continental, Humble, 
Magnolia, Phillips, Shell, Sinci-ir, Stanolind, 
Texas Co. 


New Mexico 

(Intermediate) 
Schedule D: ay Magnolia, Phillips, Shell, 
Sinclair, Texas Co. 


PENNSYLVANIA GRADE 


(Dec. 9, 1950) 
Alleghany, N. Y. (Seep, Tide Water) ... 
Bradford, Pa. (Seep, Tide Water) 
Buckeye, 0. (Seep) 
Eureka, W. Va eseteoces 
Middle Penn, District (Seep) .......... 
Southwest Penn. (Seep) 
Tiona-Sheffield, Pa. (Seep) ........«.. 
Zanesville, O 


MICHIGAN 
(Only the lowest and highest postings in price 
schedule of each company are shown below; 
complete schedules may be obtained on request 
to NPN) 


Bay 

Adams (Heavy) & Deep River (8-1-50) $2.62 

Buckeye (11-1-49) & Bentley (2-1-50). 2.75 
Leonard—7-16-49: 

Clare City 

Fork & other fields . 
Pure 

Adams & Deep River (8-1-50) 

Coldwater & other fields (7-11-49) .... 
Simral]l—6-24-49: 

Montmorency 

———— Densiow 


Cato 
Coldwater & Isabella ........sseecsues 


ILLINOIS-INDIANA-KENTUCKY-OHIO 
Bowling Green, Ky. (Owensboro-Ashiland, 


15-50) | 
Clinton Co., Ky. Ashland, 2-1-48) 
Corning, °. (Seep, 9) 2. 
Eastern [Illinois ‘Obie On Oil) 1c below Schedule F 
Hitesville, Ky. & Others (Carter) oo wee 
Illinois Basin (Ashland 0. & R., Gulf, 
— a ie — Sohio, Tex- 








CRUDE OIL PRICES 


Prices in $ per bbi. of 42 U. 8S. gals. at the well, except Canadian crude prices as noted. 





LOUISIANA-ARKANSAS 
Sour 


cM ste @ fn 


& Others) 
Sehedule M: Arkansas Fuel, Esso Standard. 
N. Louisiana-Arkansas Sweet 

& Others 


(Homer ) 
~~ ee N: Arkansas Fuel, Guif, Esso Stand- 
ar 





N. Louisiana-Arkansas Sweet 
(Caddo & Others) 
Schedule A: Arkansas Fuel, Gulf, Magnolia, 
Esso Standard, Stanolind. 
Northeast 
(Dethi & Others) 
Schedule A: Esso Standard, Stanolind, Sun. 


Central 
(Holly Ridge & Others) 

Schedule 0: Esso Standard, Stanolind. 

Central Louisiana 


(Oia & Others) 
Schedule P: Arkansas Fuel, Fisso Standard. 
Coastal Louisiana 


(Golden Meadow & Others) 
Schedule P: Continental, Gulf, Magnolia, Pan 
American, Pure, Shell, Esso Standard, Stano- 
lind, Texas Co. 


(Hackbery & Others) 
oe a P: Gulf 2-4-50, Stanolind 2-1-50, Sun 
; 
(Low Cold Test) 
Schedule F (24-29 Gravity): Pan American 


caer -49, Shell 7-25-49, Sun 7-13-49, Texas Co., 
12-4 


South 
(Westwego & Others) 
Schedule ©: Esso Standard, Stanolind. 
LOUISIANA-ARKANSAS MISCELLANEOUS 
Arkansas Sour Dist. (Limestone): 
Calhoun, Columbia, Dorcheat-Macedonia 
& McKamie (Esso Standard) 
Arkansas Sweet Dist. (Sandstone): 
Dorcheat-Macedonia (Esso Standard) 
Bateman Lake, La. cond, 
2-1-48) * 
Bayou Pigeon, La. (Republic) . 
Bear, La. (Continental) 
Bivins, La. (Atlantic 5-1-50) 


+ $2.85 


Cotton Valley, La. Crude (Esso Standard) 
Cotton Valley, La, Dist. (Esso vonna 
Creole (Pure) ° 
Georgetown, La. (Ark. Fuel 1- -1-51) eee 
Haynesville, La., Smackover rouse Reva 

kansas Fuel, 


Neal, La. (Atlantic 5-1-50) . 
Smackover, Ark. (Ark. Fuel 4-30-49; 


La, (Ark, Fuel 1- -1-51) . 
Ville Platte, La. (Continental) 
. Mermenteau, La. (Continental) .... 


MISSISSIPPI 
Baxterville crude (Gulf 2-5-52) ........ 
Baxterville dist. (Gulf) . 
Carthage Pt. dist., 45 & abv. 


(Pure) .. 
— Pt. Sweet dist, 


(Esso Stan 


chureh Hill & Others (Esso Standard, 

-3-52) 

Eucutta & Others (Esso Standard 
49). . Schedule Q 

Fayette. & Others (Esso Standard). - Schedule O 

Fayette Sweet dist. (Esso Standard) ... 2.85 

Gwinville Sweet dist. (Esso Standard) .. 2.85 

Pickens (Carter, Sohio) 

Tinsley (Sohio, 2-1-50) 1c above .. 


COLORADO 
Ft. Collins (Continental) 5c below. 
Ties (Stanolind, Be sae cove 
Moffat (Texaco 
Rangely (Phillips 3-1- -49) 
Tow Creek (Texaco) 
Walden (Continental) Sc 
Wellington (Continental) 5c below. .Schedule A 


MONTANA 
Brady (Phillips) . 
Cat Creek (Continental 5-1-50) 
Cut Bank (Carter; Phillips) ........... 
Cut Bank (Texaco) . 
Darling (Carter) 
Dry Creek (Ohio Oil) 
Elk Basin Light & Others (Ohio oy 
Stanolind) ..... behave oekeies Schedule A 


4-27- 


.- Schedule S 


- Schedule A 








Elk Basin Heavy & Others (Carter 

5-14-49; Ohio Oi] Stanolind 5-16- 

49) . pe ood 
Kevin-Sunburst (Texaco, Phillips). 
Pondera (Phillips) 


WYOMING 

Big _ Draw Condensate (Sinclair, 6- 
1-4 

Byron” (Ohio Oil, 12- 20-49; Stanolind, 1- 


50) 
mk ‘Basin Light & Others (Carter, Con- 
ao Ohio Oil, Sinclair, Stanolind, 
Schedule A 
-_ “Basin Heavy & Others (Carter 5-14- 
49; Ohio Oil, Stanolind 5-16-49). .Schedule T 
E, Mahoney Dome (Sinclair) 2c below 
Schedule C 
Garland (Ohio Oil, 12-20-49; ——- 
1-12-50) 
Mule Creek (Carter 
Oregon — (Ohio bu, 12-20-49; Texaco, 
1-13-50 
Wertz & others (Sinclair) 


= Di Lad. Prices are in 
(Postings of Imperial Tic 
Gaandien dollars per Canadian bbls. of 35 
Imperial gals.) 
Acheson/Stony Plain, D-2 & D-3 zones 
(4-23-52) 
Armena, Viking Zone (8-1-52) 
Armisie, Lower Cretaceous zone 
(4-23-52) 
Bothwell (5-1- 52) 
Camrose, Viking Zone (3-1- 52) 
Excelsior (4-23-52) 
Glenco (5-1-52) 
Golden Spike, D-2 & D-3 zones 
(4-23-52) 
Joseph Lake, Viking Zone (8-1-52).... 
Leduc-Calmar (4-23-52) 
Oll Springs (5-1-52) ...--eeeeeeeeeees 
Petrolia (5-1-52) 
Redwater (4-23-52) 
Wizard Lake, D-3 zone (4-23-52) .... 
Sees J oS. iéas-aa: 
Turner Valley Crude = 
producer’s tankage, begin with 33- 33.9 at 
$2.795 with 2c differential per degree of 
gravity to 64 & over at $3.415. 


2.65 
1.50 





8S. 0. California prices effective Dec, 12, 1950 


SCHEDULE 
Gravity 
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Aliso Canyon ......... 
Athens-Rosecrans 
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Whoeler Ridge, Jan. 1, 1952. 
offered for the aa speci 


n 
2 


_ 
sa 
a 


Sod 
te 
oo 


B2eeese: 
: BRERSSRSR 


e+ eee eee 
- WYNNNNEH 
: BNNWPNNWNK: : 
ti} aae@aagoee: 
223 S3BR2SR2R8: 


. 
RNR Re Re eee 


_. 
mas: 
tee 


; opens nonopoNONONONONONOK NONE 
o 


hahah al aied 
* 


PH nel nf wi eh a OE 
SERRSSSREESSSS 
2 epee rrrs...: : 


> SBSRSHRSE 
A dadeted stataeaeee 


; StowoponponotonoNWNN: st: 


cee ee ee ete BPR NRMP NNNNNN De HH 


go pogo ponono tonae anasto nono nononona nseone ges nars rt: 


Elk Hills (Shallow) ... 
Elk Hills (Stevens Zone) 
El Segund 20 


eee ee 


Lost Hills .... 
McClung .... 
McKittrick ............ 
Midway-Sunset ........ 
Montalvo West 


Santa Fe Springs ..... 
Santa Maria Valley ... 


z Sopogopogognangononononononn mr: ot: 


shaupeee.Oinar Than 
Anaheim Sugar Area. 
Pleasant Valley ... 


All gravities above those quoted take highest price 
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Seal Beach 

Signal Hill (Long Beach) 18 

Torrance . 25 

Wasco 

West Cat Canyon-Los 
Flores 

West Coyote 

Wheeler Ridge .....--- 

Whittier .....6-s+00- 

Wilmington 


7 
sees 33 
33 
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ARMY MOBILE TANKS, being towed in tandem here, are being tested at Fort Lee. Tanks permit transport by aircraft 


Supply Tank on Wheels 


Army Quartermaster Corps. cur- 
rently is testing a newly-designed 
mobile petroleum tank, intended as 
an auxiliary source of bulk petroleum 
supply deliverable by land or air. 


Two experimental models of an 
800-gal. fuel tank were constructed 
for the Quartermaster Corps. by 
Martin Parry Corp., Toledo, Ohio. 
Drawn in tandem behind an Army 
truck, they were exhibited recently 
in Washington before being taken 
to the Army Quartermaster center 
at Fort Lee, Va., for a series of tests. 
There they will be towed at high 
speeds over rough roads and terrain, 
loaded and unloaded in cargo aircraft, 
and studied for general usefulness 
and serviceability. 


Size and Weight—The experimental 
units are 13% ft. long, 6% ft. high 
and weigh 4,500 lbs. each empty. 
The aluminum fuel tank alone weighs 
1,650 Ibs. empty and 6,400 Ibs. filled 
with petroleum. 


Tank is fastened to and removed 
from its chassis by use of a quick- 
clamping device. Six small wheels 
on each side of the tank facilitate 
its loading and unloading aboard an 
aircraft. Tanks from two or more 
units may be stacked upon each other 
for transport. Entire equipment, in- 
cluding chassis, also may be trans- 
ported by air. 


Purpose of the mobile tank is to 
provide a means for carrying more 
bulk petroleum supplies forward by 
Quartermaster supply companies, and 
also to give more efficient method 
of transporting bulk petroleum sup- 
plies by air. At present these sup- 
plies are air-transported in 55-gal. 
drums. 
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AIR TRANSPORTABLE 800-gal. mobile petroleum tank is designed so that tank can 
be detached from chassis for loading aboard cargo aircraft 


DTA Asks Enough Materials 
For 300,000 Trucks, Trailers 


NPN News Bureau 
WASHINGTON — Defense Trans- 
port Administration is urging the 
Defense Production Administration 
to grant enough materials for the 
production of ‘a minimum” of 300,- 
000 trucks and truck trailers during 
the first quarter of 1953. 
The transport agency is also re- 
questing enough materials for 1,- 
250,000 passenger cars. 


Barge Lock Open Again 


NPN News Bureav 
NEW YORK —tTraffic last week 
began to move through Lock No. 9 
on the New York State Barge Canal 
which was closed when a leak de- 
veloped July 12. Serious backup of 
heating oils in New York Harbor 
area, which some oil men feared 
would develop, failed to materialize, 
although halting of traffic on the 
canal caused some storage difficul- 
ties, trade sources said. 
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OIL, CATTLE AND WHEAT—a scene typical of many Williston Basin areas in which the. search for new crude reserves is being 


A SPECIAL NPN REPORT 


pushed by oil companies 


Williston Crude — Where's the Market? 


By FRANK HOLMAN 
NPN Staff Writer 


WILLISTON, N. Dak. — Explora- 
tion crews at work in the Williston 
Basin believe they have tapped a 
huge reserve of crude—possibly the 
biggest in the country. 

So far, most activity has been in 
drilling. But as the development of 
the Basin progresses, two questions 
grow in importance to the thousands 
of oil marketers who could be direct- 
ly affected: 


Where will the oil be refined? 
Where will it be marketed? 


An analysis of possible answers 
begins where the oil begins—in the 
Williston Basin itself. 

Drilling companies say the Basin 
is large (as shown on the cover map) 
with oil-bearing strata as thick as 
anywhere in the U. S. New wells 
brought in continue to identify it as 
running well into Canada, but no 
one is sure just how far beyond the 
U. S. border. Some experts believe 
the part within our boundaries may 
be the lower half of a single and vast 
field extending from the Black Hills 
of South Dakota up to the rich Al- 
berta sands. 

Considering the U. S. portion only, 
oil economists find the economic im- 
plications in exploiting a field 400 
miles long and 300 miles wide, with 
immense crude possibilities, stagger 
the mind. They are determined that 
this discovery shall be woven into 
the national wealth without the usual 
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pains marking the birth of previous 
discoveries, which in some _ cases 
dropped the price of crude to 10c per 
bbl. 

Their basic problem, then, is that 
Williston promises a lot of oil. The 
exact volume is still guesswork, and 
not too important. The vital point is 
that a steadily growing amount of 
Williston crude will be looking for 
refineries and markets. 

Where will it go? 

To begin, its shortest trip will be 
to new local refineries. Industry 
economists hesitate to speculate on 
how much crude will be refined and 
consumed locally, with such variables 
present as population shifts and new 
commercial development. But at least 
two local refineries are in the works. 

Construction Plans—Standard Oil 
Co, (Indiana) has taken options on 
900 acres of land at Mandan, N. Dak., 
as the site of a new 15,000 b/d refin- 
ery. 

If the crude situation in the Willis- 
ton Basin develops as the company 
anticipates, construction of the plant 
should begin early in 1953, and op- 
eration will+ be scheduled to start 
about the middle of 1954. (An cco- 
nomist with another company be- 
lieves that when the plant is in op- 
eration, the price of Williston crude 
will be on par with comparable crude 
in other areas.) 

Mandan, a city of 7,500, is in cen- 
tral North Dakota. It is across the 
Missouri River from Bismarck, the 
state capital (see cover map). 

Although initial capacity is planned 


for 15,000 b/d, plant design will per- 
mit expansion to at least 30,000 b/d 
as crude production and market de- 
mand for products increase. 

Crude supply will come from the 
Williston Basin through a trunk line 
to be built in 1953 or 1954 by Service 
Pipe Line Co. Indications are that 
the line will extend about 170 miles 
from a point near Tioga, N. Dak. 
Present plans call for a 12-inch line 
with 15,000 b/d initial capacity, us- 
ing one pumping station. 

Products from the Mandan refinery 
will be shipped by rail, truck, and 
ultimately by a products pipe line to 
Moorhead, Minn., where a connection 
will be made with the company’s 
present pipe line system. Moorhead 
is the terminus of Standard’s north- 
west products pipe line that origin- 
ates at Whiting, Ind. 

Independent Plant—In the drawing 
board stage, there is the announced 
plan of an Independent 10,000 b/d 
refinery costing an estimated $8 mil- 
lion to be built somewhere in the 
Williston-Minot area, or possibly at 
Bismarck. 

It is generally believed that pro- 
duction of these two plants will meet 
future local needs for some time to 
come, even though demand is stimu- 
lated to new highs because of people 
and businesses settling in the area. 

For example, Northwestern Bell 
Telephone Co. plans to increase ser- 
vice to meet the needs of a popula- 
tion of 18,000 in the city of Williston, 
an increase of more than 300%. 

Historically, flush producing areas 
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Start with stimulation of local refin- 
ery building such as has occurred 
in Oklahoma, Kansas, Illinois and 
Texas. Oil men see no reason for the 
same not to occur in the Basin, with 
the resulting reaching out of local 
products for nearby markets. 


‘Outside’ Markets—But it also ap- 
pears certain that Williston’s crude 
production will exceed local refining 
capacity. “Excess” crude will build 
up pressure for new, outside markets. 
Economists believe this pressure will 
move the crude along several paths. 


One destination would be to the 
refineries and large consuming areas 
of Minneapolis-St. Paul, Duluth and 
Chicago. Actually, shipments of crude 
by pipe line and rail were started 
last February from Tioga, N. Dak., 
to Northwestern Refining Co.’s re- 
finery in St. Paul. A direct line to 
Chicago is a possibility, but lines 
connecting with the Service Pipe Line 
or the Platte Pipe Line are con- 
sidered more likely. 


Another_route would be south, with 
a crude line meeting existing lines to 
the Kansas City and St. Louis refin- 
ing districts. 


Impact on Southwest — Flow of 
Williston crude along all these lines 
obviously would affect the movement 
of crude from Southwest fields to 
Midwest refineries—and also the ship- 
ment of products from Gulf Coast 
states to the Midwest. 


But little effect is expected for 
some time to come, because other 
markets served by Southwest crude 
will grow in the meantime at a faster 
rate than Williston production. Even- 
tually however, an adjustment -be- 
tween the two great producing areas 
will have to be made. Economists see 
a gradual change without turmoil. 


How soon the adjustment is 
reached depends a lot on the rate 
of Williston Basin development. And 
this in turn depends on what oil 


markets. 


Minneapolis 
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companies think of their investments, 
what stockholders think of the risks, 
taxes, war, availability of equipment, 
and whatever else it takes to lure risk 
capital to drill wells, build refiner- 
ies, lay pipe lines and build termin- 
als. 


25 Years to Grow-—-One economist 
believes the development of the Willis- 
ton Basin will be more rapid than 
that of any area previously discov- 
ered. But even so, he thinks it will 
take about 25 years. His summary: 

—Williston oil will be much sought 
after, and will greatly improve the 
products position of the Midwest. It 
will also relieve some of the pressure 
on California for crude oil. 


—Williston oil will have no harm- 
ful effect on Canada, because both 
the U. S. and Canadian “boom” 
basins are being developed in an or- 
derly manner. 

—Demand will more than keep 
pace with Williston’s development. 

Another economist adds this point: 
“If and when the oil development in 
the Williston Basin becomes at all 


important in scope, a good part of 
it is going to have to move into the 
large consuming areas” of the North- 
east. 


What About Barging ?——-As to what 
will happen to barging operations to 
upper Mississippi river terminals, oil 
company officials see little effect at 
the present time chiefly because these 
terminal marketing areas now served 
by Texas-Louisiana and Midwest re- 
fineries do not reach out into the 
Dakotas. Only as Williston produc- 
tion increases and Twin Cities refin- 
ery operations grow to meet local 
demand, will barge operations be af- 
fected they say. 


At some future time Williston also 
will have its effect on pipe lines and 
pipe line terminals now serving west- 
ern Minnesota and the eastern Da- 
kotas. Local] refineries are expected 
to reduce the loads on these lines. It 
is not probable that these lines will 
ever be reversed because of their 
diminishing diameter as they extend 
north from present large refining dis- 
tricts. 


Finding the Crude Takes Big Money 


Everything about Williston is big, 
including costs. Top petroleum econ- 
omists call this “a big play with big 
money, providing reserves measure 
up to expectations.” Costs involved 
rule out small operators. Even good- 
sized oil companies must pool cash, 
they say, in taking their chances on 
finding oil in this Dakota wheatland. 

With drilling costs running as high 
as $20 a linear foot and wells rang- 
ing from 3,000 to 14,000 feet in depth, 
and with dry holes as high as $280,- 
000 a possibility, oil men say this is 
strictly a blue chip gamble. A. Ja- 
cobsen, Amerada’s president, shortly 


Development of Williston Basin as an important oil 
source is expected to alter these supply lines especially in the 
Midwest. Map was prepared by Federal Reserve Bank of 


after the company celebrated the first 
anniversary of its discovery well, 
Clarence Iverson No. 1 (Tioga, N. 
Dak.), said Amerada had spent $8 
million in hunting oil in the state 
and up to then had realized only 
$100,000 in returns. 


$200 Million—Estimates place to- 
tal oil company investments in Wil- 
liston Basin at amounts ranging up 
to $200 million. Some of this, of 
course, has been paid out in leases 
and bonus money. In one of its re- 
ports, the Federal Reserve Bank of 
Minneapolis said producing compa- 


EXPLORATION COSTS in Williston Basin are high. Here 
Cities Service seismic crews look for likely drilling sites on 


snow-covered Montana plains near Lewiston 
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nies operating in its area had in- 
creased customary lease payments 
of 10c an acre to $5 and $6 plus 
additional bonuses of “several hun- 
dred dollars” in “hot” areas. 

It is reported that Amerada paid 
out $28,000 in bonuces and first-year 
rental money to holders of one piece 
of drilling property. Another exam- 
ple of high leasing costs is the dis- 


MOVING IN EQUIPMENT comes high too. This delivery is being made to Western 
Oil Tool & Manufacturing Co.’s building in Williston, N. Dak. 


closure that another producing com- 
pany bid a bonus of $587,869, or $34 
an acre, on 17,290 acres of land in 
McKenzie county, only a short dis- 
tance south of Amerada’s drilling 
operations. Some leases also were 
said to have sold for as much as 
$1,500 an acre in North Dakota, 27th 
and most recent state to find oil 
within its boundaries. 


Good Will in Williston 


By MERRILL O’BRIEN 
NPN Staff Writer 


The oil industry is drilling in the 
Williston Basin not only for oil but 
for understanding among the area’s 
residents. 


The quiet of their preponderantly 
agricultural economy has been broken 
by the hottest oil-finding activity in 
the U. S. in a quarter century. 


Some of them will wind up with 
tidy fortunes, more will profit in 
lesser degrees from the influx of oil 
and the increased business activity 
they are inspiring. 

But the basin isn’t going to be a 
land of milk and honey, even if its 
oil resources are found to be up to 
the most optimistic industry expecta- 
tions. A farmer’s hard-earned savings 
can be lost in unwise speculation. 

Every oil man engaged in the Wil- 
liston “play” isn’t a Croesus to whom 
“money's no object” when, say, he 
looks for lodgings. Neither is he a 
fly-by-night. The industry expects to 
be around for years. 

OTIC Steps in—So, an Oil Industry 
Information Committee group has un- 
dertaken .to spare basin residents 
dashed hopes, and to dispel miscon- 


ceptions about oil finders, which could 
make all kinds of oil men unpopular 
in the basin for a long time to come. 

On the heels of the landmen, seis- 
mograph crews, and drillers has come 
@ panel of “experts” who have told 


QUESTION AND 
ANSWER period 
at OHC forum in 
Valley City, N. 
Dak., helps local 
residents under- 
stand the future im- 
pact of Williston 
Basin oil develop- 
ment. At left is 
Cc. H. Arnold, of 
Haggart’s Service, 
Inc., Fargo, N. 
Dak., moderator of 
meeting 


some 4,000 residents of Montana and 
North Dakota about the economics, 
exploration, drilling, production, 
transportation and refining of oil, in 
open forums. 

About 85% of the crowds which 
nearly filled school auditoriums, ho- 
tels, and lodge halls were landowners. 
Some traveled as far as 125 miles to 
the meetings, arranged by the junior 
chambers of commerce of the two 
states. And they came with plenty of 
questions. The question-and-answer 
sessions usually lasted twice as long 
as the prepared programs. 

The question most often asked at 
the meetings was, “How long will it 
take to drill this area?” 

Long Time Proposition—C. S. Agey, 
assistant chief geologist of Amerada 
Petroleum Corp., Tulsa, answered 
this with, “I believe I can see in the 
back of your minds something of 
the good old days of boom and bust. 
I feel strongly that this is a long, 
long time proposition. This basin, as 
you well know, is only a year and 
some few months old in its produc- 
ing history. And by studying the 
history of other areas and looking 
at the amount of success it has en- 
joyed in the development wells around 
the original discovery, I can assure 
you that we will be looking for oil in 
the Williston Basin for a great many 
years, You are only in the infancy 
of that exploration process. 

“I want to allay any ideas you 
might have that we’re going to pick 
up and move out of here in a year 
or so. If we would be silly enough 
to do that, I’m sure we have enough 
competitors that they will come right 
in and take our places.” 

Gradual Growth — Another -panel 
member, Clarence Nelson, research 
economist with the Federal Reserve 
Bank, Ninth District, Minneapolis, 
pointed out that, “the United States 
cannot absorb a new area overnight. 
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OC OIL PANEL that toured Williston Basin to explain oil industry's role in developing the area. Members and their sub- 

jects are (left to right): C. F. Smith, Indiana Standard, refining; Gordon C. Locke, Committee for Pipe Line Companies, trans- 

portation; E. R. Shorey, Jr., Shell Oil Co., production; Charles S. Agey, Amerada, exploration; C. W. Nelson, Federal Reserve 
Bank of Minneapolis; and T. N. Jordan, Illinois Southern Oil & Gas Co., moderator 


But as the demand for petroleum 
products continues to rise, and as 
the production from the older produc- 
ing areas begins to decline, then the 
Williston Basin can gradually assume 
its place alongside the country’s other 
big producing regions.” 

Mr. Nelson reminded his audiences 
that “even if the development here 
reaches the hope of the most en- 
thusiastic among us, everybody isn’t 
going to get rich on oil.” 

Even if oil production should reach 
the point where it added $30,000,000 
or $40,000,000 to the income of the 
people of Montana, this is only about 
a tenth of the agricultural income of 
the state today, he said. Large-scale 
oil production would, however, he 
pointed out, do much to insure eco- 
nomic stability. 

Not All Millionaires—E. R. Shorey, 
Jr., chief petroleum engineer of Shell 
Oil Co., Houston, said, “I'd like to 
dispel one popular misconception that 
we oftentimes run into and that is 
that anybody who works for an oil 
company is rolling in wealth. We all 
work for wages and salaries com- 
mensurate to those paid to skilled 
craftsmen. I know my own company 
will not permit any of its employes 
to engage in any form of oil specula- 
tion. We cannot buy ourselves oil 
fields. We cannot trade leases. We 
can’t be like those who are lucky 
enough to get rich when you happen 
to be on the ground floor.” 

Panel Membership—Other members 
of the panel included Gordon C. 
Locke, executive secretary and as- 
sociate counsel for the Committee for 
Pipe Line Companies, Washington, 
D. C., and Charles F. Smith, assist- 
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STILL RUBBING THEIR EYES at oil boqm that promises mushroom development of 
their city, residents of Williston, N. Dak., turn out for Oil Discovery Day parade 
in April of this year 


ant general superintendent, Standard 
Oil Co. (Indiana), Whiting, Ind., re- 
finery. 


Moderators were T. N. Jordan, an 
independent operator, Earl Cypert, 
Magnolia Petroleum Co., and Sim 
Wooten, Stanolind Oil and Gas Co., 
all of Bismarck, N. Dak.; C. H. Ar- 
nold, vice president and general man- 
ager of Haggart’s Service, Inc., Fargo, 
N. Dak., state chairman of OIIC; 
and Ray Lutz, Standard Oil Co, (In- 
diana), Billings, Mont. state chairman 
of OTIC. 


Area Covered—The panel’s whirl- 
wind tour, June 4-13, covered Dickin- 
son, Bismarck, Jamestown, Valley 
City, Fargo, Grand Forks, Devils 
Lake, Minot, Stanley, Watford City 
and Williston in North Dakota; and 
Glasgow, Wolf Point, Sidney, Glen- 


dive, Miles City and Billings in Mon- 
tana. Another tour is being planned 
for the fall to cover South Dakota 
communities in the basin. 


In every town with a radio station 
some broadcast time was devoted to 
the meetings: Five stations broadcast 
the entire three-hour sessions. 


Members of the planning group in- 
cluded H. L. Curtis, Shell Oil Co., 
New York, chairman; A. T. Smith, 
Continental Oil Co., Denver, district 
chairman of the OIIC Rocky Moun- 
tain district; R. T. Seidel, Shell Oil 
Co., Minneapolis, district chairman of 
OTIC in Minnesota and the Dakotas; 
Upshur Evans, Standard Oil Co. of 
Ohio, Cleveland; and H. Milton, Mil- 
ton Oil Co., St. Louis, district chair- 
man of the OIIC Missouri-lowa-Ne- 
braska district. 
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WITH THEIR OWN HANDS, D. A. Johnson and C. J. Dahlquist helped build this truck station near Red Oak, Iowa, as first step 


in founding their jobbership 


Young Jobbers Build for Future 


BY LEONARD CASTLE 
NPN Midwest Editor 

Duane A. (Andy) Johnson and 
Cc. J. (Corne) Dahlquist, two youth- 
ful war veterans of Red Oak, Iowa, 
are vivid proof, if such be needed, 
that energy, ingenuity and ambition 
still can be utilized to found and 
build a successful oil jobbing business 
today, despite high costs and keen 
competition. 

Mr. Johnson is 34 and Mr. Dahl- 
quist is 33. Each served overseas for 


several years with the U. S. Army- 


during World War II and Andy’s 
war record, which includes 18 months 
as a prisoner of the Germans, during 
which he was sentenced to death for 
trying to escape three times, forms 
a saga of valor that sometimes 
borders on the fantastic. 


During those long years in Africa 
and Europe, each dreamed of the day 
he could return to Iowa and establish 
his own Independent business in an 
atmosphere free of dictatorship and 
regimentation. 

Those dreams came true in the fall 
of 1947 when they acquired three 
acres of property on a main highway 
outside Red Oak and began making 
plans for the construction of a large 
truck-stop service station. 

How They Started—<After pooling 
their savings—Andy had accumulated 
$5,000 in back pay while a prisoner 
of war—and arranging for a G.L. 
loan of $15,000, they drew their plans 
for a large, modern station on the 
three acre tract they had acquired. 
But their funds were not sufficient to 
hire a contractor and turn the build- 
ing job over to him. 

Instead, the two young veterans 


scouted around on their own and 
lined up a supply of concrete blocks, 
bricks and other material required. 
Then they bought an old truck, and 
the two of them, toiling 10, 12 and 
15 hours each day, loaded the mate- 


LUBE ROOM of J. D. Oil Co.’s truck station. 


rial with their own hands, drove to 
the station site and then unloaded 
it. They hired carpenters and masons 
to help with the construction work, 
but Mr. Johnson and Mr. Dahiquist 
served as overseers and labored right 
along with the artisans while the 
building was going up. By these 
methods, they estimate they saved 
from $12,000 to $15,000. Without 


The company offers full, 24-hour 
service for truckers and motorists 
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this saving, it is doubtful they could 
have financed the venture. 

The big new,station, with a restau- 
rant attached, finally was opened 
for business on Oct. 6, 1948, and 
pumped about 12,000 gals. its first 
month of operation. Its gallonage now 
is between 40,000 and 50,000 per 
month. 

They attracted and held truck 
customers by providing full service 
24 hours a day and carrying a com- 
plete line of TBA. Truckers knew 
that whatever they needed, and when- 
ever they needed it, they could get 
it at the J. D. Oil Co. The two young 
jobbers also installed one of the first 
Diesel fuel pumps to be used at a 
station in that part of Iowa. Be- 
cause of its size, the station was 
inviting to truckers. Three trucks 
and an automobile may be serviced 
on the driveway at the same time 
and there is one and a half acre of 
parking space available» As many 
as 50 trucks have used this area at 
one time. 


Farm Buildup—tThey started work- 
ing up a farm trade from the very 
day the station opened by soliciting 
farmers when they stopped at the 
station for gasoline. By the follow- 
ing spring, 1949, they had lined up 
enough rural consumers to set up a 
farm route, with Andy driving a 
500-gal. tank truck. He stopped to 





Andy Johnson’s epic story of 
war heroism began when he was 
commissioned in the field after 
leading his platoon into the in- 
vasion of North Africa. He 
took part in the invasion of 
Italy and the bloody battles of 
Anzio and Cassino Monastery, 
where he was wounded and 
captured by the Germans. 

Sent to Poland, Andy was 
sentenced to death for trying 
to escape three times, But when 
Russians overran Poland in 
1945, he escaped once more un- 
der gunfire from his German 
captors, but was recaptured by 
the Reds. He was released by 
the Russians two months later. 

Mr. Dahlquist spent more 





Service to Country—and to Public 


than three years Overseas as a 
supply engineer in the Army 
Air Force, coming out as a 
master sergeant. He served in 
Syria, Tunis, Egypt and Italy. 

He worked five years for 
Phillips Petroleum Co. before 
and after the war, starting in 
1939 in Omaha and later han- 
dling district sales on the road. 
But he always had wanted to 
be in business for himself, and 
one day he and Mr. Johnson 
started to talk things over. 
Andy had returned from the 
wars and was buying and sell- 
ing used farm machinery. The 
result of this conversation was 
the formation of the J. D. Oil 
Co. 








call on prospective customers along 
the way, and now the company 
serves 150 farm accounts and op- 
erates two farm route trucks, one 
of 1,000-gal. capacity, the other of 
800 gals. 


Bulk Plant Added—At this time, 
the J. D. Oil Co. was distributing 
Phillips products from storage it had 
leased from and was sharing with 
Walter Nease, another Independent 
jobber. However, Socony-Vacuum 
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FACE PROBLEM OF 


INFLATION SERVICE 





Here are the facts — Tire inflation accur- 

acy is important to tire life, and motorists 

know it because every car operators’ man- 
val mentions it, and every piece of tire literature 
stresses it. Yet, a survey by National Petroleum 
News shows that gauging equipment at 40% of 
service stations and cor dealer shops is not ac- 
curate. Motorists want and appreciate proper tire 
care ond it's up to you to furnish it. 


ACCURACY 
IS THE ANSWER 


Ordinary gauges just will not do the job — it re- 
quires a stationary, fully enclosed, scientifically 
engineered gauge that meets Grade A testing spe- 
cifications of the American Standards Association. 
Eco Tireflators and Islanders offer all of this and 
more — they're fast in operation and doubly sure 
because large drum dials eliminate any chance of 
misreadings. If you want to keep chead of com- 
Petition by offering real premium air service, write 
for further details, 


Joun Woop Company 
BENNETT PUMP DIVISION 
Muskegon, Michigan 
} FOREIGN SALES OFFICE, 
J 29 Broadway, New York, N. Y. 
Offices in principal cities 








STARTING A JOBBERSHIP 





80,000-GAL. BULK PLANT from which J. D. Oil Co. operates two farm 


owned a bulk plant in Red Oak 
which it was operating on a com- 
mission basis but desired to turn over 
to an Independent distributor. So, on 
Aug. 6, 1951, J. D. leased the 80,000- 
gal. plant and began distributing 
Socony-Vacuum products. 


J. D. helps to retain its customers 
and acquire new ones by keeping a 
record of every vehicle serviced at 
the station. When it is time for an 
oil change or lubrication, cards are 
sent to the customers calling atten- 
tion to the fact. 


Station Layout—The station, built 
of concrete blocks with brick front, 
has a frontage of 96 feet with a serv- 
ice department 30 feet deep and 42 
feet wide. The display room is 26 
by 23 feet, with a small office in the 
back. At the other end is the res- 
taurant, 23% feet wide and 29 feet 
deep. 


The driveway area in front of the 
station is 50 feet deep, and the con- 
crete apron is 42 by 96 feet. The 
driveways leading into the station 
from the highway are 50 feet wide 
at the narrowest point. The restaur- 
ant, which Mr. Johnson and Mr. 
Dahlquist lease out, has been an im- 
portant factor in attracting new 
truck customers. 


Since opening the station, J. D. 
has added three dealer accounts. In 
1949, the first full year of operation, 
they marketed 500,000 gals. oi’ prod- 
uct. This was increased to 650,000 
gals. in 1950, and to 800,000 gals. in 
1951. This year the total will top the 
1,000,000-gal. mark. 


route trucks, serving 150 farm customers 





Station Manpower Big Headache in South Africa 


Labor is a major problem at serv- 
ice stations in South Africa, too. 

Jack Hatchard, manager of a big 
service station for a motor car dealer 
in Cape Town, South Africa, in a 
letter to “Minute Man”, Union Oil 
of California dealer publication, re- 
ported that he pumps about 65,000 
U. S. gals. monthly and sells 800 gals. 
of motor oil. His station is open from 
7:30 a.m. to midnight. 

“My biggest problem is and always 
has been labor,” wrote Mr. Hatch- 
ard. “My help is all native. They are 
governed by regulations. They can 
only work an eight-hour day and 
have a three-week holiday with full 
pay every year. Everyone does as 
little as he can for as much as pos- 
sible. 

Tipping Hurts—‘Here the custo- 
mer is always right, and he is the 
boss. My biggest trouble is that the 
customers will tip my boys, and in 
this way, spoil them, as they will 
earn too much money, and when it 
comes to Sunday work, they do not 
arrive. I am stuck with very little 
help, and it means more work for 
me. I am forever training boys. 

“All our natives are called ‘boys’, 
even if 16 or 60 years old. When a 
car pulls in, there is a boy for each 
job. There is a boy for the windscreen 
(windshield); one to clean the inside 
of the car; one for the battery; one 
for water, one for the tires; and, of 
course, most important of all, one 
for the oil. Only one, the boss boy, 


serves the petrol (gasoline) and col- 
lects the cash. 

“Should there be only one or two 
cars in the station, then the car is 
dusted inside and out. But sometimes 
we have 20-40 cars in the station, 
and then we must really get busy. 
But the windscreen boy must do his 
job, thereby giving the other boys 
a chance to get at the dipstick. 

Commission Incentive—‘“The oil 
boy (or boys) always work on com- 
mission, and you can imagine how 
they hustle. The first one to open 
the bomnet (hood) gets the oil sale. 
As often as not, there are arguments, 
and I am the judge. 

“All our different brands of oil 
are put up in ‘milk bottles.’ Each 
oil seller has a different stand for 
the empties. These are counted at 
the end of the shift, and duly re- 
corded on his commission sheet. They 
get a farthing (about 0.5c) per pint. 
Every car must take a pint of oil 
at least.” 


OHI’s New Recruiting Plan 
Aimed at Manpower Shortage 


NEW YORK—Oil Heat Institute 
of America board of directors has 
decided to work out “Recruiting Edu- 


cational Plan” to help relieve the 
manpower shortage in all segments 
of the automatic heating industry. 
The plan is expected to be ready for 
presentation before an Oct. 10 board 
meeting in Virginia Beach, Va. 
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Celanese Corporation of America 
3 Sells as it Ships 


WITH 


RHEEMCOTE 


55-gallon drums 


Across the country, Celanese* products are on con- 
tinuous display in Rheemcote poster drums. The 
distinctive blue and white Celanese design is instantly 
recognized . . . easily remembered, 


Rheemcote containers can be lithographed in any 
number of colors, any design—including halftones 
such as the plant illustration on this Celanese drum. 
The high-gloss finish is tough, long-lasting. When 
necessary, interiors can be rollet-coated with 
special protective lacquers. 


ae 


You'll be on the way to added prestige, added 
profits with Rheemcote drums. Wherever 
your product is shipped, your individual 

color scheme or trademark is an on-the- 
spot sales message to regular and pros- 
pective customers. For complete infor- 
mation on this powerful new advertis- 
ing medium, write RHEEM MANUFAC- 
TURING COMPANY—General Sales 
Offices, 570 Lexington Avenue, 

New York 22, N. Y. 
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Rheem Manufacturing Plants in 22 Cities Around the World— WORLD'S LARGEST MAKER OF 
Plants and offices: Burlington, Linden, New Jersey + Chicago, Ill. 


« Houston, Texas « New Orleans, La. « New York, N.Y. - Newark, STEEL SHIPPING CONTAINERS 
Richmond, San Francisco, San Pablo, South Gate, Calif., Sparrows Point, 


Md. « Foreign Plants: Brisbane, Fremantle, Melbourne, Sydney, Australia 
¢ Bristol, England + Buenos Aires, Argentina + Hamilton, Ontario 
e Lima, Peru « Rio De Janeiro, Brazil +» Milan, Italy + Singapore 


©ies2 Ancem uF. CO 
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BREAXIT is an economical emulsion-breaking 
compound that converts emulsified oil to pipe line 
oil, assuring the most oil at the lowest cost per barrel. 

A trained field-service engineer will make an 
on-the-spot test of the live oil your well is producing, 
then determine the kind and amount of Breaxit 
needed to give pipe line oil. This service provides 
you an emulsion-breaker tailored for individual well 
conditions. 

Your nearest Breaxit distributor will make de- 
livery to your lease. 


t $405 Nera 
See! 


pr 


BREAXIT ) sod HUMBLE OIL & REFINING CO. 


Houston, Texas 
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NEW DIVISION MANAGERS of American Oil are greeted by M. L. Schwartz, cen- 

ter, vice president in charge of sales, during the company’s annual management con- 

ference in New York. Left to right are Robert H. Burritt of Jacksonville, division 

manager for Florida; Mr. Schwartz; and Daniel J. DeWitt, Roanoke, Va., division 
manager 


Robert D. Stetson, manager of Shell 
Oil’s Los Angeles marketing divi- 
sion, received his diamond-studded 
30-year pin Aug. 15. 

Starting with Shell in 1922 as a 
service station attendant in Los 
Angeles, Mr. Stetson was transferred 
to the treasury department a year 
later, became an auditor in 1928, 
then general office assistant in Los 
Angeles and later assistant district 
manager at the Los Angeles depot 
and assistant to the Los Angeles di- 
vision manager. 

In 1934, he became assistant mana- 
ger of the retail department in San 
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MANAGEMENT CONFERENCE of 75 American Oil Co. executives was held recent- 

ly in New York. During the conference, W. Earl Baker, center, manager of terminal 

department, received a 20-year service pin from John J. Leu, right, vice president in 
charge of operations as American Oil's president Herschel C. Smith, left, looks on 


Francisco and division manager in 
1936. In 1937 he was named mana- 
ger of the Los Angeles division. 
Since then he held various market- 
ing positions, including manager of 
the retail department, department 
manager of advertising, and opera- 
tions manager, San Francisco. In 
1948, he returned to Los Angeles as 
division manager. 
* > > 

Charles A. McWilliams is moving 
from New York to London, England 
where he will be with the Socony 
Bunker Oil Co. Ltd. He was former- 
ly with Socony’s bunker oil depart- 
ment at 26 Broadway. 


M. A. Wright, now serving as thé« 
executive vice president of Interna- 
tional Petroleum Co., has been elected 
executive vice president and a direc- 
tor of Carter Oil Co. He wil] assume 
his new duties Oct. 1. 


7 > * 


Dr. John R. Bates has been ap- 
pointed to the newly created posi- 
tion of technical advisor to the ex- 
ecutive committee of Sun Oil’s board 
of directors. His administrative and 
operating responsibilities in charge of 
the chemical research and develop- 
ment department have been assigned 
to Dr. J. Bennett Hill, director of that 
department. 

Dr. Bates has resigned from Sun's 
board of directors but will continue 
to serve on PAD’s Military Fuels 
Technica). Advisory Committee 


. > . 


F. L. King is retiring from Indi- 
ana Standard after more than 47 
years with the company. Mr. King, 
auditor of sales, started with the com- 
pany’s genera] office in Chicago in 
1904. 

Succeeding Mr. King is H. M. 
Rummelhoff, former assistant audi- 
tor. E. S. Collins, former office man- 
ager at Detroit will take Mr. Rum- 
melhoff’s place as assistant auditor 


. * > 


New active members of the Flor- 
ida Petroleum Marketers Assn., are 
James Ficarrotta, Bay Oil, Tampa; 
W. B. Powers, Belcher Oil, Miami; 
E. B. Porter, City Fuel Oil and Coal, 
St. Petersburg; William B. Young, 
Lion Oil, Port Everglades; Jack Peek 
and Jack D. Williams, Orlando Fuel 
and Heating Co., Orlando; David and 
William Shackelford, Shackelford 
Brothers, Lake City; associate mem- 
ber S. A. Gervin, district manager, 
Shell Oil, Jacksonville. This brings 
the total of new members this year 
to 52. 


F. C. W. Paton, 
formerly assist- 
ant to the lat« 
W. A. Berryman, 
vice president in 
charge of for- 
eign marketing, 
has been named 
general manager 
of foreign mar- 
keting for Gulf 
Oil Corp. He 
will be respon- 
sible for direct- 
ing the compa- 
ny’s marketing activities of some 30 
subsidiaries operating outside the 
continental U. 8. 


Mr. Paton 
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This Week 


Continental Oil Company 
Salutes ... 


Wm. Dawson, Jr. 
New Madrid Oil Company 
New Madrid, Missouri 


Wm. Dawson still lives in the house his grandparents 
built more than a hundred years ago. Situated in a grove 
of bur oaks in the suburbs of New Madrid, Missouri, the 
house is partly furnished with the solid walnut furniture, 
including canopy-topped beds, with which the home 
was originally furnished a hundred years ago. 


One of Mr. Dawson’s favorite possessions is a sew- 
ing machine with a story . . . a story that can still be 
read, 85 years after it was first written down. The ma- 
chine was the pride of Mr. Dawson’s maternal grand- 
mother. During the Civil War, the northern troops 
penetrated as far as New Madrid and camped around 
her home. Mr. Dawson’s grandparents were Southern 
sympathizers; but with so many bluecoats around them, 
they dared not ‘‘speak their piece.”’ 


However, they did find a way to vent their feelings. 
Even today you can find written in the drawer of this 
sewing machine, still very legible, the words “Hurrah 
for Jeff Davis.” 


The son of a long line of Missourians, Mr. Dawson 
was graduated from the public schools of New Madrid 
and Westminster College, Fulton, Missouri. For 20 years 
he was associated with the Hunters Bank in New Madrid; 
and then, in 1933, he established his own oil jobbing 
business. 

Five years ago, Mr. Dawson changed to Conoco prod- 
ucts. As a former banker and a sound businessman, he 
liked the stable way Conoco operates. He was impressed 
by the yearly multimillion-dollar advertising campaigns 
behind Conoco products . . . advertising in the full range 
of media, including national magazines, newspapers, 


Advertisement 
54 : 


billboards, farm papers, radio, and television. And his 
dealers wanted the extra business that comes from 
tourists traveling the highways carrying the famous 
Conoco Touraide. Mr. Dawson has never for a minute 
regretted the change. 


In addition to his oil business, Mr. Dawson farms 500 
acres of Mississippi bottom land, raising cotton, corn, 
and beans. A lover of horses, he keeps several fine riding 
horses and occasionally brings out a single-seated buggy 
used by his family before the days of the horseless 
carriage. 


Continental Oil Company is proud to salute Wm. 
Dawson, Jr., a member of a fine old American family. 
We’re glad he’s also associated with a fine old American 
company which has more than 77 years of service to the 
American public. And we feel that both Mr. Dawson 
and Continental are part of the fine old American tradi- 
tion of quality products and good service to the public. 


And we'd like more jobbers like Mr. Dawson. If you 


~ are interested in a jobbing contract with Continental, 


why not write to the Continental Oil Company office 
nearest you or to Ponca City, Oklahoma. If you are 
not within reach of Continental’s gasoline supply, we 
should be happy to give you information about the 
possibilities .of increasing your profits by selling the 
spectacular “50,000 Miles—No -Wear’”’ oil, Conoco 
Super, in any of the 48 states. 
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COMING MEETINGS 


SEPTEMBER 


North Carolina Oil Jobbers Assn., fall eRe 
tion, Mayview Manor, Blowing Rock, N. C., 
Sept. 4-7. 

Alabama Petroleum Jobbers Assn., Inc., annual 
ee Whitley Hotel, Montgomery, Ala., 

ep 

Michigan Petroleum Assn., annual fall conven- 

tion, Grand Hotel, Mackinac Island, Mich., 
Sept. 5-6. 
American Society of Lubrication Engineers, 
Symposium on Fundamentals of Friction and 
Lubrication in Engineering, Hote] Sherman, 
Chicago, Sept. 8-11. 

Oil Industry Information Committee, The Tray- 
more, Atlantic City, Sept. 9-11. 

Society of Automotive Eagineers, tractor meet- 
ing, Schroeder Hotel, Milwaukee, Wis., Sept 
9-11. 

American Petroleum Institute, Division of Mar- 
keting, Lubrication Committee, The Tray- 
more, Atlantic City, Sept. 10. 

National Petroleum Assn., 50th annua! meeting, 
Traymore Hotel, Atlantic City, Sept. 1012. 

Derrick Club, national convention, 
Shamrock Hotel, Houston, Sept. 12-13. 

Ohio Petroleum Marketers Assn., Inc., fall 
conference and golf tournament, Commodore 
Perry Hotel, Toledo, Ohio, Sept. 16-17. 

Western Petroleum ners Assn., regiona! 
meeting, Rocky Mountain Area, Henning 
Hotel, Casper, Wyo., Sept. 25-26. 

Independent Oil Compounders Assn., 5th annua! 
meeting, Edgewater Beach Hotel, Chicago, 
Ill., Sept. 25-26. 

Empire State Petroleum Assn., Lake Placid 
Club, Lake Placid, N. Y., Sept. 29-Oct. 1 


OCTOBER 


Canadian Oil Industry TBA convention, Roya! 
York Hotel, Toronto, Ontario, Oct. 

National Dixie Distributors, Statler Hotel, St 
Louis, Oct, 3-4. 

National Assn. of Ol Equipment Jobbers, sec- 
ond annual meeting, The Nei] House, Colum- 
bus, Ohio, Oct. 6-8. 

ndiana Ind dent Pet 





1 m Assn., Severin 
Hotel, Indianapolis, Ind., Oct. 8-9. 

California Natural Gasoline Assn., Ambassador 
Hotel, Los Angeles, Oct. 9-10. 

American Petroleum Credit Assn., 
Hotel, Chicago, Oct. 12-15. 

ou s Week, Oct. 12-18. 

Virginia Petroleum Jobbers Assn., fall meet- 
ing, Chamberlin Hotel, Old Point Comfort, 
Va., Oct. 16. 

Western Petroleum Refiners Assn., regiona! 
technical and industrial relations meeting, 
Garrett Hotel, E) Dorado, Ark., Oct. 16-17. 

Virginia O11 Men’s Assn., fall meeting, Cham- 

Hotel, Old Point Comfort, Va 


La Salle 


ta Ind dent Oil Men’s Assn., 
Alex Johnson Hotel, Rapid City, 8. D 
Oct, 20-21. 

Packaging Institute, annua) forum, (includes 
Petroleum Packaging Committee seminar Oct 
20) Hotel Commodore, New York, Oct. 20-22 

N Safety Council, 40th National Safety 
Congress and Exposition, Conrad Hilton Ho- 
tel, Chicago, Oct, 20-24. 

Society of Automotive Engineers, nationa! 
transportation meeting, Hotel William Penn 
Pittsburgh, Oct. 22-24. 

Assn. of can Battery Mfrs., 
_ House, Chicago, Oct. 23-25. 

P Assn. of America, an- 
nual meeting, Skirvin Hotel, Oklahoma City, 
Okla., Oct. 23-24. 

Pennsylvania Petroleum Assn., 7th annual 
meeting, Pocono Manor Inn, Pocono Manor 
Pa., Oct. 26-28. 

National Labricating Grease Institute, annua! 
meeting, Edgewater Beach Hotel, Chicago 
Oct. 27-29 
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NOVEMBER 


Seciety of Automotive Engineers, Diese] engine 
meeting, Chase Hotel, St. Louis, Nov. 3-4. 
Nebraska Petroleum Marketers, Inc., Paxton 

Hotel, Omaha, Nebr., Nov. 4-5. 

Seciety of Automotive Engineers, national fuels 
ard lubricants meeting, Mayo Hotel, Tulsa, 
Nov. 6-7. 

National Oi] Jobbers Council, annual meeting 
Congress Hotel, Chicago, Nov. 8-10. 

Oil Industry Information Committee, Conrad 
Hilton Hotel, Chicago, Nov. 8-13. 

American Petroleum Institute, annual meeting 
Conrad H'lton Hotel and Palmer House 
Chicago, Nov. 10-13. 

ou ’ Assn. of Arkansas, Marion Hotel, 
Little Rock, Se. Nov. 16-17. 

tnG@u--w Group, Case Hotel, St 
Louls, Nov. 17- is 


AUGUST 27, 1952 


SALES AWARD—G. R. Ames, left, Tulsa division sales manager for Phillips Petro- 

leum, receives the K. S. Adams Award from Mr. Adams, right, board chairman, on 

behalf of the Tulsa sales division, which made the most outstanding sales record for 

1951. The division had the greatest increase in the sale of Phillips “66” products among 

the company’s 15 sales divisions during the year. The award originated in 1934 as the 
president’s cup, later became the K. S. Adams Award 


New advertising manager for Bat- 
tenfeld Grease and Oil Corp., Kan- 
sas City, is Robert L. McBee. 

Mr. McBee will also edit the com- 
pany’s house organ. 

> * > 


V. Dessoy has been appointed re- 
tail manager of Shell Oil of Canada, 
Ltd., and will be responsible for 
Shell’s retail marketing activities 
throughout Canada. He will main- 
tain headquarters in Toronto. 

Another appointment at Shell in 
Canada is that of P. L. Tremblay, who 
has been made Montreal division man- 
ager. He will assume direction of 
the company’s marketing operations 
in the Province of Quebec. 


” * > 


Celebrating his 30th year with Esso 
is Elmer W. Yackel of Wyckoff, N. J., 
assistant sales accounting division 
head of Esso’s controller’s depart- 
ment 


Peter R. Jensen, president, Jensen 
Oil Sales Corp., has opened offices 
at 550 Fifth Ave, New York 36, 
N. Y. The firm deals with purchases 
and sales of petroleum products. Mr. 
Jensen recently resigned as market- 
ing section chief, Petroleum Branch, 
Office of Price Stabilization, in Wash- 
ington to resume his oil brokerage ac- 
tivities. 


R. E. Benson, R. E. Benson and 
Sons, Lodi, Ohio, has just built a new 
lubritorium at his truck station in 
Lodi, and is now installing shower 
rooms for the truck drivers. 


E. C. Borg has been appointed pur- 
chasing agent for the central divi- 
sion of The Texas Co., with headquar- 
ters in Chicago, and Philip Hauck 
will replace him as purchasing agent 
for the Pacific Coast division. Mr. 
Hauck returns to the position he for- 
merly held in Los Angeles. 

Mr. Borg joined the company in 
1929 as clerk in the purchasing de- 
partment at Los Angeles, became a 
buyer in 1939, assistant purchasing 
agent in 1949 and divisional pur- 
chasing agent in June, 1950. 


Robert J. Bradley of Dallas has 
been elected president and a director 
of Mazda Oil Corp., a subsidiary of 
National Phoenix Industries. 
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OFFICIALS of Great Lakes District, Oil Industry Information Committee, attending Ethyl Corp. dinner preceding Soldier Field 

demonstration of gasoline quality are (Jeft to right) O. R. Waller, Chicago area chairman; W. R. Williams, Rockford, Illinois agri- 

culture committee chairman; Gene Williams, Indiana state chairman; L. R. Kamperman, Alma, Mich., assistant district chairman: 
Charles Hardwick, national chairman; Frank V. Martinek, district chairman; and C. J. Wood, Ilinois state chairman 


HONORED recently for his service as a member of the New Jersey Petroleum Indus- 

tries Committee Herbert V. Peterson, vice president and treasurer of Hartol Petroleum 

Corp., was given a scroll. He has resigned from the committee after serving since its 

inception and was chairman for one term. Shown here at the presentation are left to 

right: W. W. Bryan, chairman of the New Jersey PIC and division manager for Esso 

Standard Oil Co.; William M. Amos, of Gulf Oil Corp., a member of the committee; 
Mr. Peterson; and W. J. Gaffney, executive secretary of the PIC in New Jersey 


W. C. Stevenson, formerly assist- 
ant to the executive vice president 
W. L. Stewart, Jr., industrial rela- 
lations, has been elected vice presi- 
dent in charge of industrial relations 
for Union Oil of California, with head- 
quarters in Los Angeles. 

Mr. Stevenson joined Union Oil in 
May, 1925, as a utilities inspector 
at Oleum refinery, became foreman 
of the lube treating department in 
1930, assistant superintendent of lube 
oil operations in 1936, assistant su- 
perintendent of distillation in 1938 
and superintendent of distillation in 
1939. In 1940 he was transferred to 
Los Angeles refinery in the same 
capacity and became manager there 
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in March, 1942. He returned to Oleum 
as refinery manager in December, 
1942 and in April, 1946, was appoint- 
ed assistant to the executive vice 
president. 

Mr. Stevenson was one of the prin- 
cipal figures in Union Oil’s recent 
negotiations with the Oil Workers 
International Union (CIO). 


H. Joseph Falkner has been ap- 
pointed branch manager for General 
Petroleum at Bellingham, Wash., suc- 
ceeding Paul Fordyce who was lost 
in a yachting tragedy in Puget Sound 
last May. Mr. Falkner was sales 
representative in Seattle, Wash. 


Three new West Coast Oil Informa- 
tion Committee state chairmen 
elected to office are: 

Stanley Z. Natcher (southern Cali- 
fornia) assistant to the vice president 
for southern California, succeeding 
Basil Kantzer, manager of natural 
gas and gasoline, Union Oil of Cali- 
fornia. 

Joe Pendergast (Washington), 
Seattle marketing division manager 
for Shell Oil, succeeding A. E. Horn, 
dr., Washington marketing division 
manager for General Petroleum. 


D. D. Nixon (Arizona), sistant 
division manager for Richfield, Phoe- 
nix, succeeding Paul Nilsson, Arizona 
division manager for General Petro- 
leum. 


They will take office in 1953. Yet 
to be selected are new chairmen for 
Nevada and Oregon. T. C. Moroney, 
secretary, Honolulu Oil Co., will con- 
tinue as northern California chair- 
man. 


* * * 


Dwight M. Hills, recently appointed 
Southeastern district manager for 
Sinclair Refining at Atlanta, has been 
honored by the Tennessee Petroleum 
Industries Committee for his “untir- 
ing efforts spent in the work of the 
committee and the entire petroleum 
industry.” Mr. Hills, a member of 
the Tennessee PIC since 1947 and 
former vice chairman and chairman, 
is replaced as a committee member by 
C. W. Coleman, area manager of 
Sinclair. 

Walter R. Haun was also honored 
by the committee for his work as 
chairman. Mr. Haun, who will con- 
tinue as an active member, is suc- 
ceeded as chairman by W. F. Pool, 
automotive district manager for So- 
cony-Vacuum, Nashville. 
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Bune TRUCK TANKS 


HELP STANDARD HEAT CHICAGO WITH FAST, EFFICIENT DELIVERIES 


Standard Oil Company (Indiana) finds this Brownie five compartment 
fuel oil and gasoline delivery tank affords a maximum of payload and 
mobile efficiency for city deliveries. The tank is I.C.C. approved under 


regulation MC 303. 


MODEL 424 


This compact Brownie fuel oil and gasoline truck 
tank was custom-built for Standard Oil Company 
(Indiana) according to their specifications. Brownie 
designs and custom-builds truck tanks and trailer tanks 
to fit exact specifications and varying needs. Brownie’s 
engineering skill and unexcelled production facilities 
assure perfection in every detail of advanced truck 
tank construction. 


Brownie-built truck tanks and trailer tanks possess 
exclusive patented features. These features may be in- 
corporated into your custom-built truck or trailer 
tank, assuring you of enduring, efficient and trouble- 
free tank service. 


Write, wire or phone BROWNIE about your particular tank 
problem. Brownie will be pleased to discuss, without obligation, 
the best solution for your individual problem. Just send the 
complete particulars to the address below. 


FEATURES 


OF THE BROWNIE MODEL 424 


Available 1500 to 2500 gallon capacities 


Bumperettes that give desired protection by following 
the body contour completely around from one rear 
wheel to the other —affording protection and saving 
in both oppeorance and necessary repair. This was a 
must for city traffic. 


Compact tank with emphasis on height minimizes 
length of wheel bose and affords greatest possible 
maneuverability. 


High skirted fenders for greater traffic clearance. 


Enclosed cabinet protects hose reel, pump and meter 
system. 


BROWN STEEL TANK COMPANY 


2901 FOURTH STREET S. E. MINNEAPOLIS 14, MINNESOTA 





SUN 


_ WINTER 
LUBRICANTS 


A complete line of Finished Oils- Blending Oils-Greases & Bases 


UNDER YOUR OWN BRAND NAME 


SUN OIL COMPANY . Philadelphia 3, Pa. + in Conedo: Sun Oil Compony, Lid., Toronto and Montrec! 





